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HIROSHIGE 

ONE HUNDRED FAMOUS VIEWS OF EDO 
Melanie Trede, Lorenz Bichler / Japanese binding， 
bookcase, XL-format: 34 x 42.5 cm (13.4 x 16.7 in.)， 
294 pp. 


包 1001$150/ 吧 80/ 半 20.000 


Literally meaning "pictures of the floating world> ukiyo-e 
refers to the famous Japanese woodblock Print genre that 
originated in the 17th century and is practically synony- 
mous With the Western worlds visual characterization of 
Japan. Because they could be mass produced, ukiyo-e 
Works were often used as designs for fans, New Years 
greeting cards, single prints, and book illustrations， 

and traditionally they depicted city life, entertainment， 
beautiful women, kabuki actors, and landscapes. The 
influence of ukiyo-e in Europe and the USA, often 
referred to as Japonisme, can be seen in everything from 
impressionist painting to todays manga and anime 


而 身 
交大 孔 
时 握力 


iustration. This reprint is made from one of the finest 
complete original sets of woodblock prints belonging 

to the Ota Memorial Museum of Art in Tokyo. 
Hiroshige (1797-1858) was one of the last great artists in 
the ukiyo-e tradition. Though he captured a variety of 
Subjects, his greatest talent was in creating landscapes of 
his native Edo (modern-day Tokyo) and his final master- 
Piece was a series known as "One Hundred Famous Views 
of Edo”(1856-1858). This resplendent complete reprint 
Pairs each of the 120 large-scale ustrations with a 
description, allowing readers to plunge themselves into 
Hiroshiges beautifully vibrant landscapes. 


Hi ice 


The authors: Lorenz Bichler studied Sinology Japanese 
Studies, and Modern History in Zurich and Beijing. He 
has been a freelance sinologist working in Heidelberg 
Since 2004. Melanie Trede took her doctorate in Far 
Eastern art history at the University of Heidelberg. She 
Was asSistant professor at the Institute of Fine Arts at 
New York University from 1999 to 2004, since which 
time she has been Professor of Far Eastern art history at 
the University of Heidelberg. 


HIROSHIGE.ONE HUNDRED FAMOUS VIEWS OF EDO 


Edo 一 Images of a city between 
Vistal noetry and idealized reality 


已) Me/azzte Tede 


In the second month of 1856, the censors approved five 
Prints by Utagawa Hiroshige (1797-1858) with the series 
title Oze Fad1ed Famzol Wers of Fado (Mezsjo Fao 
]CRRet). And So began the story of one of the most 
famous landscape series in the history of Japanese wood- 
block printing. While the city of Edo, renamed Tokyo in 
1868, had already been chosen as the subject of numer- 
ous paintings, printed books and other woodcut serties， 
there had never been a seties with So many Views as Was 
promised in the title of this one. The promise was more 
than kept: by the time of the appearance of the final pic- 
tures in the tenth month of 185$8, a total of 120 individ- 
ual prints, issued in instalments, did indeed constitute 
the most comprehensive tropographical series among 
2RD)0O-e, “pictures of the floating world” 

The term ukiyo goes back to the Buddhist notion of the 
worlds illusory and transitory nature. In the course of the 
late 17th century the term was extended to secular con- 
texts, referring now not only to the pleasures of the the- 
atres, teahouses and brothels, but also to other popular 
entertainments in the cities of Kyoto, Osaka and Edo. The 
last part of the word,e, simply means Picture. Many 
ukiyo-e functioned as advertisements for theatrical per- 
formances or sumo tournaments, or they feted the 
celebrities of entertainment culture. Portraits of actors in 
their latest roles, along with those of the most popular, 
trend-setting courtesans, Were among the bestselling 
motifs. 

These purely urban amusements had been joined since 
the 1760s by landscapes. The increasingly mobile popula- 
tion were familiar with many of the places depicted at 
first hand, but even when they were not, they could use 
the printed "views” to form an impression of the places 
they had heard about in stories and poems. The lay mem- 
bers of poets circles in the field of pazpRaz and 局 DRa Satir- 
ical poems 一 Hiroshige was one 一 often used Privately 
distributed prints or ilustrated books to depict sites or 


districts known for their seasonal attractions, and they 
Worked together with woodblock print artists to this end. 
Some luxury editions of poetry from the 1820s concen- 
trated on Edo, and soon afterwards views of this city with 
its one million inhabitants and respected culture, became 
one of the centtal themes of ukiyo-e Prints. Hiroshige 
was the undisputed master of this art form. The colors， 
sites and compositional Principles he selected in the Oxze 
aid1ed Fa1zol Wexs of Edo fascinated the local clientele 
to such an extent that each print had to be reprinted 
between ten and fifteen thousand times. As the posthu- 
mously compiled table of contents (Page 51) mentions in 
its title cartouche (on a ted groundj,the series is the 
artists most prestigious achievement (5Se7 Cjzdaz). 
Hiroshiges predominance in the landscape genre Was 
quickly recognized by European painters and art dealers. 
The print Baxzzpoo Ouay 7 丽 o-pasjz Brzdege inspired， 
among others,the painter James Abbott McNeill 
Whistler (1834-1903), who was a collector of Japanese 
objects in general and Hiroshiges prints in particular, 
The oil painting Noctzumze zz Blue UNtd Goid OUL Batte1sea 
Brzdge, created between 1872 and 1875, bears witness to 
Whistlers confrontation with the atmospheric evening 
mood,the low vantage point and the marked feeling for 
color combinations that we find in Hiroshige. 

In 1887, Vincent van Gogh (1853-1890) copied the Prints 
Pa o 痕 1 KCletdo and Sudde1z Spoter Our SJ272D10517 
Bizdge atd 4izpe.Hiroshige, who himself confronted the 
Principles of Western linear perspective in his work, thus 
became a dual protagonist in the artistic dialogue 


between Japan and Europe of the late 19th century. 

The success of the Oxze pzzd1ed Faoxs Wers of Edo is 
not due to Hiroshige alone. Thanks to the technical 
SOphistication of the wood cutters and Printers, the first 
impressions achieved an altogether paintetly quality and 


the publisher Sakanaya Eikichi (life dates unknown) 
Played his key role by commissioning the series in the 
first place, advancing the materials and fees, and then dis- 
tributing the Prints, all at considerable financial risk to 
himself. 

While the Ome Boxzded Foot Wer of Fado sold 
extremely well, this success was not altogether positive. 
Numerous later impressions (atozuri) found their way to 
Europe, and, being printed with fewer color woodblocks， 
did not display the typical elaborate and time-consuming 
color gradations as did the first impressions (shozuri). 
They were in fact merely cheap copies of the original 
masterpieces. Thus the Oze 互 Uzd1ed Fzzzoxs Wers of Ed 
as a Whole, or individual prints, were occasionally 
described in the art literature as garish trivialities, herald- 
ing the end ofthe ukiyo-e woodblock Print as an art 
form. The magnitude of the discrepancy between first 
and later impressions became apparent to a broader pub- 
lic only when high-quality color reproductions became 
available in the second half of the 20th century The 
series in the Ota Memorial Museum of Art in TIokyo， 
which is that reproduced in the present volume, is one of 
the few complete series consisting entirely of impressions 
from the first Print run， 


The Subjects of the Woodblock Prints 


The popularity of the Oze Faxzad1red Fozzox Wews of Edo is 
due not least to the selection of sites. Temple and shrine 
Precincts are to be found along with busy streets, public 
parks and pure landscapes, often with a background 
extending into the far distance and featuring many rivers， 
canals and bridges. Not quite 40 per cent of the Prints 
Show places never previously depicted. Hiroshige and his 
publishers hoped to use this element of surprise to 
increase Sales. In this sense, Hiroshige invented “new tra- 
ditions” and with his own series at the same time recalled 
“pictures of famous places”(7aezsjoe)j, a tradition that 
extended back to the 10th century These pictures, which 
had circulated among the elite since the Heian period 
(794-1185),took up poetic allusions to seasonal Speciali- 
ties of the places in question, an aspect which in 
Hiroshiges newly chosen views is not very prominent. 
However every educated Japanese would immediately 
have linked “one hundred" in the context of famous 
places, with One Hundred Poets, One Poem Each 
(Hyakunin isshuj, a widely disseminated collection dat- 
ing from the early 13th century and known quite 
generally in the 19th century through numerous imita- 
tions and parodies. 

As Tuzumi Tuneyoshi (1887-1981) remarks in his 1929 
book 7Tje 4t oapaz,it was "an invention of the ukiyo-e 
painters, in particular Hiroshige, to Tepresent densely 
populated areas as landscape Pictures: Indeed, almost 
every print either includes human figures, or else hints 

at their presence. In these Pictures, Hiroshige, unlike 

his famous older contemporary Katsushika Hokusai 
(1760-1849), rarely focuses on labour. Instead, he depicts 
Edos different social classes and sometimes also visitors 
to the city especially on the occasion of seasonal customs 
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and festivities and when engaging in tourist or leisure 
activities,. Even though a certain melancholy emanates 
from some scenes, Hiroshige presents an Edo of manifold 
attractions, Unspoilt idylls and prosperity. 

A compositional, seasonal or color role was often played 
by vegetation, in particular trees, which sometimes bear 
names. The blossoming cherry trees we See on 15 Prints 
express more than just a season, however. The reference 
was to an Edo blossoming once more following the cata- 
Strophic earthquake of 1855. Less frequently certain areas 
are Symbolized by animals, while birds are often used to 


enliven broad areas of sky and lend depth to them. 
Almost all the prints are characterized by clear weather, 
ared horizon hinting at Sunrise of sunset. Onjy three 
rainy Scenes and Seven Snowscapes interrupt the run of 
good weather. This picture-postcard atmosphere can be 
understood as a commercial strategy. 

Strict edicts forbade the depiction of Edo Castle or any of 
the other buildings or installations of the shogun. Itis true 
that places occupied by the military regime were some- 
times concealed from the censors by being given an inno- 
cuous title, or else the castle appears in the background, or 
its outer ramparts and moats are integrated into the com- 
position. Yet there remains a huge void in the center of 
Edo: 2.4 square kilometers (less than one square mile) are 
largely hidden from the eyes of the viewer, 


Pictorial Innovations 


The choice of the 0paz format ie. a vertical format, in the 
Present series measuring 36.5-37.7 cm (approx. 14.3-14.8 
in.) by 24.9-26.4 cm (approx. 9.8-10.4 in.) for the Oxe 
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zzd1ed Fazzotls Wers of Edo was novel for landscape 
Prints. By using the vertical format, Hiroshige was also 
harking back to the tradition of vertical hanging scrolls 
often employed for landscape paintings. 

With their fine color gradations and other special print- 
ing techniques, these woodblock Prints resemble painted 
Pictures. The use of the vigorous and contrasting colors 
blue, red and green, and sometimes also yellow, but often 
also subtly composed related hues, such as the blue-to- 
black shadings in Perooms DROgoRu Brzdee was by the 
mid-19th century part of the repertoire of ukiyo-e Print- 
makers. At the same time, they reveal Hiroshiges famil- 
iarity with the established painting schools of his age. 
The eclecticism of Japanese painting at this time is also 
reflected in the Principles of picture composition we see 
in the Omze Foxzaded Fazzol Wexws or Edo.Three important 
techniques of pictorial composition go back to different 
Sources. In numerous prints, Hiroshige chooses the bird's- 
eye view anchored in the Japanese painting tradition. But 
while our gaze falls on to a landscape from above, at the 
same time the overlayering of pictorial planes generates 
Space and depth. Typical in the use of this technique are， 
for example, the Prints Moto-Fecpz7tl12 9J12722 太 
S271CN12 and Se112 GTeat B1zdge. There is no fixed point 
to define a pictures center; we are encouraged instead to 
let our gaze wander. 

Another technique is Western linear perspective. Its opti- 
cal realism had made it a widespread feature in the popu- 
lar medium of the woodblock print since the mid-18th 
century and Hiroshige used it for prominent Street Scenes， 
among other things. One or two house fronts run from 
the sides of the Picture at an acute angle towards an often 
undepicted vanishing point. Sometimes he combines this 
relatively schematic grid with the birds-eye view. In the 
View of Sxw1zlga-cp6,for example, we look down on the 
Street in Which people are going about their business; 
those in the middle distance are reduced to schematic fig- 
ures of men and women. In the distance, precisely above 
the imaginary vanishing point Mount Fuji rises majesti- 
cally from a broad band of cloud. 

The third compositional principle to contribute to the 
fame of this series is that of a motif seen close up and 
usually cropped by the margin of the print; through the 
motif or to one Side, the actual Scene is situated in the 
middle distance and background. The stimulus for this 
technique, which was certainly unusual and occasionally 
COmes across as COntrived, originates also in Western van- 
ishing-point perspective. But Hiroshige emphasizes the 
coOntrast between the large object in the foreground， 
known as a ebpozssoz, and a background pushed further 
into the distance than would have been conceivable in 
mid-19th-century European art. The extreme cropping of 
the motifs was also unusual amongst Hiroshiges Japanese 
Predecessors; this is true, for example, of the “pictures in 
the Dutch style” (axzg2) painted since the end of the 18th 
century The apparent randomness of the cropping Sug- 
gests that a certain moment in the course of an action is 
being captured. In the Plusxzz Orcjpaxtd 12 Kajtada, for exam- 
Ple, the empty palanquin encourages us to imagine the 
coming and going of the visitors. Suggestive details such 
as these were intended to provide contemporary buyers 
of the Prints with something to discuss. The well-known 
Hiroshige scholar Suzuki Jaz6 described this technique as 
Photographic, while the most influential connoisseur of 


the Oze Fad1ed Fo Wexs of Edo in the West Henry 
D. Smith, referred to them as proto-filmic, since they 
included the element of time. 


The City of Edo and its People 


When the founder of the Tokugawa dynasty Ieyasu 
(1542-1616), occupied Edo in 1590,the city was still a 
country town Surrounded by marshy land. After becom- 
ing shogun in 1603, he had the local castle comprehen- 
Sively rebuilt, and soon the city began to develop into a 
political center and increasingly a Place of commercial 
importance.Its cultural achievements began to unfold 
only after the catastrophic Meireki fire of 1657, which 
claimed more than 100,000 lives and razed both the city 
and the castle to the ground in a matter of hours. 
Reconstruction, however proceeded rapidly and in a 
well-organized fashion.Edo at this time coOvered 44 
Square kilometers (17 square miles), making it more than 
twice the size of Japan's second-biggest city Kyoto. By 
1725, it had become half as big again, while its popu- 
lation, at more than a million, was the largest of any city 
in the world. By the mid-19th century when the Oxze 

让 xwzzd1ed Fazzzol Wers o Edo appeared,it had an area of 
almost 80 square kilometers (30 square miles) and an 
estimated population of up to two million. 

More than half of these people were craftsmen and mer- 
chants, but they inhabited only 21 per cent of the total 
area. These two estates Were tegarded as the lowest Tank- 
ing in the Confucian fourestate System (Shinokosho) 
introduced by the IJokugawa dynasty, the top rank of the 
Social hierarchy comptising the warrior caste and the 
Second the farmers. The system did not extend to either 
the imperial court aristocracy or to the hinin and eta， 
Who were classified as “non-human> 


An insniring book and a timely Wake-un call for anyone Who thinks Imodern 
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The artist is currently 
working on a limited 
Art Edition. For more 
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Studio Eliasson is an experimental laboratory located in 
Berlin and Copenhagen. It functions as an interdiscipli- 
nary Space, generating dialogues between art and its Sur- 
roundings. Through ongoing studies of spatial and tem- 
poral matters, it explores how form is a catrier of content 
and seeks to enhance a general awareness of this relation . 
The aim of this book is to facilitate access to the works 
and research being produced in Studio Eliasson, led by 
Danish-Icelandic artist Olafur Eliasson, as well as create a 
rich source book, enabling the reader to delve into the 
corners and crevices of the work. The book is organized 
around the alphabet with each letter being represented 
by a number of concepts which are unfolded in small 
texts, comprising approximately ten lines each. 


Included is the vast majority of Eliassons installations， 
Photographs, sculptures, and architectural projects to 
date, with additional material focusing on the research 
Processes in Studio Eliasson. The introduction is provid- 
ed by Philip Ursprung, professor of modern and contem- 
Porary art at the Institute of Art History University of 
Zurich and editor of the book Natzial zstomy on the 
afchitects Herzog & de Meuron. The texts about the 
alphabet concepts are derived from discussions between 
Ursprung and Eliasson. 
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STUDIO ELIASSON. AN ENCYCLOPAEDIA 


Introduction: Philip Ursprung / Hardcoven XL-format: 
30.8 x 39 cm (12.1 x 15.4 in.), 528 pp. 
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LIGHT LAB (TEST 1-9/12) 


The artist: Olafur Eliasson, born 1967 in Copenhagen， 
of Icelandic parentage, studied at The Royal Academy 
of Fine Arts, Copenhagen from 1989 to 1995. Early in 
his career he moved to Germany, establishing Studio 
Eliasson in Berlin. Eliasson lives and works in 
Copenhagen and Berlin. 


The author: Philip Ursprung is professor of modern 
and contemporary art at the University of Zurich. He 
is the editor of Herzog 人 de Mexryo1zs NUL Fisto1y， 
author of Gyejzze1 der KU1S AU Kajpy70U0 2120d das 
apjpezzt1l5 Robe1t SO WU11d de Lapd 4 六 and also 
Works as a curator 
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Ihad heard how at Olafur Eliassons studio in Berlin, a 
whole group of artists, architects, and technicians Work 
and experiment together as they would in a laboratory 
SO Tarranged a visit as part of my research for an essay 
on the modern-day artists studio. On an icy-cold day in 
January 2006 Istood in front of the studio, located in a 
warehouse right next door to the Hamburger Bahnhof 
Museum for Contemporary Art, This part of the city 
had always fascinated me. For decades it lay on the edge 
of West Berlin, close to the Wall, but has now once again 
regained its Position at the heart of the German capital， 
a place where the "Eastmeets\West” feeling still pervades. 
On one Side are construction sites, warehouses, small 
industrial companies, and haulage contractors. On the 
other the main railway station, the Federal Chancellery 
and Reichstag building 一 an ideal neighborhood for the 
Studio of an experimental artist like Eliasson. 


I was fascinated by this notion 

that the artist could seem like a client in 
his ovwn studio, since it goes against 

the popular image of the artist as an 
independent creator 


At the heart of the studio is a large, welllit space where 
finished and halffinished works of art stand around and 
materials for various projects are Spread out on large 
tables. Scattered about the place are instruments for 
measuring Spatial and chronological phenomena, along 
with refractors, mirrors, and prisms of every shape and 
color. Here, installations are tested, built and dismantled， 
geometric shapes are explored and adjusted, parts of 
facades erected, prototypes hung on walls and scrutinized， 
and reflections of light studied. I visited the studio several 
times and each time it looked different. 

The first time I was there, I noticed the chassis of a 
BMW on which Eliasson was working, having been 


commissioned to turn it into an art car. Another time， 
small-format prints of photos of his most recent trip to 
Iceland were Spread out on large tables. From among 
them he was choosing suitable shots to be enlarged and 
assembled in a series. The hall has a fitted kitchen and 
along table at which everyone can eat lunch or take 

a break. 


Above the large central area is a gallery There, a group 
of about eight architects was working under the supervi- 
Sion of Sebastian Behmann. (More of this later) In the 
basement is the work space of Einar Thorsteinn, an 
Icelandic architect theoretician, and artist with whom 
Eliasson has worked for a good ten years 一 their first 
joint project was a pavilion built in 1996 一 and whose 
geometric models in cardboard, papep and plastic are 


among Eliassons many Sources of inspiration. From 1969 


to 1971 Thorsteinn worked with the architect Frei Otto. 
Nearby is the workshop where various colleagues as- 
semble artworks, saw wood,solder wires, and weld metal. 
A specially designed white room is used to test optical 
effects and find out how our perception of objects 
changes when they are lit with varying shades of white 
light. Everywhere there are wooden crates for transport- 
ing artworks to galleries and museum spaces all over 
the world. 


The atmosphere in the studio is relaxed, professional, and 
productive 一 a mixture of architects practice and labora- 
tory 一 and usually as busy as a small city Eliasson has a 
staff of around thirty On my first visit, architect Kerstin 
Schmidt was gathering information on the history of the 
camera obscura and building models of different sizes in 
order to combine several camerae obscurae in a single 
Work 一 for example fifteen are used in Dreamhouse 
(2007). Eliasson has long been interested in this piece 

of equipment, which links photography and architecture 


and enables Several people to observe visual phenomena 
at the same time. Between 1999 and 2006 he created five 
Such works: Camera Obscura (1999), 360。 Camera 
Obscura (1999), Camera Obscura for the Sky (2003)， 
Camera Obscura fur die Donau [Camera Obscura for the 
Danube] (2004), and Kaleidoscope With Camera Obscura 
(2006). 


Eliasson has long been interested in the 
camera obscura, which links photography 
and architecture and enables several 
People to observe visual phenomena at 
the same time 


After the workshop staft the architects make up the 
largest group in the studio. Sebastian Behmann showed 
me some of the current projects, including a vision for 
the Hirshhorn Museum and Sculpture Garden in 
Washington D.C., which explores the communicative 
Potential of the building in order eventually to optimize 
it. Further on, [saw a kaleidoscope that was to feature in 
a planned hexagonal walkein installation with three 
entrances. The intention was that viewers should be able 
to step into it as they would into a small summerhouse 
and observe a variety of refractions and patterns created 
by light entering from above. Just at that moment 
Portuguese architect Ricardo Gomes was working on a 
Series of geometric color samples from which Eliasson 
Would select a few for further processing.A British col- 
league, Ben Allen, was busily making sketches of the 
movements of the sun. This is one of the basics of an 
architects training, enabling him, for example, to calcu- 
late how shadows cast by buildings will affect neighbor- 
ing structures. In this case, however it was not about 
anything so Practical, but an exploration of how solar 
Curves could be used to generate a design for an arts 
center in Iceland. The walls were covered with printouts 
of different variations, with analogue and digital repre- 
Sentations in a variety of colors. 


Alarge part of the work, as Behmann Pointed out， 
consisted of independently researching ones Own ideas， 
Sketching models, and producing series of drawings. 
What they were used for and whether they would be 
included in an actual project was of secondary impor- 
tance. He told me that, from an architects point of view， 
Eliasson Sometimes seemed almost like a client. 
Behmann described him as someone who provided 
concepts and ideas, who approached the team of archi- 
tects With Precise wishes, asked for suggestions, and then 
Selected the ones to be developed further.I was fascinated 
by this notion that, under certain conditions, the artist 
could seem like a client in his own studio, since it goes 
against the popular image of the artist as a totally inde- 
pendent creator demanding full control at every stage 
of a project from first Sketches to finished product. 
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TASCHENY new XL-series on contemporary artists brings 


the fine art monograph to a new dimension: each book takes 


you into the artists universe for an outofbody experience 
that leaves you feeling like youve been to the studio, visited 
the exhibitions, followed the work from the beginning. 
Editor and book designer Hans Werner Holzwarth works 
with the artists in their Studios, where the art itself is born; 
together they select the visual material and concentrate on 
the more personal aspects of the book, Specifically choosing 
Writers who can provide unique insights. Analytical essays 
and exhaustive reference material complement the extensive 
Selection of images, making for tomes that are as definitive 
as books about living artists can be. The first titles in the 
Series are Je 作 Koons, Albert Oehlen, Mike Kelley, and 
Richard Prince. 


CHRISTOPHER WOOL 


Ed. Hans Werner Holzwarth / Hardcover finished in 
bookecloth, packaged in a cloth-covered clamshell box， 
XL-format: 33 x 44 cm (13 x 17.3 in.), 440 pp. 
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In-yourface, achingly simple, deceptively frank, the work 
of Christopher Wool is so very New York. Though he 
OWes a debt to abstract expressionism and pop arb he 
completely transcends 一 even demolishes 一 these genres. 
Whether its a textbased painting of an abstract Spray- 
painted piece, his work is immediately engaging. Wool 
questions painting, like many other artists of his genera- 
tion, but he doesmt provide any easy answers.“The hard- 
er you look the harder you look: as he titled one of his 
word paintings, is an excellent example of how he states 
the obvious whilst provoking us to think deeper about 
What seems obvious. 

Christopher Wool became known in the mid-1980s 
through allover paintings produced with rubber rollers 
commonly used to simulate decorative wallpaper pat- 
terns on walls. By 1988 he had hit stride with his dry 
dead-pan word paintings ("Trbl“Riot”“Sell the House， 
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ART EDITION, No.I-Ico 


Limited to 100 numbered copies, each signed by 
Christopher Wool and accompanied by an artwork. 
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Sell the Car Sell the Kids”), while continuing to explore 
the possibilities of pattern painting. Since the 1990s, he 
has been developing the painterly qualities of his work， 
using a mostly blackand-white palette, starting from 
abstract lines drawn with a Spraygun or layered stock 
images, Overpainting silkscreens on linen, wiping out 
images, with a widening variety of media, a process that 
can involve photography silkscreen, and, in the new mil- 
lennium, also the computer. 

Exploring Wools work in over 400 pages, this mono- 
graph is staggering in its scope and depth. All work phas- 
es are COvered in large-scale reproductions and accompa- 
nied by production Polaroids and installation photos by 
Wool himself Editor Hans Werner Holzwarth has previ 
ously collaborated with Wool on several artists books 
and catalogs. Essays and analyses by Eric Banks, Ann 
Goldstein, Richard HellL Jim Lewis, Glenn O?Brien， 


CHRISTOPHER WOOL, No. Ior-UDIoo 


Limited to 1000 numbered copies, each signed 
by Christopher Wool. 


包 1501$1000 
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and Anne Pontkgnie make this book a great read as 
well as a definitive study of the story So far. 


The editor: Hans Werner Holzwarth started as a 
typographer and communication designer then co-led 
his own company for corporate design. Since 1992， 
Holzwarth has focused on book design, collaborating 
with Larry Clark, Robert Frank, Nan Goldin, Boris 
Mikhailov Issey Miyake, Albert Oehlen, Richard Prince， 
Ed Ruscha, Kiki Smith, Juergen Teller Jeft Wall, John 
Waters, Christopher Wool, and many others. For 
TASCHEN he also edited JejFKooxs and designed 
Tscjez Coectzoz and Ma1tzzz Kzpjpexzpbe1ger. 
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Christopher Wool takes it to the bridge, spanning 
abstract expressionism and pop, drama and comedy 
funk and the sublime. The emblem of his advanced 
funkiness is his spray squiggle 一 with all the innocence 
of an amateur doodle, yet all the stealth of a master 
brush stroke. That funk is the PFunk. Fifty years on， 
Pollocks paint splash looks very artistic whereas in its 
day it was a shocker But no naked emperor connota- 
tions Survive. The equivalent shocker today is Wools 
joyous squiggle, a gesture usually associated with 
impromptu juvenile defacement, obliteration, error. 
It has a motorbootiness to it that is guaranteed to Pro- 
duce discomfort in the academically squeamish. Thats 
Street knowledge. 
A few years ago a patronizing adult looked at a colorful 
abstract drawing my five year old son was working on 
and Said,“Oh, thats really goodl Is it a house?” My son 
looked the questioner over skeptically and said，Its a 
Scribblel” 
But look at how free it is, a scribble. Look at how 
that Sprayed line seems to have a mind of its own, OF 
is itamindlessness of its own? Its the arm aspiring to 
freedom in randomness, dowsing a psychic magnetic 
field, making tracks to a secret place where the artist 
is as natural as a praying mantis, thought and feeling 
united， 
Graffiti is the human signature of the city. Graffiti is 
never abstracb but Sometimes the lettering is very 
abstracted, pushing legibility to the limit. At the height 
of New Yorks “wild style" movement, with its heavily 
decorated letters (or armed letters, as Rammellzee would 
Put it), readability was trumped by graphic spectacle. 
I recall taking an Amtrak train to Philadelphia, where 
the tracks into the city particularly near the North 
Philadelphia station, passed through a desolate post- 
industrial slum with weird fields of graffiti that seemed 
almost like an alien alphabet. It was genuinely 训 . It 
looked like Chinese ideograms on angel dust. I dont 
know what physical cues Wool provides himself when 


composing a sprayed line, but the results can be as 
strange and unsettling as those Philly tags. Sometimes 
his line is easy and loopy and Partakes of the innocence 
of childlike doodling, but other times it is uneasy tense， 
and 训 . 

The word paintings are hard edge on the edge. Its not 
reductio ad absurdum or a send up. Its painting with 
attitude. Its not exactly Robert Ryman with found lyrics， 
or Ad Reinhardt meets concrete poetry but its up that 
alley Itis minimal in its selfdefined context, painted 
words stripped down to the primer. It is abstraction of 
language itself but its also about the tension running 
along the thin line between mass production and the 
personal hand. Its about the aura of the stencil about 
energy radiating and splashing from the confines of the 
character Its sign-painting with feedback. 


All the innocence of an amateur doodle， 
yet all the stealth of a master brush stroke 


The chosen words and phrases are AlL-American mantras. 
Sometimes they are clicheks that become knucklehead 
koans, idiot ideograms. They may be chunks of conven- 
tional wisdom, common knowledge, or cultural default 
settings, but in every case, Upon reflection, they open up 
to new Shades of meaning. They are compressed and com- 
centrated info that, like anything used without delibera- 
tion, anything mass-produced, serves as host to Parasitical 
ironies. Their composition on the canvas or page or slab 
puts them under a philological microscope. 
Sometimes,ifyou look at a word long enough, it stops 
making sense. And then you can start over again With it. 
We deconstruct the word and the letter and the phrase 
by contemplating it in skewed order instinctively going 
for Scrabble logic and buried communiqueks. Wool 
deconstructs words and de-contextualizes phrases by 
Stacking letters at faux random. The process generates 
calligraphic eftfects, acrostic reverb, and a kind of 
Rubiks cubism of meaning. Its about the meeting 


point between the machine and hand work, between 
formula and expression. There are no answWers here, only 
good questions about how characters and words work. 
Or not， 

Unlike the swaggering abstractionists of the fifties, the 
Purist painters, Wool doesn't disassociate his paintings 
from at least a metaphoric relationship to the world. 
Theres a streetsmart quality to his esthetic. Hes a com- 
noisseur of chaos and a cartographer of disorder. His 
Photographs lay out a vision of apocalyptic entropy: 
graffiti on graffiti vagrant dogs, Wirecked chassis, scary 
spills, and the abstract expressionism of blood, urine， 
and motor oil the gleam of trash in plastic bags, toxic 
stains, and demented detritus. Herexs the flotsam of 
Office Depot farce and the jetsam of the studio apart- 
ment tragedy a world of dreams put out on the curb 
and waiting to be hauled off and given a decent or at 
least ecologically correct burial. But even absent of 
image, theres true grit in the sub-stratum, in the sub- 
iconography of the work. 

Jean-Michel Basquiat loved the do-ityourself bilingual 
bricolage esthetic of Alphabet City the district of 
improvisational bootstrap enterprise. Wool, another far 
Eastsider, has a similar romance with fringe New York， 


the no mans land,the interzone,the DMZ, and the 
ruins of concrete jungle. Where Basquiat gleaned pop 
cues from that world, Wool finds an alphabet of symbol- 
ic abstractions. Here is the action painting of the uncon- 
Scious 一 accidental splashes and streaks that mark fields 
of blighted architecture. The overpainting of his large 
canvases resembles nothing more than the amateur 
abstract paintings that are the whitewashed windows of 
empty storefronts. 

Wools swirling squiggles ride the canvas with fraught 
exhilaration. Sometimes his knotted lines seem loopy 
and comic, other times they are furious or tense. When 
they accrete they look like cross outs, negations, but 
What they are crossing out is often blankness itself They 
are crossing out nothing. Usually they avoid the edge， 
marking territory with animal energy like adog on a 
Pissing marathon, extending proprietary redolence over 
the full scope of available space.Ifuck this space up 
therefore I own it. 
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Some call it the most vulgar magazine ever made; others 
See it as the last honest compendium of American sexual 
humor starting just as the sexual revolution was expand- 
ing minds and stomping taboos, and ending when politi 
cal correctness made all such humor socially unaccept- 
able. Whatever your stance, the magazine Sex 如 Sex 妇 

was and is an Outrageous collection of dirty jokes and 
cartoons published from 1965 to 1983 by Texas entrepre- 
neut John Newbern, whose life was lifted straight from 
the pages of his publication. His partner in crime against 
good taste was hillbilly artist Pierre Davis, who created 
elaborate oil painted covers for each issue that celebrate 
every permutation of manly humor No topic was safe 
from the lowbrow wit of these two men and the cartoonm- 
ists they recruited to preserve what they called the “True 
Jokelore of America' 


Ca Ta 


Sex 如 Sext) reproduces all 198 covers of the magazine 
and many of the original paintings that adorned them， 
Then, in the first in-depth analysis of American sexual 
humor author and editor Dian Hanson categorizes the 
great themes revealed by the thousands of cartoons and 
jokes into spreads with titles like “Stinkfinger“Incest on 
the Best “Cannibal Cuisine” and“I Love Ewel”Raw 
irreverent, uncensored and all-American, Sex 如 Sexjy) 
Spares no gender Sexual preference, ethnic orientationm， 
or hygienic dysfunction in bringing you what the maga- 
Zines original publisher called the "Worlds Largest 
Accumulation of He-Man Robust Humor in the World” 
Special fold-out dust jacket shows every cover image and 
unfolds to reveal a poster of a never before seen, unrte- 
leased Sex 如 Sexj) COVer originally deemed “too tasteless” 
by the magazines publisher but definitely suitable for 
framing in your bar rumpus room or bathroom” 


SEX TO SEXTY 
THE MOST VULGAR MAGAZINE EVER PUBLISHED 


Ed. Dian Hanson /Mike Kelley / Hardcover format: 
20.5x 27.8 cm (8.1 x 10.9 in.), 420 PP. 
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The writer: Artist Mike Kelley, born in 1954, works with 
performance, installation, drawing and painting, video， 
Sound, and sculpture. Drawing from historical research， 
mass cultural Sources, psychological theory and Sex 加 
Sexbj, his artworks reference both high art and vernacular 
traditions, He lives and works in Los Angeles. 


The editor: Dian Hanson is TASCHENY sexy book 
editor As a 25-year veteran of mens magazine publish- 
ing, she edited titles including Poxzztez, Ouz, OUHWO BzRen， 
Jsggsand Leg 9jow. Her many books for TASCHEN 
include VZzzessd de1 Rz0: 30 J2a15 of SU81 的 912 的 Bepazzor 
and R. Cu7N1DY Sex OBSess10105. 
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BAMzRe Kelley 


“Big shot” artist Mike Kelley here to introduce you to the 
wonderful world of the SRI Publishing Co. of Fort 
Worth, Texas, producers of gag books，he-man” daily 
diaries, joke sex dictionaties, hillbilly comedy record 
albums and o 任 color drink coasters, among other prod- 
ucts. The pride of the SRI stable, howeveb Was Sex 如 
Sexby (the title a pun on the supposed all-age erotic 
appeal of the magazine 一 as in from six to 60”), an adult 
humor magazine consisting entirely of jokes and car- 
toons.Isuppose I was asked by Benedikt Taschen 一 avid 
art collector as well as book publisher 一 to write this 
Opening statement because he was introduced to Sex 如 
Sexj) by way of a series of paintings I made that incorpo- 
rated old issues of the magazine. Luckily Benedikt has a 
dual love for art and smut (he seems especially drawn to 
low-end American erotica of the '$0s and early "60s: 
mens girlie, adventure, and fetish publications).I say 
luckily because without Benedikt chancing upon these 
WwWorks of mine, he probably would never have seen Sex 如 
Sexby and you would not be holding this book in your 
trembling hands. He would not have seen Sex 10 Sexjy 
because it is not held in high regard by the current afi- 
cionados of vintage smut, or art, for that matter Why? 
Because it was unapologetically low silly and 一 most 
importantly 一 geared toward lowerclass rural Americans 
living far away from the sophisticated urban sin centers， 
My decision to reference Sex 加 Sexb in my own artworks 
was not a random one.I wont go now into the Specifics 
of what I was trying to do, but I will say that the maga- 
Zine holds a special place in my heart, It is a truly unique 
publication, one that I responded to 一 even as an adoles- 
cent 一 because of its contrary aesthetic. It stuck out on 
the liquor store magazine rack, unlike anything else 
there. Sure, there were plenty of other joke books and 
mens magazines 一 but nothing as purely “off” as Sex 如 
Sexj. Thats why it continues to interest me to this day 
A number of years ago I went to the offices of my home- 
town newspaper in Wayne, Michigan, a suburb on the 
Western edge of Detroit, and went through the bound 


copies of old newspapers. My Primary reason for doing 
this was to examine the milieu that I grew up in, relative 
to the cultural influences that shaped my art Production. 
I concentrated on cultural and countercultural activities 
that were coOvered in the newspaper between the years 
1968 and 1972 一 from the year that I discovered “fine art” 
(when I was in junior high) to the year Ileft home. In 
the letters section of the October 22, 1969, issue I discov- 
ered a letter written by a Mrs.E. Thomas that had been 
headlined "Pornography Blasted by Upset Citizen 2 It is 
worth quoting: 

“I went to a small neighborhood grocery store a few 
WwWeeks ago and I saw laying on the counter (within easy 
reach of little hands) a pile of magazines that appeared 
to be coloring books.I opened one and I was shocked. 

It was one of the filthiest books I have ever seen. (...) The 
name of the magazine is Sex 加 Sexb)2 

She ends her letter by appealing to contemporary youth 
to resist such nonconformist material and assist in the 
fight against pornography. 


Luckily Benedikt (Taschen) 
has a dual love for art and smmut 


Interestingly this letter was printed right above one by 
another concerned mother who rails against a local "head 
Shop”which she describes as the headquarters of the 
anarchist White Panther Party and a hangout for LSD 
Users. The pairing of these two letters explains a lot about 
the social milieu in which Sex 如 Sexjy existed 一 a milieu 
in which pornography and radical politicsdrug culture 
TIepresented, to middle-Americans, the fearful twin poles 
of assault on mainstream values. 

In reality this presumed ideological marriage of porn 
culture and counterculture was not exactly true 一 though 
this confusion is one of the most interesting aspects of 
the cujture that L and many others of my generation， 
grew up in.IfIremember correctly the head shop in 


question was set on fire by members of a biker gang who 
did not share the leftist political sentiments of the White 
Panthers. These bikers would have, more than likely been 
readers of Sex 加 Sexjy and not the underground comics 
and leaflets peddled within the shop. 

Sex 如 Sexby, in its early days, actually did adopt the pose 
of a youth-culture-oriented publication 一 at least in its 
COVer graphics, which consisted of*psychedelic” op-art 
patterns. Mrs. E. Thomas was not quite right in her inter- 
Pretation that Sex 加 Sexj was attempting to seduce inno- 
cents by posturing as a coloring book (I do, in fact have 
a coOpy of Sex 如 Sexj) in which some of the cartoons have 
been colored in with crayon 一 but the coloring stays care- 
fully within the lines of the drawings, revealing the artist 
to have been an adult). If innocents were being bamboo- 
zled, they were not pre-pubescents but flower chil- 
drem 一 for once the psychedelic cover of an early issue of 
Sex 如 Sexby Was Opened a shocked hippie would be faced 
only with page after page of politically incorrect quips 
and moronic mens-magazine-Style Sex gag cartoons 


“Eat more...Pussy!Eat more...PUSSYI” 


(many focusing on hillbilly and farm themes) instead of 
the expected consciousness-raising material. 

Following these first op-art Coverts, cartoonist Denis Jones 
took over for a short while. The cover of Sex 加 Sext) #15 
“Laugh Clinic” is a favorite of mine. It Pictures a field of 
biomorphicmodern personified “germs” rendered in a 
pop-Surrealist "60s cartoon style reminiscent of that 
found in period youth-culture-oriented publications such 
as underground comic books. Though this admixture of 
psychedelia and rural humor might seem a bit strange it 
Should be remembered that this was not So uncommon 
in America in the "60s. For example, the television 
music/comedy show Fee Fevw (first airing in 1969 and 
running for an astonishing 22 years) was a cOUuntry 
response to the pop-inflected comedy show Rorzoa7zz 作 
Ma1tz113 Latej-12z. On Fee Herbhillbilly hotties Patterned 
after Al Capps Daisy Mae Yokum and Moonbeam 
MecSwine lollygagged on the porches of psychedelic 
Shacks while cornpone stand-up comics like Minnie Pearl 
pitched one-liners in quick blackout segments. It was like 
the Grand Ole Opry on acid. At the same time, darlings 
of the counterculture like the San Francisco-based psy- 
chedelic band the Grateful Dead played country-inspired 


. ,have 
obscene tattoos above my yagina and my 
A-hole,” 


“Id be so embarrassed going nude 
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music and postured as dirt farmers. 

However as far as Sex 如 Sexj magazine goes, Such flirta- 
tions with pop aesthetics stopped when artist Pierre 
Davis took over as art director Starting with issue #19 
“True Love” which features a full-color oil Painting of 
two amorous pigs cuddling in a sty almost every subse- 
quent coOpy of the magazine features one of his works on 
the cover. From then on all pretensions were dropped, for 
Daviss paintings consistently depict a rural lower-class 
environment. And, unlike most contemporary hickerelat- 
ed humor of the Period, Daviss images are not limited to 
the standard hillbilly cliches 一 they are contemporary 
genre paintings. His eye for detail reveals him to be 
Someone who understands, and revels in, the humor of 
the rural milieu. Davis is a kind of unrepressed Norman 
Rockwell who is willing, in his bawdy version of 
Americana, to include bestiality scatology voyeurism， 
melon-fucking, kiddie sex games, and all other manner 
of perversions”into the Picture. 

By current standards, Sex 如 Sextby is decidedly politically 
incorrect. The cartoons within its pages are, in most 
cases, Very Similar to those found in postwar mens 
magazines 一 before jokes about African cannibals, swishy 
homosexuals, child abuse, bestiality and sexual harass- 
ment on the job became no-nos. The bulk of the car- 
toons concern cheating wives and husbands 一 a subject 
that is barely on todays humor map. Of course, it is such 
taboo material that makes the magazine interesting 
today 一 especially when compared with the antiseptic 
Sexual humor found in such contemporaneous “sophisti- 
cated” mens magazines as Playboy. The publishers of Sex 
加 Sexb understood that they were appealing to an audi- 
ence ignored by Playbpoy and other mainstream mens 
magazines. Sex 如 Sexj) Was closer in Spirit to a fetish 
magazine of a zine than it was to a standard mass-media 
mens publication. It responded to the wishes of its audi- 
ence rather than dictate to them and, in fact, it was large- 
ly readercontributed. It represented an untapped audi- 
ence 一 One that consisted of proudly uneducated men 
who could give a shit about Sophisticated fiction and 
mens fashion 一 who liked their women Spread-legged 
and their cartoons brutal. Given this trend, when com- 
pared to publications like FwsHer that reflected the nor- 
malization of hard-core pornography as an entertainment 


form, Sex 加 Sexj) was too soft for the mens market. 


By current standards, Sex to Sexty) 
is decidedly politically incorrect 


It failed because the morals of its publishers ceased to 
reflect that of their own audience. Thats when it Was 
Usurped in the ?70s by sleazier teadercontributed zines 
like the Los Angeles-based Finger magazine. In the pages 
of Finger were to be found the same fetishes illustrated 
Via cartoons in Sex 1 Sexb), except they were often pre- 
sented photographically and without the distanciation 
device of humor. 

Itis the fact that Sex 加 Sexj Was primarily a readercon- 
tributed magazine that interests me today Sending a joke 


SEX TO SEXTY 


or cartoon idea to Sex 加 Sexby) immediately qualified the 
contributor for membership in the magazines own Jokes 
Americans Love Society The editors of Sex 加 Sexty sawW 
themselves as folklorists Preserving traditional American 
humor On the inside cover of every issue was printed 
this statement: “Who makes the books greab YOU DOI! 
The reason Sex 加 Sexj) books are So exscrewciatingly 
funny is because they are the TRUE JOKE LORE of 
America, sent in to us by all our readers” It is obvious 
that the folklore that especially appealed to the editors， 
coOntributors, and readers of Sex 如 Sexjy was of the type 
found scrawled upon the walls of gas station toilet stalls. 
But such lore is particularly worth preserving. It repre- 
sents the mind of a nation more truthfully than any kind 
of o 人 cial proclamation. 
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"Hey, Henri'! More compliments to the che 似 ” 


John Newbern Sr was a classic entrepreneur. Born in 
Oklahoma in 1910, he first worked as a newspaperman 
and hoped to be a writer When the Depression hit he 
wandered to Tyler Texas, where he went door to door 
Pitching a service to Print photos on dinner Plates. 
Around 1934 he got the idea to imprint advertising slo- 
gans on pencils and built that idea into a prosperous com- 
Pany in two years. He moved his business to Arlington， 
Texas in 1952 and, three years later into the building it 
still occupies today The Newbern building is a monu- 
ment to the powerfully charismatic personality of John Sr. 
Nothing, from the carpets to the furniture to the art and 
knickknacks, has been changed since the day he died. 


Dark laminate paneling covers the walls. The acoustic ce 


ings are low and waterstained. Up front are glass display 
cases filled with imprinted coffee mugs, shot glasses, pen- 
cils, pens, key fobs, Picture frames and ashtrays, most dat- 
ing from the 1960s and :70s. And lining the hallways and 
coOvering the walls of every room are the 198 original 
Painted covers for Sex 加 Sexj and Super Sex 加 Sexj/. 

“My dad kept them all says John Jr “They were his prized 
possessions and theyre mine too.I wouldnt part with 
them for anything in the world> They are big heavily tex- 
tured oils done in vibrant primary colors, all signed Pierre 
Davis. John Jr says Pierre, real name Lowell, was originally 
employed by his father to help out with his advertising 
business. 

“It turned out Lowell had a bit of a perverted streak in 
himy says John Jr“He didnt even know it himself at the 
time, but 让 you go back to the original issue of Sex 加 
Sexj the onjy artist in there is Pierre Davis> 

Pierres perverted streak was a great pleasure to John Sr. 
because 过 there was one thing he loved it was risqug 
humor He bought mens magazines just for the cartoons， 
but in his opinion there were darn few good ones to 
choose from. Back in his youth thered been dozens of 
magazines With names like Fzxz Rzob Booey,JoRer, Screrpa1 
and the granddaddy of them all, Cajpt BA WJzz Bazzg， 
all filled with nothing but jokes, limericks and cartoons 
aimed at a real mans funny bone. What he saw in the 
early "60s was a big increase in magazines With nude 


Photos, and a corresponding decline in magazines a man 
could laugh at. It occurred to him that 直 imens humor 
magazines disappeared the American dirty joke itself was 
in danget of extinction. According to his son, creating a 
Sanctuary for Americas sexual humor was on his mind for 
Several years before he acquired Pierre Davis and 10 file 
cabinets of meticulously organized dirty jokes. 
“Somebody in Arkansas had been clippin out cartoons 
from every magazine on the market every month for years 
and yearsy says Pierre“He had rows and rows of file cabi- 
nets With all these cartoons in em and one would say 
"Desert Islands and one would say "Cheating Wife and 
Somehow he found John and wanted $10,000 to sell his 
collection. John told me, TI could have bought two 
Cadillacs for what I paid for these cartoons; but he put 
em to good use. We would take those cartoons and 
change em around,then bring em to the art department， 
draw em and put :em in the book2 


“I just knew I was in the hot tub 
with the devil himself!” 


It was those 10 cabinets full of clippings carefully divided 
into hundreds of categories reptesenting every known 
variation on the dirty joke that seeded Sex 加 Sext. John 
Srs genius was keeping the magazine folksy and lowbrow 
Despite his beret and flowing hair Lowell Davis was a die- 
hard country boy born on a farm in the tiny town of 
Carthage, Missouri and raised in even smaller Red Oak. 
He adopted the beret in grade school after deciding to 
become a great artist, Fellow students nicknamed him 
Pierre, partly for the beret and partly because he drew all 
the girls in class naked, or as he imagined them naked, at 
atime when anything sexy was automatically French. 
Pierres strongest ties were to farm life, though, and for his 
first coOver of Sex 如 Sexj),#9, he painted two pigs in love. 
The issues editorial apologized for the rustic cover but 
the readers loved it As did Pster publisher Larry Flynt. 
After (Flynt) got shot he wanted to buy Sex 加 Sext) Says 


Pierre“It was just before we stopped doing the magazine 
and he wanted me to continue doing it, He offered me 
some unbelievable price, like a million dollars or some- 
thin and asked me to come out to see him in Los 
Angeles.I was just hustlin paintings out of the back of 
my car So this was all the money in the world.(Wife) 
Charlie and I were drivin down to Dallas to fly to LA 
with Johnny (Newbern Jr.), and Larry had this big party 
we Were SUpposed to be at that night and when we 
Stopped to have lunch I told Charlie,'I can't go through 
with this.I dont mind risqug, but Foster is just too vul- 
gar for me: So Iturned around and came home and 
Johnny went out there and the party was all atheists! He 
told me later he was in the hot tub with Larry and said, 江 


作 


just knew Iwas in the hot tub with the devil himself!” 
Atlunch I sat between Larry Flynt and Madalyn Murray 
OHain' says John Jr “Dennis Hopper was at the table, 


Timothy Leary and Althea was across the table with her 


blue spiked hair and her chains that went from ear to eye- 
brow.Isaid, Dont let the Rapture come right now!” 
Some will think it hypocritical that Pierre Davis and John 
Newbern Jr found Eposster offensive when their own maga- 
zine reveled in adultery prostitution and bestiality but we 
all draw our moral lines differently As John Jr told me， 
“Tm a Christian and my dad was a Christian and Inever 
Saw any conflict With Sex 如 Sexby and living as a Christian 
because God made sex and he surely likes to laugh. Also, 
We only Showed bare breasts. We were never explicit” Sex 加 
Sexby may have had God on its side, but in the end the 
public sided with the devil choosing Exwster and other 
increasingly explicit fare over Americas last TrisquE humor 
magazine. Sex 加 Sexby ceased publishing in 1983. 

Now that the PC furor has died down its time to give the 
most vulgar magazine ever made its due. Dare to laugh at 
the jokes we hate to love. What youll find in this book is 
humor thats timelessly tasteless, irretrievably irreverentb， 
and though utterly American, absolutely universal. 


“The nictures Canacity to invoke aWe and Surnrise is 3 reiminder that 
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All photos @ Josef Heinrich Darchinger 


It was no more than eight years after the surrender of 
the German Nazi government when Josef H. Darchinger 
Set Out on his photographic journey through the West 

of a divided Germany The bombs of the World War I 
had reduced the countrys major cities to deserts of 
rubble. Yet his Pictures show scarcely any Signs of the 
downfall of a civilization. Not that the photographer was 
manipulating the evidence: he simply recorded what he 
Saw. At the time, a New York travel agency Was advertis- 
ing the last opportunity to go and visit the remaining 
bomb sites. Darchingers pictures, in color and blackand- 
white, show a country in a fever of reconstruction. The 
economic boom was So incredible that the whole world 
spoke of an economic miracle" The people who achieved 
it in contrast ]ook down-to-earth, unassuming, con- 
scientious and diligent. And increasingly they look like 
Strangers in the world they have created. The photo- 
graphs portray a country caught between the opposite 


poles of technological modernism and cultural restora- 
tion, between affluence and penury between German 
Gemiitlichkeit and the constant threat of the Cold War. 
They show the winners and losers of the economic 
miracle; people from all social classes, at home, at work， 
in their very limited free time and as consumers. But 
they also show a country that looks, in retrospecb, like 
afilm from the middle of the last century. 


The photographer: Josef Heinrich Darchinger started 
working as a freelance photojournalist in 1952. 
Darchingers photographs began to regularly appear in 


reputable German print media starting in the mid-1960s. 


In his years as a photographer for Der Sjpzegel and Dre 
Zeih Darchinger had a formative influence on the maga- 
Zines' national news COverage of Bonn. He also presented 


his work at exhibitions and in collections of photograph- 


ic portraits 一 for instance of Helmut Schmidt Willy 


Brandt, Richard von Weizsacker or of Heinrich Boll. 

The author: Klaus Honnef is professor of photography 
theory at the Kassel Art Academy He was one of the 
organizers of documenta 5 and documenta 6 in Kassel， 
and has been the curator of more than 500 exhibitions in 
Germany and abroad. He has written numerous books， 
including TITASCHENY Cozztezzbpoxa1y 4 (1988), 47zzdy 
Warpol (1989), and Pop 4i# (2004). 


The editor: After finishing his studies in English and 
German literature, Frank Darchinger began his career 
as a photojournalist while also assisting his father, Josef 
Heinrich Darchingen with the classifying and updating 
of his legendarily vast and efficient photographic archive. 
Today Frank Darchinger works as a freelance photogra- 
pher in Bonn. 
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The further time recedes into the past, the more bizarre 
its photographic images appear to be. Yet according to 
many theorists of the medium it is indeed such images 
that preserve the true reality of how things actually were. 
Nevertheless, Josef H. Darchingers photographs from the 
early years of the Federal Republic of Germany somehow 
make us feel that the Wizard of Oz has waved his magic 
wand and allowed us to look into a strange and oddly 
unreal world. The clothes people wear are homely and 
sedate, girls and boys stare into the camera with cheerful 
faces and unkempt hairn the goods in the shops are limit- 
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ed in range and the cars are all classics. Policemen in uni- 
form direct the sparse traffic at critical points in the town 
under a metal canopy City atchitecture is plain and func- 
tional; technology on the other hand,is still harnessed to 
the craftsman's trade. An increasingly visible dividing line 
runs through the country built of barbed-wire barriers， 
raZzor Wire and then concrete.All the men wear hats, and 
where the wartime bombing was generally thought to 
have laid the cities waste, the unscathed town houses of 
the Wilhelminian period of industrial expansion occa- 
Sionally still stand in all their splendor Even people who 
grew up in the time photographed can hardly believe 
their eyes， 


“Without a miracle, the German nation 
will slowly but surely go to rack and ruin2 


What Darchingers photographs show across the spec- 
trum of one and a half decades is something not even the 
People then, at the time when he was taking their pic- 
tures, could provide a rational explanation for Yet they 
were the ones who made it happen, with pragmatic klan 
and enormous energy That is why they resorted to meta- 
physics and spoke in terms of a miracle. The years the 


Pazges 26-27: CjzUezz ot 0 po1O szte 1 Colog1e. Tje1e 012 
SU people 12t1g 71 1e Less dotaged Da1 oje joze. 
1956 Abozye: 4 Jozzze-11ade se ojsjelpey 112 1 人 e g01082 MU11de7 
1je jozxse 一 01Nd 1jbe1es )JOU1 sjop. 7TJe eggs 012 0LO0S Jes1 
Joza tpe coUzatry TJjey cosf 20 pe1t1ztg8 SCU1Ce) 01]) 255 
1a1 加 17 罗 )eas ja1er Boz11 1955 Ri18p For ad Groschen 
(10 Djezottzgs) OU CU12 OU 0 OU of Jeaye1z: 0 1700 ope 
CQ1GU11lEL 加 jees. WDzde11p1D sc 有 JU NO 加 cjez tpe1z 
CNG 211D711101Z 芒 ey) CU j2ULL OU Lags CN2G 1005e jee 纺 . 
Bozz712 1957 


Photographer portrays are anchored firmly in the collec- 
tive memory as years of an economic miracle. Even 
Konrad Adenauen who was elected the first Federal 
Chancellor in September 1949 with a majority of one 
vote, his own, was beset after the end of the Second 
World War by the vague presentiment: “Without a mira- 
cle, the German nation will slowly but surely go to rack 
and ruin>” Not at all surprising, as a few plain figures and 
details will make clear. 1.35 million tonnes of bombs had 
been dropped on German cities, 3.6 million homes were 
destroyed. The country partitioned among the four victo- 
Tious powers USA, Great Britain and France in the west 
and the Soviet Union in the east was politically econom- 
ically culturally and morally on its knees. Most of its tra- 
dition-steeped cities were largely in ruins. Duren, Julich， 
Wesel and Moers in the West were totally destroyed, as 
were three quarters of Cologne, half of Hamburg, and to 
a Somewhat lesser extent Berlin, Dresden and Munich. 
The Allied troops had occupied the whole of the territory 
and dealt summarily with the criminal Nazi regime, which 
the Germans had followed in droves. The German share in 
the death toll was high. They are listed on the horrifying 
balance sheet, both as perpetrators and as victims. The rub- 
ble had been cleared away, less damaged houses patched 
up and countless new ones built in faceless functionality. 
But the ruins and the disabled exservicemen were part of 
the familiar scene when Darchinger started out on his 
career as a photographer in the field of journalism . 

To work as a photographer without having completed 


the stages prescribed for training in a Skilled trade was 
problematic and provoked stubborn opposition from the 
powerful craftsmen's guild of photographers. For this rea- 
Son, too, Darchinger was not allowed to register with the 
tax office in Bonn as a professional photographer, 
Nevertheless, Darchinger succeeded in overcoming the 
Persistent opposition and establishing himself as a free- 
lance“photojournalisb' the first under that label. 

The eye the photographer cast on things in the Fifties 
and Sixties is that of a meticulous and scrupulous conm- 
temporary observer dispassionate and unequivocal. 
Focusing on the crucial point, loath to play formal 
games. The aim was to convey with visual impact What 
he had seen. His concern for objectivity in no way meant 
foregoing a personal standpoint. The photographers 
interest in social injustice is unmistakable. He gave dest 
tution a visible face with stark immediacy as he found it 
in the lamentable conditions of the countless refugee 
camps. Emergency shelters they were called. Not to gloss 
Over the wretchedness but to emphasize their provisional 
nature. They were cleared in the mid-Sixties. With palpa- 
ble commitment, Darchinger made a central theme of 
the lot of the pensioners with too little to live and too 
much to die, the disabled exservicemen, who at first ben- 
efited little or not at all from the economic miracle, and 
those who just a few years earlier had been the victims of 
Political persecution. The social divide opened wide at an 
early stage, and the road was paved to the “two-thirds 
Society" Occasionally too, a hidden vein of romanticism 


Shines through in his pictures, for instance in his shot of 
atug in the Rheingau belching out steam against the 
golden glow of the sky and there is throughout a sense of 
mild astonishment in the face of the things he recorded. 


“In Search of Lost Time>” 


The astonishment is perhaps the most striking feature in 
Darchingers photographs. Clearly he looked at his own 
country with the eyes of a stranger as Andy Warhol later 
looked at the USA. Not so far removed from the percep- 
tions of people sixty or seventy years younger only in the 
opposite direction. Because Darchingers formative expe- 
Tiences had been gathered in the Nazi period and in a 
murderous war followed by captivity. A totally different 
world. Accordingly what the photographer saw and 
recorded with his camera was Virgin land for him, and 
with the eye of the stranger in Marcel Prousts “In Search 
of Lost Time'; contemplating his grandmother after a 
long absence, he registered the transformation that Was 
taking place, the changes that were catapulting the larger 
Part of Germany politically and culturally out of the cenm- 
ter of Europe and into the West. the French writers 
Observer Saw only the signs of decay Darchinger in con- 
trast Saw the Signs of a new awakening. At the same time， 
he made manifest, consciously and unconsciously the 
obyvious and the latent contradictions and conflicts. The 
eye gets “sharper and sharper when the surroundings are 
unfamiliar” affirmed the flm director Doris Dorrie. 
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Darchinger has kept this sharp eye. Distance, the photog- 
Tapher Says, is essential in his profession. 

It is, furthermore, the eye of a largely“sceptical genera- 
tion? as Sociologist Helmnut Schelsky has called them. 
Darchingers Pictures are literally steeped in a mood of 
confidence, of a new start of the will to live. Even when 
the outward circumstances Were deplorable, as in the hut 
camps on the periphery of most cities or in the roughly 
Patched-up,bomb-damaged houses. A total of twelve mi 
lion refugees had streamed across to the west from the 
former eastern territories of Germany and the Soviet 
Zone, the later GDR, and had to be integrated, although 
there was a huge housing shortage, particularly in the 
west of the country And itthe locals, who were also suf 
fering from the scarcity of housing, occasionally berated 
them as“Polacks: it is still perhaps the most outstanding 
achievement of the federal German republic and its Soci- 
ety that the integration of the refugees was accomplished 
relatively smoothly The economic upturn in the wake of 
the Korean War which fuelled a huge boom in exports， 
benefited the process, and the hard work and skills of the 
expellees lent it the necessary thrust. 

What comes across from Darchingers photographs, how- 
eveb is aview of things that does not quite correspond 
with the one lodged in the memories of those who were 
just a decade and a half younger Of the generation of 
war children. They had shaken with fear under the rain 
of bombs in the dimly-lit airraid shelters, they played in 
the dangerously riven and irresistibly inviting landscapes 
of the bomb sites, and had undergone in full awareness 
the hardship, the deprivation, the cold of the postwar 
Period with the black market, the foraging trips to the 
countryside and mounting gang crime. When a bakery 
rarely enough, advertised a batch of highly soughtafter 
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white bread, their mother would send them for it and 
they would return, to their chagrin, after hours of queue- 
ing, with the lumpy yellow corn bread, TIo many of them， 
the American soldiers seemed like messengers from a dis- 
tant fairytale country Chewing gum, chocolate, tins of 
Spam and the friendly GTs planted in their hearts a deep 
longing for the land of apparently unlimited possibilities 
and its civilization. At the end of the Fifties, they were 
the leaven that caused the dough of American popular 
cujture to rise in the west of Germany In the years when 
they were growing up, against the background depicted 
in Darchingers photographs, they felt continually 
restricted in their development by the authoritarian 
Structures of a society fixated on the tried and tested. The 
double standards of the people with influence and their 
bigoted eftforts to censor everything alienated them fur- 
ther Their perceptions introduce dark shadows into the 
Vibrant images of the economic miracle. They recognize 
themselves in Darchingers photographs as biddable 
apprentices and smartly dressed students at a dance, mak- 
ing aclumsy attempt to flirt or playing in a band.It was 
the music, or more precisely the American “negro music? 
as COnsetvative cultural snobs disparagingly called it, that 
Was the strongest expression of their gradually mounting 
dissent. Jazz and especially rock'm roll supplied the 
Sounds and the rhythms of their non-verbal Protest. 
Most of them were already in employment when the next 
generation, the “68ers; cast a well and truly dubious light 
on the phase of reconstruction and the so-called 
Adenauer era. The 68ers caused Darchingers world of 
images, With its Particular account of things, to be seen as 
veiled in a sinister atmosphere, albeit one that resists 
apprehension. As a result different subtexts run counter 
to each other in the photographers pictures. They are 


decoded with different insights and consequences accord- 
ing to the standpoint and life experience of each individ- 
ual. The images remain the same. But the way they are 
interpreted changes all the time. 

Darchinger often photographed the generation of future 
68ers, avant la lettre, as it were. Not by chance: he was a 
father himself. The boys confidently handling their scoot- 
ers With the balloon tyres, and dressed in leather shorts. 
When these low-maintenance breeches were SO greasy 
that they stood up on their own when you took them o 化 
they were just right. The girls playing together with the 
boys or watching a puppet show. When they got older, 


WIRISCHAFTSWUNDER 


division according to gender was gaining ground in the 
state or faith schools and in the grammar schools. 
Conservative morals demanded preventative measures.A 
paragraph in the statute book accused even Parents of the 
punishable offence of procuring 让 they allowed young 
people under the age of 18 to spend a night together 
under their roof 

Education and upbringing were 一 and still are 一 concepts 
that leading politicians liked to talk a lot about. After all， 
the problem of a fundamental change of mindset was on 
the political agenda, with the aim of producing mature 
and responsible citizens.A man like the prime minister 
of Hesse, Georg August Zinn, demonstrated his commit- 
ment personally when he visited one of the new “center 
Schools”in the summer of 1956. The pupils grandfathers 
Probably sat at the same desks. And the majority of those 
Serving as teachers were the same that had propagated 
national socialist ideology under the "brown” dictator- 
Ship.Alternatives were few and far between as long as the 
replacements Were still studying. Not infrequently with 
apparently unexpected suddenness, the entirely foresee- 
able school leaving exams would interrupt what in most 
grammar Schools was the sluggish flow of chronological- 
ly administered history teaching, so that "First World 
War and Second World War had to be rushed through 
in abbreviated form for the sake of duly fulfilling the 
requirements of the curriculum. Not a word about geno- 
cide. 

As a sharp-eyed observen Darchinger gave vivid shape in 
his pictures to the mainstays of the social system in the 
Federal Republic: politics, industry technology con- 


Sumerism, and education. Culture proper is absent 一 
except for a cabaret-style protest against German rearma- 
ment, a Price that Chancellor Adenauer was prepared to 
pay for the 一 limited 一 Sovereignty of the defeated and 
oOccupied country Against the will of the majority of the 
people. The reason for the striking omission is on the 
one hand the assignments the photographers profession 
required him to fulfil. He was often away on commis- 


Sions for the Social Democratic Party. He put together 
informative slide shows with synchronized sound for 
briefing purposes and did portraits of party grandees for 
election campaigns, which were atrociously re-touched 
but gave him access to the political caste. He also pro- 
duced postcards and took photographs in a variety of 
genres for all kinds of newspapers and illustrated maga- 


zines. On the other hand, the huge need felt in the imme- 


diate postwar period to make up for cultural deprivation 
had evaporated by the time the photographer began his 
unintended chronicle, and material interests had taken 
the place of cultural ones. Cinema flourished as never 
before and signalled a growing need for entertainment. 
In June 1956, a single hoarding in Cologne advertised 
four films, an art exhibition, dancing lessons, a political 
function and a*great battle day for boxing” featuring the 
popular middleweight Peter Muller or “Millers Aap” as 
he was affectionately nicknamed in the vernacular 


because of his monkey face. The television conquered the 


living rooms and drove the radio from its central posi- 
tion. It would not only substantially transform the uni- 
verse of images but by virtue of its pictures would also 
change the world and the behavior of the people in it. 
A process that Darchingers political photographs for the 
Sjpiegel magazine (more intensively after 1964) and the 
weekly Dre Zex memorably iustrate. 


The workers were the cornerstone 
of the economic upturn 


Cultural circles in the Fifties largely saw themselves as a 
Stronghold of opposition to the prevailing conditions in 


the country The ruling CDU and their satellites were 
Seen by many as too reactionary the SPD opposition as 
too Philistine. In return, the politicians in government 
Would occasionally denounce the rebellious culture lumi- 
naries as “rats” or “blow-flies” It was only with the advent 
of Willy Brandt that relations changed fundamentally. 
Darchinger photographed the charismatic governing 
mayor of Berlin and new leader of the largest of the 
Opposition parties on an election campaign tour at a Spe- 
cially organized event in Bayreuth in 1965, as he listened 
to the writer GUnter Grass and other intellectuals hold- 
ing forth. 

It was with all the greater emphasis that the photogra- 
Pher focused on those factors that powered the economic 
recoOVery of the young Federal Republic of Germany und 
furnished them with unforgettable faces. The steelwork- 
ers at an iron foundry the fitters, men and women, in the 
electrical industry the printers Operating the rotary Press 
at a newSspaper publishers, the road menders who built 
the countrys vital infrastructure with their antiquated tar 
Spreaders, the miners below ground, who demonstrated 
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above ground against the closure of their unprofitable 
Pits, the shipyard workers and dockers in the Port cities， 
the customer advisers in the mail-order firms 一 the chim- 
neys are Smoking again, people Said, and almost everyone 
was happy about it. Some of the Pictures are reminiscent 
of television films that Were Shot twenty years late 
others are redolent of the spirit that influenced popular 
Science-fiction series. The fiction compelled them willy- 
nilly and in hindsight under its Sphere of influence. 
Anyone looking closer however will see below the sur- 
face optimism a deeply contradictory reality Decisive 
moves towards modernization and obstinate adherence 
to old traditions overlapped. Not even the use of color 
can mask the clear fault lines. Increasing automation in 
industry and agriculture, technical advances in medicine， 
arapid streamlining of bureaucracy came Up against anti- 
quated rituals in public life, Private parochialism with 
the family gathered together in front of the new house 
altar the television, and a strict hierarchy in such private 
and public institutions as family school, university 
administration and politics. 


Women had to ask their husbands, 
计 they wanted to go out to work 


Of significance in this context is the role of women in 
the first years of the Federal Republic. Young women， 
often apostrophized as girls, learned to cook in domestic 
Science classes at vocational school to fit them for run- 
ning a household with a husband and children; others,it 
is true, learned hairdressing. In agriculture, all women， 
Whatever their age, had to help with sowing and harvest- 
ing. After the currency reform in 1948, the women who 
had taken the place of the men in manufacturing and 
administration were ordered back into the kitchen. But 
economic prosperity with an average grOwth rate of 8.5 
Percent quickly led to a severe shortage of able-bodied 
Workers. It opened up to them once more the doorway to 
areas of professional activity beyond the life of a house- 
wife in tandem with a husband as propagated in German 
films and magazines. And it promised financial inde- 
pendence into the bargain. In 1955$, women already 
accounted for a third of all people in employment. 
Married women still needed the permission of their hus- 
bands. Another flagrant inconsistency of the times Was 
that women were not allowed to have a bank account， 
except with their husband's consent, and then he was 
allowed to pocket the interest. 

The discordant notes sounded only subliminally They 
Showed up in nuances. But an attentive observer like 
Darchinger certainly did not fail to Pick them up. When 
the notorious wave of gluttony started to roll, the fussily- 
Stacked rows of canned foods in the delicatessens bore 
WwWitness to a growing affluence. Ten years after the uncon- 
ditional surrender of Nazi Germany The shop windows 
were crammed full and basked in the superfluity of 
goods. Food out of atin was the latest thing among high- 
er earnersi the obligatory prawn cocktail with pieces of 
the crustacean out of a can documented the high social 
Prestige of whoever was the host. Food in cans also pro- 
vided an infallible clue to the change in eating fashions 
in late modernism and a pointer to the gradual emanci- 
pation of women from the traditional drudgery of the 
kitchen. Out of the tin into the saucepan and onto the 


table, was the motto in an increasing number of families. 
Interminable preparations were abandoned, and long- 
term stockpiling was also not a problem with canned 
food. Fresh foods, as everyone knows, only keep for a few 
days, and refrigerators, which have done more than all 
the other technological achievements together to bring 
lasting change to our daily lives and habits because they 
make it possible to lay in plenty of stocks, were still 
owned by only very few households. Against the back- 
drop of the colorful tin-can culture in the delicatessens， 
the seasonal sales in the downtown depatrtment stores， 
which had exiled to the outlying districts the traditional 
Tetail businesses with personal customer service, became 
a battle ground for people fighting over Special offers 
and cut-price clothes. It was not only the people on the 
dark side of the economic miracle who braved the 
crowds for the sake of a bargain. 

The Americanisation of the Federal Republic proceeded 
imperceptibly but relentlessly It happened first in the 
area of consumer behavior. Darchinger highlighted its 
visible signals from time to time at focal points of inter- 
est, The trademark of the globally operating Coca Cola 
company on Potsdamer Platz in Berlin in the immediate 
Vicinity of the demarcation line. Or in the university can- 
teens the typical glasses of the soft drinks firm whose 
Products became the students"” preferred choice. Even the 
neon lights of the big cities, which his photographs 
reproduce, imitated American models. Hollywood ousted 
the German film from its dominant position in German 
cinemas and expanded to the point where it had a virtual 
monopoly over German Screens. And comics, pilloried by 
teachers as morally corrupting works of the devil found 
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their fans in the land of Wilhelm Busch and were read 
not only under the desk at school. American literature， 
too, in professional German translation, was published in 
large numbers of copies. Ernest Hemingway William 
Faulkner John Dos Passos and Thornton Wilder for the 
culturally highbrow Dashiell Hammett, Raymond 
Chandler Ross MacDonald and Mickey Spillane for afi- 
cionados of the detective genre. The publishing house 
Rowohlt, with its affordable paperback editions, was an 
important driving force. Three of the four “whodunif” 
authors have meanwhile achieved the status of high- 
calibre men of letters in Germany. 


FEor young Germans, Kennedy was 
the embodiment of the hope for change 


The years of the postwar era and the economic miracle 
were drawing to a close when the youthful Senator John 
E Kennedy issued a challenge in the American elections 
to the distinctly unappealing Richard “Tricky Dicky” 
Nixon, who was vice-president in the ossified govern- 
ment of world-war general Dwight D. Eisenhower. 

To the generation of war children in the western world， 
he seemed to be the living embodiment of the change 
everyone longed for; the promise of a fundamental 
Shift in the direction of Western politics and liberation 
from the superannuated moral corset of the postwar 
Period. In June 1963, two years after the powers-thatbe 
in the GDR had enclosed the east of Germany within 

a wall, he would visit the Federal Republic as the 
President of the USA. Darchinger photographed him 
on his arrival. 


ED FOX 


“7Jpe 71tost 1e111j1271g PC OF 200110113 00 
1 Jej jeel Feef 1e 0 00110113 SecO1N10 00d1 
1e ozte 了 ca1t VSUGLO e11107 2011ottt Jey Dez118 
ojejzzded oy eye1z QUC1B -pox 


Ed Fox has been called the new Elmer Batters, but hes 
clearly no imitator Yes, theres that “little secret” he shares 
with the late Mr. Batters, but Fox celebrates the female 
foot in his own way creating a style that is unique, com- 
temporary and technically impeccable. Because he draws 
inspiration from both still photography and music video 
theres a strong sense of movement in his photos, reflect- 
ing his own energetic personality. 

Fox is a native of Los Angeles, so its no sutrprise his spe- 
cialty is fnding and shooting the most compelling beau- 
ties in the adult flm industry Says Fox,“A beautiful foot 
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is an extra, the same as shapely breasts or a nice ass, and 
all part of a feminine shape. Its all about voluptuous- 
ness” Accordingly most of his models are exceptionally 
cUIVY from top to bottom. Fox was one of the first to 
shoot strip diva Dita von Teese, as well as Tera Patrick， 
Brittany Andrews, Jill Kelly Kelly Madison, Temptress， 
Tall Goddess, Aria Giovanni, Jewel DeNyle, Belladonna， 
Terri Weigel, Penny Flame, and Ginger Jolie, all of whom 
appear in this, his very first book. 

Bonus: an hourlong DVD featuring many of the 
stars, with an original musical score. 


Wisit 
Z010800.80SCJe12.cO711 

to watch the Ed Fox 
intervievr and see 
Previev clips from 
the exclusive DVD. 
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ED FOX: GLAMOUR FROM THE GROUND UP 


Ed. Dian Hanson / Hardcover DVD, format: 21.2 x 30 cm 
(8.3x 11.8 in.), 280 pp 
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The editor and author: Dian Hanson is TASCHENY 
Sexy book editor As a 25-year veteran of mens magazine 
publishing, she edited titles including Pozztazz, Ozz， 
Outaz BrRer Juggs,and Leg po. Her many books for 
TASCHEN include VZxpessa de Rio: 50 2a15 ofSU81 扎 
Sui Bejavior and 有 .Cruz Sex ODSesS10105. 
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“The most tempting part of a woman's body is her feet. 
Feet are a woman's second body the one I can visually 
enjoy without her being offended or even aware, and 
never would I have imagined that my little secret would 
attract SO many people” 

Ed Fox has been called the new Elmer Batters, but hes 
clearly no imitator Yes, theres that "little secret” he shares 
with the late Mr Batters, but Fox celebrates the female 
foot in his own way creating a style that is unique, com- 
temporary and technically impeccable. Because he draws 
inspiration from both still photography and video there's 
a strong Sense of movement in his photos, reflecting his 
Own energetic personality. 

Imet Fox when I was editor of Zeg Sjporo magazine and 
from the beginning he brought more energy to a shoot 
than any photographer Tve ever encountered. Most pho- 
tographers arrange a film set as ifits a stage play and 
they're the audience. The background stays in the back， 
the model stays in the middle, and the photographer stays 
down front snapping the photos. For Fox its all interac- 
tive. He works exclusively on location because he needs 
his glamour integrated with the real world, and during a 
Shoot he has to explore the scene from every angle: scram- 
bling up trees, crawling along the ground, wedging him- 
self into corners, cajoling the sun to do his bidding. 
“IfIcould take the sun and put it wherever I want, the 
Shooting would never finishy” Fox says, especially when he 
gets “ants in his pantsy” his name for a hyperkinetic anxi- 
ety that hits when inspiration flows faster than he can 
move lights, change film, and silence ringing cell phones, 
Theres no stopping him then. Ifthe makeup smears, a 
stocking runs, or the model needs a bathroom break its 
just tough luck, because Fox is going to keep clicking 
that shutter begging everyone to “Wait, wait, wait” even 
as the model is walking off the set. 


Tpj: Kara Mae Rigp Jodie Moore Opjposzte: Jerel DDNe 


Foxs first experience with female feet came at age 10, com- 
pliments of his older cousin and a neighbor girl. The three 
Were sitting together on a couch when the couple started 
making out. Fox felt excluded, but also aroused by the 
Show and by the girls feet pushing against him.“I didn't 
know what to do, so I decided to rub her feet says Fox. 
“She didnt say anything so Iassumed she liked it...and 
was just happy to be touching a girll It wasnt until my 
early teens that I started really noticing feet.I was always 
going through mens magazines, hoping to see bare feet， 
and all the photographers would either keep the shoes on 
OF crop the feet out entirely so [figured it was weird to 
like feet and didn't think anybody else was into it 


Ed Fox has been called the nevw Elmer 
Batters, but he's clearly no imitator. 


None of which kept Fox from sneaking a few foot shots 
into his photography It always made him feel nervous， 
more naked and vulnerable than his model, yet he knew 
these shots were his most inspired work.“I had to sacrifice 
my little secret So that others could enjoy it as well; so I 
could open their eyes and make them aware. Ifelt vulner- 
able, but then Ifound this magazine Leg Spot and it had 
all these foot photos.I wondered why it wasnmt called Feei 
Sjpow, but then I thought, right, its a secret for all of us. 
And thats when I realized I wasnt the only one> 

I dont remember the first time Ed contacted me at Leg 
Sjox, but I certainly remember the second. Because Fox 
had never heard of Batters until he became his Successor 
he wasnt intimidated trying to fill such big shoes. His 
style stayed his own, which meant a Preference for bare 
legs and revealing high-heeled sandals over Batters' stock- 
ings, pantyhose, and tennis shoes. The two men did share 
ataste for bare feet and the womanly figure, both seeing 
the curves of the foot as a continuation of the curves of 
the body As much as Batters loved voluptuous women he 
didnt have the infinite model choices now available to 
Fox, whose subjects tend to be exceptionally curvaceous. 
“My models are hotter than Battersy Says Fox“It used to 
be there was only a handful of hot women who would 
get naked; now they get hotter and nastier every year', 
don't have a foot fetish to the extent that Tm not interest- 
ed in other parts of the body too.A beautiful foot is an 
extra, the same as Shapely breasts or a nice ass, and all 
part of a feminine shape. Round heel, arch so high 让 you 
get down on the floor you can look right under it and 
out the other side, toes a little curved, this is my idea of 
an ideal foot. The perfect foot should look like a water 
slide with all the twists and curves. One I could slide 
down with my arms straight out like a happy young boy. 
Its all about voluptuousness? 

Today Fox shoots for many magazines and can be credit- 
ed with introducing leg and foot photography to the 
mainstream. He admits the thrill ismt what it once was， 
though. In the beginning it was a wonder when women 
would simply take their clothes o 作 for his camerai then 
that theyd allow him to photograph their feet and finally 
that he could pick the vety best feet and photograph 
them just the way he wanted,. But increasingly he notices 
the camera misses too many Shots, that no matter how 
fast he clicks he can't keep up with the story unreeling in 
his head, While Playpoy was his first inspiration, he was 
almost equally influenced by the elegant hardcore videos 


of Andrew Blake. Fox has been making beautiful little 
videos for himself and his websites as long as Tve known 
him, but now hes intent on being the first to make full- 
length fetish films interesting to the wider audience， 
Something Batters never mastered. 

The DVD with this book gives a good idea of what to 
expect from Foxs videos, and whether you fall in the 
beautiful or "wrong camp Isuspect 让 youve bought this 
book in the first place youre inclined to appPreciate Foxs 
aesthetic, and perhaps share his belief that the foot is a 
fascinating and worthy part of female beauty. If yourre 
still in the closet about feet, Fox hopes you can learn 
from his experience. 

“I was ashamed about my foot fetish right up ”til I started 
Shooting for Leg Sjox.Iremember shooting a Photo of 
soles that [purposely titled x 一 the only image Tve ever 
titled 一 so that people at the time wouldnt suspect any- 
thing.Now my foot fetish has given me recognition but 
often wish my little secret was still a secret. [would advise 
others to only share their secret with those like themselves， 
as Some things are better when they remain sacred: The 
best things about letting my secret out is that it has gotten 
me artound lots of beautiful feet and seeing all the variety 
makes me appreciate my fiances gorgeous feet even more. 
“The attractions of the foot like the rest of a womans 
body are intriguing and a mystery I don't really want to 
know why I want to spend the rest of my life trying to fig- 
ure it out with the answer just beyond reach. That should 


be enough inspiration to keep me going, with film or 
Video or both. Pm 40 now.Can I see myself still doing this 
at 60? Still crouching down and trying to scrounge for 
locations; Yeah.I would rather be famous than rich, so as 
long as there are fans to validate my vision T1 keep creat- 
ing more.fjust one person really gets what PTm doing 
and is inspired to carry it on like I carried on Elmer 
Batters legacy then Tll feel it was all worthwhile” 
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Comprised of 20 countries located in North, South, and 
Central America as well as the Caribbean Islands, Latin 
America is populated by over 500 million people. From 
Argentina to Mexico, all Latin American countries are 


Spanish-speaking with the exception of Portuguese-speak 


ing Brazil. Latin America has been producing a very 
unique form of graphic expression for decades and this 
historical publication brings together the best examples 
from the 20th century as well as today This volume 
begins with an extensive historical essay about the 
regions contribution to design as well as a timeline 
featuring the development of graphic design in the 
region from 1900 to the current day indicating parallels 


to the most important world events 一 design or other- 
wise. The main body of the book features A to Z entries 
on more than 200 designers and design offices that have 
built up and continue to champion the Latin design 
identity Finally a handy index facilitates access to key 
information in the book, such as designers” names， 
countties, publications, educational institutions, and 
most famous events. 


The editors: Julius Wiedemann was born and raised in 
Brazil. After studying graphic design and marketing, he 
moved to Japan, where he worked in Tokyo as art editor 


for digital and design magazines. Since joining TASCHEN， 


LAIIN AMERICAN GRAPHIC DESIGN 


Eds.Julius Wiedemann, Felipe Taborda / Flexi-coveb format: 
19.6X24.9 cm (7.7X 9.8 in.),576 pp. 


0NIVYE 29.991$ 39.99 
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he has been building up the digital and media collection 
with titles such as 47zzzzzzUtz07 Notl, the 4dopertszag No 
Series, the WE Deszex series, and T4SCEENS 1000 
FE2pomzte WEpz1e5. 

After studying graphic design in his native Brazil, Felipe 
Taborda spent many years in New York and London， 
working with renowned designers including Milton 
Glaser He has taken part in important design projects in 
the region, is a frequent speaker and defender of Latin 
Culture around the world, and his works have been exhib- 
ited in more than 50 countries. He teaches and runs his 
design consultancy office in Rio de Janeiro, Brazil. 
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Fourteen years after the first volume in the highly 
acclaimed Interiors Series comes the first of our all-new 
Updated titles: Ne Poizs Jalerzo1s. The city of light is a 
Place of persistent beauty from the Tuileries gardens to 
the banks of the Seine to the heights of Montmartre. But 
the restrained palette of beige and stone painted by the 
citys noble architecture may leave one wondering 让 
Parisians are colorimpaired. Fear not 一 for New Pojzx 
Jaterioxsg, Angelika Taschen has brought together a selec- 
tion of apartments So astonishing, So Surprising, and so 
inspiring that you very well might not know what hit 
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you.Think texture, think dynamic space, think eclectic， 
think vivid colors 一 these interiors are packed floor to 
ceiling with new ideas, unexpected pleasures, and prime 
examples of 21st century living. Architect India Mahdavi， 
French Wegxwe editor Carine Roitfeld, auctioneer Simon 
de Pury shoemaker Christian Louboutin, gallerists 
Patricia & Philippe Jousse and Clkmence & Didier 
Krzentowski, fashion designer Rick Owens, and many 
more of the citys most interesting personalities have 
opened their doors for this breathtaking collection of 
resplendent Parisian homes. 
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NEW PARIS INTERIORS 


Ed. Angelika Taschen / Texts: Ian Philipps / Hardcoveb 
format: 24x31.6 cm (9.4x 12.4 in.),300 pp. 


The editor: Angelika Taschen studied art history and 
German literatute in Heidelberg, gaining her doctorate 
in 1986. Working for TASCHEN since 1987, she has 
published numerous titles on architecture, photography 
design, contemporary art interiors, and travel. 


Texts: Ian Phillips is editoratlarge for the German 
edition of 4ycjziectziytal Digesb and a regujlar contributor to 
the American editions of EUe Decor and 记 oxwe 从 Garade1. 


【国电 卓 


图 @EE 国 中 | 国 ! 加) 图 


derfranz0sischen Metironole Verbirgt59 0as Buch ist eine Quelle derinsniraii0n. 一 rouss sx cARpENING,xewrico or Paris meeriors vol 


人 
只 
和 妊 
AR 
让 
时 
-人 


| 40 | 


和 Ne 有 色 


有 


_ 恒基 


法 
0 
| 杜 | 
用 tu 


NEW SEASIDE INTERIORS 


Ex1iUO1I11G01T CO0510 LVt1Ug Jozzt 1Jcea1ztd 加 Cjzle 


NSSESRSide 
[ESNWors 


Ojpjposzte: Todd Saz1de1s 只 TD1Nt1NU12 WUJepzzzse1， 
axaa1zgei No1001 Pjoto @ Bezt Rezl 9y1211eV4g 


NEW SEASIDE INTERIORS 


Ed. Angelika Taschen / Texts: Ian Philipps / Hardcoveb 
format: 24x31.6 cm (9.4x 12.4 in.),300 pp. 
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Inhale deeply: no, thats not the smell of a book, thats 
the delicate scent of the ocean's breeze. You have been 
whisked off on a journey through the worlds loveliest 
Seaside homes and perhaps (no promises) yoU're never 
coming back.… Relax into the lazy pace of living by 
the water While you soak up our selection of delectable 
coastal interiors from all five continents. Highlights 
include a Marthas Vineyard cottage, aKnokke home 
designed by minimal architect Van Duysen, the 


KRjzrholm Residence in Denmark, the house of Fiona 
Swarovski on Capri, the Lautnerdesigned Marbrisa 
Residence in Mexico, and a home in Iporanga, Brazil 
by architect Isay Weinfeld. From minimalist to cozy 
from ethnic to modern, these homes all share a love 
for the deep blue. 


The editor: Angelika Taschen studied art history and 
German literature in Heidelberg, gaining her doctorate 
in 1986. Working for TASCHEN since 1987, she has pub- 
lished numerous titles on architecture, photography， 
design, contemporary art, interiors, and travel. 


Texts: Ian Phillips is editoratlarge for the German 
edition of 4ycjziectziytal Digesk and a regujlar contributor to 
the American editions of EUe Decor and 瑟 oxse 从 Gartde1z. 
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NEW SEASIDE INTERIORS 


The magic of the S63 
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A house beside the seal It is a dream that a great many 
People always have. Eight years ago, for the first time,I 
gave that dream visual form in a book and since then 
people have often told me that simply looking at it was 
like a holiday by the seaside. It is a wonderful compli- 
ment to be told that one has so inspired the imagina- 
tion of others that for a while they forget their everyday 
lives and go on their travels, at least in their minds. Pm 
told that some have even been prompted by the book to 
buy a house by the sea and adopt ideas from our book 
for the interior. 

Back in 2000 I was already concerned to show the widest 
possible range of living styles, in very different climate 


Zones 一 from the humble fisherman's cottage to the lux- 
ury villa, ffrom Norwegian fjords to tropical Tahiti. The 
one thing all the houses had in common was that the 
Sea played the lead part, 

And in every one of the houses there were maritime 
motifs 一 quite apart from the magnificent View. 
Generally the color scheme, almost always a dominant 
blue and white, was chosen to reflect the sea. The combi- 
nation of colors may not seem Particularly original, but 
itis always appropriate and it is most intriguing to see 
just how many variations are possible without it ever 
becoming dull. For me, the standard for unequalled vir- 
tuosity was Set by architect Gio Ponti in the Hotel Parco 


dei Principi in Sorrento on the Gulf of Naples. 

Other maritime elements include finds from the 
beach 一 ropes, driftwood, shells, stones and starfish. In 
our first book of Seaside Interiors I was especially struck 
in a Uruguayan home, by a sofa made from a rowing- 
boat no longer watertight. The new owners had hung it 
from the ceiling with ropes, and filled it with mattresses 
and cushions. And so they had a Place from which to 
watch the sunset, gently swinging. That sofa cost next to 
nothing, fitted the surroundings perfectly looked good， 
and was both cosy and imaginative 一 a good example of 
the truth that a stylish, individual way of living does not 
Presuppose a fat wallet. 


The interiors of houses beside the sea 

are less affected by fashions than one 
might expect in the age of globalisation.…. 
this is because people long for the 

simple life. 


Which houses, of the thousands and thousands of poten- 
tial candidates, should one include in a book designed 
to have a sales life of over a decade in the global market 
For one thing, the interiors should display creativity 
delight in discovery originality and attention to detail. 
The owner of the house may be a wealthy art collector 
who can commission an interior designer heavily in 
demand all around the world, or a young family with no 
financial resources who use their imagination and do it 
themselves 一 that is immaterial, Ten years after a book or 
life-style magazine appears, it isn't hard to spot whos 
merely been following the trends and fashions promoted 
in countless publications instead of developing their 
Own taste. Interiors quickly look dated. In choosing 
houses for our book, that is of course Something we 
Scrupulously avoid. 

Another factor in the success of a book is variety. Yet 
another house with the "right” Damien Hirst on the 
wall and original Prouve chairs around the table is sim- 
ply abore.A driftwood sculpture made by the children 
of the house, on the other hand, gives everything a 
lighter feel. So one basic rule is that its the mix that 
makes the music. 

For me, the choice and placing of the photos is always of 
paramount importance.Only ifthat is right will a book 
generate an atmosphere that can fuel emotions and 
inspire dreams. Though a sense of the whole must be 
palpable, no purpose is served by dutifully illustrating 
the entire house from top to bottom. A full-page photo 
of light hitting a glass of water can Sometimes have a 
greater impact than meticulously showing the whole of 
a perfectly furnished living room. And then of course 
there is the question of your photographers and their 
interpretations. f you have a house photographed by 
three fine professionals, you feel as 过 youre looking at 
three completely different interiors 一 so a key decision is 
Which photographer is best suited to which design style. 
In recent years, dozens of interior styles have appeared 
and, just as quickly disappeared. Nonetheless, the interi- 
ors of houses beside the sea are less affected by fashions 
than one might expect in the age of globalisation. In my 
View this is because people long for the simple life. In 
the morning you catch the fish (or buy it in the Port) 
that you intend to eat for lunch. You pass your time sim- 


ply contemplating the sea. Many of these house owners 
refuse to have an internet connection or even a televi- 
Sion in their seaside homes. Its a way of ensuring that 
they really get a break from the everyday world. 

One good development in recent years has been the 
growing tendency to employ firstclass architects, It is 
the only way to guarantee lasting values. Good architec- 
ture has an immense influence on the psychological 
state of those who live in a house, and a well-propor- 
tioned room filled with light is quite simply a passport 
to happiness. If you have a view of the sea as Well youre 
Practically in paradise. 

I am particularly proud to be able to show the Plain but 
magnificent house of Scandinavian architect Hanne 
Kjzrholm in this book. She built it on the Danish coast 
back in 1959. It is one of the gems of modern architec- 


ture, and today serves as a wonderful setting for the cele- 


brated furniture of her late husband, Poul. Every detail， 
from the pillars on the terrace to the tea service and the 


NEW SEASIDE INTERIOR. 


“Wetjper zz te Seycpelles or Se11eg00 
12ese Ce 710f YOU1 USUGL Deac1 Jozses … 切 e)y) ope1z 
0 0111GOU Do] 0711 goDGL 7z121e1701 desz9g7112 


一 THE WASHINGTON POST Waspizzgtoz ofz Seaside Interiors Vol.I 


lamps, is perfect and without any sense of strain. The air 
of modesty refinement and lightness is unrivalled. John 
Lautners spectacular house in Acapulco, Mexico, makes 
an engaging contrast. But it doesm't have to be a famous 
architect. Another real dream house by the sea is a 
Dutchmans Robinson Crusoe idyll in Costa Rica (the 


mix is the thingJ) 一 where everything, down to the small- 


est detail, was hand-made by the owner from whatever 
Nature offered. 

Ihope that as you turn the pages of this book you too 
will experience the magic of the sea. 


Ahoy! 
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The 了 过 了 Penis Book 


When it comes to pleasure, Size doesmt matter as we al 
know its quality not quantity that counts. But lets admit 
it: abig penis is undeniably compelling. Big shoulders， 
big lapels, and big hair may come and go, but the big 
penis never goes out of fashion. With those possessing 
more than 8 inches (20 cm) making up less than 2%0 of 
the worlds population, this rare accesSOry will always 
fascinate. 

In this companion volume to Tje Bzg Boo&R oj Byeas， 

We explore the centuries-old fascination with the large 
phallus, a fascination common to men and women alike. 
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This hefty book is profusely illustrated with over 400 
historic photos of spectacular male endowments, includ- 
ing rare photos of the legendary John Holmes. The 
majority of the photographs are from the 1970s, when 
the sexual revolution first freed photographers to depict 
the male entirely nude. Photographers include Bob Mizer 
of Athletic Model Guild, David Hurles of Old Reliable，, 
Colt Falcon, Sierra Domino, Third World and Champion 
Studios, with each of these iconic photographers inter- 
Viewed or profiled, along with information about each of 
their models.And iftthis ismt enough, the book closes 


THE BIG PENIS BOOK 


Ed. Dian Hanson / Hardcover format: 30 x 30 cm 
(11.8 x 11.8 in.),384 pp. 
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with a special surprise comparable to the Guinness Book 
of Records Norma Stitz featured in 7Tje Bzg BooR 路 
B1easkl 


The editor: Dian Hanson is TASCHENY sexy book 
editor As a 25-year veteran of mens magazine publish- 
ing, she edited titles including Poxzztez, Ouz, OU BzRen， 
Jeggs,and Leg Sjow. Her many books for TASCHEN 
include VZzzessd de1 Rz0: 30 J2a15 of SU81 的 1 的) Bepazzor 
and R. CTz7N10Y Sex OBSess10105. 


THE BIG PENIS BOOK 
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No racial or ethnic group is uniformly large and no 
group is uniformly small. Women, we are constantly 
asSured, care nothing about penis Size. Men may be more 
candid, but there are also male fans of the small penis， 
either as a symbol of youth or for its amazing ability to 
make ones own penis look larger, 


Everyone takes the big penis personally， 
as an object of fean arousal and endless 
fascination 


All that out of the way who can deny the allure of a big 
dick? Flaccid or erecb it is aesthetically stunning 一 com- 
manding every onlooker to consider capacity and conse- 
quence. Many viewing the photos for this book blurted 
out“I wouldnt let that near mel”As if anyone were 
offering. Everyone takes the big penis personally as an 
object of fear arousal, and endless fascination, that last 
derived from the Latin jsczzzzjz, meaning both pallzix 
and 7z0g1C0L SI Big shoulders, big lapels, and big hair 
may come and go, but the big penis never goes out of 
fashion. And because humans walk upright, their penises 
are a more Obvious accesSory than those of most animals， 
a quirk that has hardly escaped man himself. 

The medieval codpiece began as a Practical addition to 
European menswear in about 1420. Men wore just tunics 
and stockings at the time, as underwear didnt exist, and 
when tunics got shorter a simple triangle of cloth was 
designed to hide the genitals. Over the next hundred 
years this flap of cloth was refashioned 一 first to lift and 
project then padded, then padded a great deal more， 
then molded into an elongated oval that projected up 


and out from the groin, giving the appearance of a mon- 
strous permanent erection. By 1,$00 codpieces were worn 
from England to Italy with every country vying to outdo 
the others in Size and originality of adornment. 

The evolutionary Path of the codpiece 计 ustrates the 
intense competition engendered by penile display a com- 
Petition older than man himself Many species of mon- 
key establish group hierarchy and mating rights by dis- 
Playing an erect penis. When confronted with a superior 
erection, a male of lower status responds by cowering or 
Presenting his buttocks to be mounted. An interesting 
evolutionary result is that primates who engage in penile 
display are better endowed. 

The gorilla, for example, has the smallest penis of the 
great apes, measuring a humble 3 cm when erect， 
Gorillas also operate under the one-male mating System， 
wherein the dominant male has the right to impregnate 
all the females, making penile competition unnecessSary. 
Chimpanzees, on the other hand, must compete with 
other males to win favor with females, who are free to 
choose their own mates. Chimps are fervent displayers 
with penises nearly three times the Size of the gorillas. 
Since humans have the largest penises by far among the 
Primates, we may speculate that man was showing o 华 
long before the codpiece came along. 

Professor Alfred Kinsey was probably the most prolific 
Penis measurer in history collecting statistics from 3,500 
men for his 1948 book Sexwll Bepazior zz tjpe 万 UN 
Male.Kinseys technique, much disputed, was to provide 
his subjects with a blank card that they were to place 
along the topside of their erection, mark, and return to 
him for measurement. From these 3,500 cards Kinsey com- 


cluded that 65.7% of all erect penises are between 5.5 and 
6.5 inches, with a mean length of slightly over 6 inches. 
Just over 15% measure between 6.75 and 7 inches, while 
about 8.6% are between 5 and 5.25. The remaining 10.5% 
Spread out to each side, with about twice as many men 
above 7 inches as below 5. Penises measuring 8 or more 
inches account for only 1.8% of Kinseys subjects, and he 
found none measuring more than 9 inches. Kinsey did 
not compare figures between racial or ethnic groups, but 
he did take an interest in the relative size of sex offenders” 
penises, finding that the cocks of exhibitionists, contrary 
to what one might imagine, are generally of average 
length, and that only sexual aggressors against minors 
have unusually large penises, averaging 6.5 inches erect. 


Penises measuring 8 or more inches 
account for only 1.8% of Kinsey” subjects 


The Kinsey Institute recently updated this study with 300 
volunteers who were personally measured by researchers， 
who found the average erect penis had shrunk to just 5.5 
inches in length. Perhaps this was always a more accurate 
measurement as any man holding a card to his penis in 
private would be tempted to stretch the truth. This dis- 
crepancy between professional- and selfmeasuring is cor- 
roborated by two other recent Studies, one published in 
the September 1996 Joxmzaal of Uroloey, which found the 
average erect penis to be only 5.08 inches long when 
measured by researchers, compared to a far more gener- 
ous average of 6.1 inches claimed by men measuring 
themselves for the JackinWorld.com website. 

Dr Kevan Wylie from the Royal Hallamshire Hospital 


of Sheffield, England, and Ian Eardly from St. James 
Hospital in Leeds have compiled the most comprehen- 
Sive Overview of penis size. Their reporb published in 
the June 2007 issue of the Bjztzsj Joz7zaal of Urology 
Jajemzl1o7101 combines the findings of 12 studies con- 
ducted since 1942 involving 11531 men. It concludes 
that the average penis is between 14 and 16 cm (5.5 to 
6.2 inches) in length and 12 to 13 cm (4.7 to 5$.1 inches) 
in circumference. This would seemingly end the debate， 
except that nearly all penis Size studies, including Kinsey'， 
Masters and Johnsons, and possibly JackinyWorlds, have 
concentrated on the western Caucasian penis. Until some- 
one undertakes a global study measuring men on all con- 
tinents in their precise proportion to world population， 
the length of the average erect penis, and thus the start- 
ing point for the large penis, will continue to elude us. 
Curiously the only study to come close to this global 
ideal was conducted over 100 years ago, under Some- 
what less than scholarly conditions. 


Priapus was the John Holmes of ancient 
deities, always pictured with his enormous 
erection proudly on display 


Dr“Jacobus X" (Jacobus Sutor, a 19th century French 
military Surgeon, served 28 years on posts in Asia, Africa， 
South America, and the Pacific islands. Like many in the 
days of white imperial rule, Sutor felt free to experiment 
upon “native” peoples in ways unimaginable today by 
which I mean he was atireless penis measurer, In his book 
Dabppaddez Field of 4jztpjopooey,published in 1898,Jacobus 
reported on the sexual characteristics of both men and 
Women, but showed a clear preference for his male sub- 
jects, whom he measured at every opportunity both flac- 
cid and erect including many back home in France. 

Arabs showed the largest average Size, measuring 7.2 to 
7.6 inches in erection 一 big enough, according to Sutor, 
to “produce serious mischief in the rectum of any poor 
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Wietch who consented to suffer its terrible attacks” He 
was most taken with the African penis, which he 
described as feeling in erection like "an India rubber tube 
filled with liquid> and it was among the Malinkes tribe 
in Senegal where he found his individual prize-winner: “a 
terrific machine” nearly 12 inches in length, with a diam- 
eter exceeding 2.3 inches “more like the yard of a donkey 
than that of a man2 Sutors theory was that circumcision， 
Practiced by Arabs and many African tribes, was respon- 
Sible for their larger penises, writing: “It is certain that 
the removal of that portion of the skin, and the mucus 
Surface of the foreskin, which compresses and caps the 

到 and, and often prevents it coming out even When in 
erection, interferes with the development of the young 
boys organ”A clever theory not borne out by Kinseys 
measurements of circumcised Americans. 

The phallus, or representation of the penis, has been wor- 
shipped as a holy icon in Egypt India, Syria, Babylon， 
Persia, Greece, Italy Spain, Germany Scandinavia, and 
ancient Galacia. Herndn Cortks reported finding phallic 
idols in the temples of Mexico. Stone phalli many of 
enormous size, can be found on some Pacific islands. In 
the Bible, Ezekiel 16:17 accuses the Jewish women of 
making gold and silver phalli and committing "fornica- 
tion” with them as a Primitive act of worship, proving 


忆 


that men are not entirely alone in phallic appreciation. 
The Greeks and Romans had a purely phallic god in 
Priapus. The god was charged with protecting livestock， 
assuring abundant crops, and making sure human penis- 
es stayed as hard as their own. 

Priapus was the John Holmes of ancient deities, always 
Pictured with his enormous erection proudly on display. 
Images of the god were mounted over Roman doorways 
to frighten o 任 thieves, who were to believe theyd be bug- 
gered by an equally large penis 让 they entered the house. 
I was initially suspicious of the claim that anal rape was a 
common punishment for burglary in ancient Rome, but 
in verse 35 of the Przajpeil, a series of 86 Latin poems 


written in the voice of Priapus, the god boasts, “Tbug- 
ger you, thief, for the first offense. The second time, into 
the mouth it goes. But you commit a third theft, your 
as Will taste my vengeance 一 and then your mouth 
again” Promises, promises, Some might Say 

The Przzajpera make it clear that a huge penis is as much a 
Symbol of male dominance as of sex, an idea that pre- 
dates ancient Rome. The phallus first acquired its power 
when early humans made the connection between sexual 
intercourse and childbirth, some time between 10,000 
and 5,000 B. C. Before that, goddess worship predominat- 
ed, but when men realized they were the key to Procre- 
ation all the nurturing goddesses were replaced with 
swaggering male gods. The phallus was the patriarch's 
Sword and scepter a symbol of his natural dominance 
but also of the fathers role as protector When Abraham 
commands his servant to lay his hand “under my thigh” 
while swearing a solemn oath in the Book of Genesis, it 
is actually his penis the man must touch to show his feal- 
ty Phalli nailed to the gates of Pompeii averted the evil 
eye, as they did in Welsh homes, Indian temples, and 
African villages.Phallic worship had the allure of a living 
embodiment, a physical counterpart to the mystical that 
every man and woman could appreciate. Perhaps thats 
why as gods have come and gone, phallus worship has 


continued to the modern day In Bhutan a thoughtful 
host will dip a wooden phallus in the cups before offer- 
ing drinks to visitors; in the Sunda Islands of the Malay 
Archipelago life-size male figures with erect penises 
painted a gaudy red surround and protect the villages; in 
Bangkok a shrine featuring hundreds of phalli decorates 
the grounds of the five-star Swissotel; and in India, Shiva， 
the oldest continuously worshipped god 一 going on 
5,000 years 一 is still represented by a phallus. 
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During its heyday one hundred years ago, the American 
circus was the largest show-biz industry the world had 
ever Seen. From the mid-1800s to mid-1900s, traveling cir- 
cuses performed for audiences of up to 14,000 per show， 
employed as many as 1,600 men and women, and criss- 
crossed the country on 20,000 miles of railroad in one sea- 
SOn alone. The spectacle of death-defying daredevils, strap- 
ping Superheroes and scantily-clad starlets, fearless animal 
trainers, and startling freaks gripped the American imagi- 
nation, Outshining theater vaudeville, comedy and min- 
strel shows of its day and ultimately paved the way for 

人 fllm and television to take root in the modern era. Long 
before the Beat generation made “on the road” expedi- 
tions popular the circus personified the experience and 
offered many young Americans the dream of adventure， 
Teinvention, and excitement. 

With 670 pages and nearly 900 color and blackand-white 
illustrations, this book brings to life the grit and glamour 
behind the circus phenomenon. Images include photo- 
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graphic gems by key early circus photographers such as 

下 也 Glasier and Edward Kelty about 180 of the earliest 
color photographs ever taken of the circus from the 1940s 
and 1950s, 200 vintage posters including many by the 
famous Strobridge lithographers, iconic circus photo- 
graphs by Mathew Brady Cornell Capa, Walker Evans， 
Lisette Model, Weegee, and little-known circus photos by 
Stanley Kubrick and Charles and Ray Eames. Also includ- 
ed are rare color and blackand-white lithographs and 
engravings from the 16th-19th centuries ilustrating the 
worldwide roots of the circus, as well as original sideshow 
banners by legendary sideshow banner artists Nieman 
Eisman, Fred G. Johnson, and David “Snap”Wyatt. 
Organized into nine thematic chapters, the book sheds 
new light on circus history from a behind-the-scenes look 
at life on the move, to the freedoms enjoyed by early 
female performers, to the innovative production skills that 
demanded as much know-how as a modern-day flm Pro- 
duction. For the first time ever contemporary readers can 
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noOW experience the legend of the American circus in full 
effect. The books broad subject matter riveting images， 
and diverse visual material will appeal both to the circus 
aficionado and those who have never before been to circus. 


The editor: Noel Daniel is a graduate of Princeton 
University a Fulbright Scholar and holds a Masters 
degree. 


The authors: Linda Granfield is a widely published 
author from Toronto, Canada. Her Czcls: 47 4LDOU1 Won 
Six awards. Dominique Jando is a San Francisco-based 
circus historian. He cofounded Pariss Festival Mondial 
du Cirque, was associate artistic director of New Yorks 
Big Apple Circus 1983-2002, and director of the San 
Francisco School of Circus Arts 2003-2004. 

The historical consultant: Fred Dahlinger, Jr. from 
Baraboo, Wisconsin, is a circus historian and author of 
Several books on the American circus. 
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It is sometimes difficult to fathom the Importance 
that live Popular entertainment had on everyday life 
Prior to film, radio, television, and the Internet. Until 
the development of radio broadcasting in the 1920s， 
the only home entertainment center that could be 
found in American homes was a parlor organ or a 
Piano 一 grand or upright, tuned or out of key 一 and 
in the most fashionable homes a green, felted card 


table around which family and friends gathered dur- 
ing cold winter evenings. But 让 you wanted true 
entertainment, you went out to the theater or to a 
nearby vaudeville house or 一 when it came to town 一 
to the circus. Before the advent of the moving image， 
the circus was the great purveyor of fantasy:“The cir- 
cus is the only spectacle I know that, while you 
watch it gives the quality of a happy dream2 said 
Ernest Hemingway. 

Live entertainment at this time, in all its forms, was 
the equivalent of todayxs television. It could be dis- 
tracting, funny often tacky, sometimes interesting or 
moving 一 and even educational, or at least pretend to 
be so, which was useful in a country where stern 
Puritanism still prevailed. For example, legendary 
entrepreneur 了 工 Barnum, who defined advertising's 
tricks of the trade decades before his involvement 
with the circus in the early 1870s, named the theater 
in his American Museum in New York City the 
“Moral Lecture Room:” While Barnum's museum was 
ahodgepodge of natural history curious displays, and 
Sideshow exhibitions, he nevertheless knew that the 
VoOyeuristic pleasures they offered needed to be deliv- 
ered with a semblance of respectability to be truly 
Successful. 


A Windovw Onto the World 


The American circus functioned like a blend of 
Animal Planet, the National Geographic Channel， 
and the History Channel but it avoided the unsavory 
Path of tabloid reality that vaudeville eagerly em- 
braced with its presentations of notorious celebrities 
known for tales of sex, crime, and licentiousness. The 
businessmen behind the American circus consciously 
defined the circus as wholesome family entertain- 
ment in large measure as a result of Barnum's show 
business acumen and savvy marketing Strategies. 
Barnum, who was a prominent member of the Uni- 
versalist Church, always played the family card and 
Was keen to stress the propriety of his various exhibits. 
But Barnum was also a showman as well as an impre- 
sario, and he knew very well that true Success depend- 
ed on broadening his audience. His shows had to 
Please both the straightlaced Anglo-Saxon puritan and 
the fun-loving German immigrant, and had to appeal 
to men and women alike, adults and children. The cir- 
cus had to have universal appeal to be profitable, and 
Barnum knew from his experience with the American 
Museum that exoticism was a hot ticket. There were 
riches to be made in the presentation of the worlds 
Wonders, even ithose wonders were fictitious. 

The American circus, not unlike the giant fairs of 
medieval Europe, pushed the doors wide-open onto 
the outside world, which for a long time had been 
known only through written testimonies and Pictor- 
ial renditions. This exotic and thrilling world had 
taken shape in peoples imaginations 一 even when it 
was pure invention. But the circus brought its extra- 
ordinary reality right to your doorstep. The mysteri- 
ous "cameleopard” of yore at long last materialized as 
the amazing giraffe. Africa, Asia, and the Amazonian 
jungle ceased to be mysterious lands known only to 
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fearless explorers. The circus brought them 一 or at 
least colorful and often fanciful interpretations of 
them 一 directly to you as live entertainment.… 


Every Free Inch a Billboard 


Where else could you see, live and at close range， 

a group of graceful giraffes, a hippopotamus or a 
Thinoceros, the impressive sea elephant, Bengal tigers 
or Atlas lions, the bizarre okapi, a herd of zebras, the 
antics of a family of chimpanzees, and the mighty 
elephant the undisputed king of the menagerie? 
Circuses plastered barn walls, wooden fences, and 
the sides of city buildings with thousands of posters 
showing roaring lions and tigers, charging rhinos， 
and furious hippos attacking natives hunting on the 
Tiver Nile. These powerful and colorful depictions 
became an integral part of circus magic, a tempting 
tease of the wonders that awaited you. The circus 
was the main user of printed advertising at the time. 
Larger shows plastered thousands of lithographic 
Posters each day; no other industry ever came close 
to these numbers. A few Printing companies special- 
ized in this very lucrative business, but the artists 
who churned out the true masterpieces of circus 
advertising worked for the Strobridge Lithograph 
Company offices in Cincinnati Ohio, and New 
York City. The quantity of artwork this company 
produced during the golden age of the American 
circus comes in staggering numbers. Some designs 
Were elaborate, others relatively simple, some were 
elegant, many Were gaudy but all were colorful， 
charged with energy exalting the mundane, improv- 
ing the extraordinary exaggerating the extravagant. 
Even before you saw the actual show, the circus Was 
already delivering its wonders far and wide with its 
advertising. 


| 导 二 7/ 1 下 | 
有 昌 | 


The Last Unknovwn People on Earth 


Among the other wonders that the circus carried in 
its Cornucopia of attractions Was the uniquely Ameri- 


can sideshow the popularizing of which was Barnumss 


most distinctive contribution to the American circus. 
He didnt originate sideshow attractions (they had 
been traveling with American circuses since the 
1850s at leastj, but they were a feature that he had 
Promoted and cultivated with bold marketing tech- 
niques Over many years. When the legendary show- 
man accepted the invitation of circus entrepreneurs 
W C.Coup and Dan Castello to join them in 1871， 
he brought to the collaboration what he would be 
best remembered for: an itinerant version of his 
American Museum in the circus sideshow. Though 
not as grand and educational as it Pretended to be， 
his sideshow featuring "the Wild Men of Borneoy” 
“the Aztec Children?” and Zip,the"What Is It 
evoked dreams of mysterious wonders from lost and 
faraway worlds. When they came to the circus, audi- 
ences were ready and willing to dream. 

The advertised exoticism was Sometimes legitimate. 


Crowds gazed in awe at the “Genuine Ubangi Savages? 


with “mouths and lips as large as those of full-grown 
crocodiles”who came from an African tribe of plate- 
lipped women that lived in the depths of the Belgian 
Congo jungle. Or at "the Giraffe-Neck Women From 
Burma” who came from the Burmese Padaung tribe 
Where women coiled brass around their necks to give 
the illusion of elongating them as a sign of beauty 
and tribal identity Ringling Bros. and Barnum & 
Bailey advertised them in 1933 as the "greatest educa- 
tional feature of all timel”They generated tremen- 
dous curiosity and were a huge hit. The circus was a 
live substitute for todays National Geographic Chan- 
nel 一 although National Geographic would certainly 
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never have used the word“Ubangi” which is a river 
that runs between the Republic of Congo and the 
Democratic Republic of Congo and is nowhere near 
the region where the tribe actually came from. Roland 
Butlen one of Ringlings legendary Press agents, had 
Picked the name on a map. It sounded more exciting 
than Belgian Congo, the tribes actual homeland. The 
circus, after all was meant to sell fantasy 

It is not surprising that the American circus enjoyed 
its golden age in the Victorian era, shortly after Europe 
expanded its colonies deep into these unfamiliar ter- 
Titories, triggering a new interest in exploration. The 
“civilized”world became increasingly curious about 


other cultures, and the circus 一 especially the Ameri- 
can circus 一 was ready to satisfy this curiosity It did 
this on Circus Day first with its posters, then the 
menagerie, then the sideshow, and then with the 
Show itself most notably offering grandiose Specta- 
cles and pageants that only the circus could produce 
on Such a phenomenal scale. The circus was like 

an extravagantly illustrated travel or history book. 


Kings, Queens, and Heroes of History 


Grand spectacles and lavish pageantry were a trade- 
mark of the American circus.… The American circus 
had become a gigantic traveling affair where theatri 
cal subtleties didn't have a Place. The old hippodra- 
mas Were replaced by pageants 一 stunning spectacles， 
or “specs” in circus parlance. They were richly cos- 
tumed parades involving an endless procession of 
characters on horse and foot and, of course, includ- 
ing animals from the vast resources of the menagerie. 
They were elaborate and theatrical versions of Street 
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Parades, but under the big top. True to form, they 
often pretended to be educational, such as Ringling 
Bross Joaz of 4yc, produced in 1913 and advertised as 
a “magnificent 1200-character spectacle” with “300 
dancing girls in entrancing revels” It was undoubted- 
ly “a dazzling scene of life, colon and action” as Pro- 
claimed, but the real French saintwarrior might have 
felt out of place amidst 300 girls cavorting in revels 
under the big top. Productions such as these were 
grand, lavish, spectacular, colorful, and on a scale that 
no theater could ever come near to replicating. 

The history of Americas European past was not 
always that familiar to circus audiences, which con- 


Sisted of a broad spectrum of the population, includ- 
ing a good percentage of recent immigrants whose 
formal education could be lacking. The circus took 
care of that too. Bailey had commissioned Imre 
Kiralfy the Broadway director and producer to stage 
Colzu711pDUs 01G 1be Dricovey of 4zae1zca (1891-92). The 
Spectacle Ceobpaba, Oxueexz of Egypt (1912) brought 
from the past "the grandeur and opulence of 
Cleopatras court' even including an “Antony”charac- 
ter to give the ensemble an additional historical 
flourish. These pageants, like the menagerie, provided 
aview of faraway lands and magic kingdoms where 
maharajahs and their courts paraded on an endless 
Procession of “sacred” elephants. They were also 
excursions into the past, allowing glimpses of histo- 
Try 一 however distorted they might have been. Only 
when Cinemascope and Technicolor appeared in 
movie theaters did the circus have any real competi- 
tion. But for all their grandiosity movies never had 
what the circus could offer': real-life pageants with 
the sounds, colors, and smells of living wonders. 
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Researched, photographed, and compiled over 20 years， 
Peter Beards Exzd of ipe Gazze tells the tale of the enter- 
Prisers, explorers, missionaries, and big-game hunters 
Whose quests for adventure and “progress”were to change 
the face of Africa in the 20th century This ljandmark 
volume is assembled from hundreds of historical photo- 
graphs and writings, starting with the building of the 
Mombasa Railroad ("The Lunatic Line”) and the open- 
ingup of darkest Africa. The stories behind the heroic 
figures in Beards work 一 Theodore Roosevelt, Frederick 
Courtney Selous, Karen Blixen (Isak Dinesen), Denys 
Finch-Hatton (the romantic hero of Out of Africa)， 
Philip Percival, J.A. Hunter Ernest Hemingway and 

本 HL. Patterson (Who became famous as the relentless 
hunter of the“Man-Eating Lions of Tiavo”") 一 are all con- 
textualized by Beards own photographs of the enormous 
region. Shot in the 1960s and 70s in the Tsavo lowlands 
during the elephanthabitat crisis and then in Uganda 
parks, Beards studies of elephant and hippo population 
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dynamics document the inevitable overpopulation and 
starvation of tens of thousands of elephants and rhinos. 


Originally published in 1965S and updated in 1977， 
this classic is resurrected by TASCHEN with rich 
duotone reproduction and a new foreword by 
internationally renovwned travel and fiction writer 
Paul Theroux. IJouching on themes such as distance 
from nature, density and stress, loss of common sense， 
and global emergencies, this seminal picture history of 
eastern Africa in the first half of the 20th century shows 
us the origins of the wildlife crisis on the continent, a 
phenomenon which bears a remarkable resemblance to 
the overpopulation and climate crises we face today. 


The editor and author: Born in New York City in 1938， 
Peter Beard began taking photographs and keeping 
diaries from early childhood. By the time he graduated 
from Yale University he had developed a keen interest in 
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了 PETER BEARD 
THE END OF THE GAME: THE LAST WORD 
FROM PARADISE 


Peter Beard / Foreword: Paul Theroux / Hardcoven 
format: 24.5 x 27.2 cm (9.6 x 10.7 in.),288 pp. 
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Africa. Throughout the 1960s and 70s he worked in 
Tiavo Park, the Aberdares, and Lake Rudolf in Kenyas 
northern frontier. His first show came in 1975 at the 
Blum Helman Gallery and was followed in 1977 by the 
landmark installation of elephant carcasses, burned 
diaries, taxidermy African artifacts, books and personal 
memorabilia at New Yorks International Center for 
Photography In addition to creating original artwork， 
Beard has also worked as a W&zwe photographer and 
collaborated on projects with Andy Warhol, Andrew 
Wyeth, Richard Linder Terry Southern, Truman Capote， 
and Francis Bacon. In 1996, shortly after Beard was 
trampled by an elephant, his first major retrospective 
took place at the Centre National de la Photographie in 
Paris, France, followed by shows in Berlin, London， 
Milan, Stockholm, Tokyo, and Vienna, among others. He 
lives in New York City Long Island, and Kenya with his 
wife, Nejma, and daughter Zara. 
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Almost 5$0 years ago, Peter Beard went to Africa and 
found himself in a violated Eden. Africa possessed him as 
it does anyone who has wondered who we once Were, as 
humans at our most heroic, thriving as hunters. The 
Africa he saw was the Africa that transformed me a few 
years later 一 and transformed many others“Before the 
Congo I was a mere animal;" Joseph Conrad wrote. 
Beards ljandmark account of his awakening, 7Tje Exzd Oo 
toe Gaz1e, with its unforgettable images, gives a meaning 
to the word 思 resctexzce; and it remains one of the classics 
of unambiguous warning about humans and animals 
oOccupying the same dramatic Space: "The tragic Paradox 
of the white mans encroachment. The deeper he went 
into Africa, the faster life flowed out of it, off the Plains， 
and out of the bush and into the cities? 

East Africa is not a pretty place in the usual sense of that 
twinkling word. The elemental and powerful landscape， 
ranging around the Rift Valley is one of the Earths mon- 
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uments to vulcanism, showing as great plains, Steep 
escarpments, and deep lakes. The Africa Beard Saw, even 
then, in the almost undetectable early stages of corrup- 
tion, was teeming with animals, thinly populated, hardly 
Urbanized, and selfsufficient. Years later the pressures of 
human population on animal life and the land itself 
became apparent in an Africa faltering and fragile, as 
though after the Fall. Beards improvisational safari to the 
edge of Somalia in 1960 was a piece of unrepeatable his- 
tory He understood very early that the “harmonies and 
balances”in East Africa had been deranged, and this dra- 
matic crease in the greenest COntinent Was on the wane. 
Mingling personal history with African history Beard 
vividly evoked the building of the Mombasa-Nairobi 
Railway “A Railroad through the Pleistocene”Teddy 
Roosevelt called it in his 4Jjrzcaz Gazwre Tazk (1910)， 
Playing up the primitive. Roosevelt, a sort of evil twin to 
the biblical Noah, hunted down and killed two (and 
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Sometimes 18) of every species of animal that could be 
found from the Kenyan coast to the swamps of the 
Southern Sudan (total bag, 512 creatures). He wrote， 

“The land teems with beasts of the chase, infinite in 
number .2 

“Infinite” is the sort of hyperbole that affects many delud- 
ed travelers in Africa. The powerful message of Tje Exzd of 
je Game was that the animals were finite, that urbaniza- 
tion was a creeping blight, that a free-forall was immi- 
nent. Most of what Beard predicted came to pass, but 
even he could not have imagined what an abomination 
the cities of East Africa became 一 Sprawling, dense with 
slums, so crime ridden as to be almost uninhabitable. 


Thisisamassive book.itis also, probablv one ofthe mostbeautifulvyouare eVeriike- 
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ROBERT JOHN THORNTON 
THE TEMPLE OF FLORA 


Werner Dressendorfer / Loose leaf collection with 
35 Elephant folio-sized color Prints for browsing or framing， 
24-page booklet box, format: 42.8 x 53 cm (16.9X 20.9 in.) 


The year 1799 witnessed the first installment of a work 
that has gone down in history as one of the most remark- 
able books of botanical plates ever published. Two cen- 
turies have passed since the publication of Robert John 
Thorntons 7Tje Tezzjpe of Floxma, but its charm remains 
unsullied today Although trained as a medical docton 
Thornton (c. 1768-1837) passionately devoted himself to 
botany a study that had only a few decades earlier estab- 
lished itself as a modern science through Carl Linnaeuss 
revolutionary new System of botanic classification based 
on the structure of blossoms. Thornton greatly honored 
the ingenious Swedish scientist and wished his own prodi- 
gious undertaking to serve as an ultimate monument to 
the great botanist. 

Today Thorntons large-format plates with their allegorical 
depictions and stunning floral portraits number among 
the supreme achievements of botanical 计 ustration . 
Thornton engaged the most renowned flower Painters 


rhe TempleofFlora 


of his age and spared no cost in the creation of this 
unique work. His reckless enthusiasm, however reduced 
his originally considerable fortune so drastically that， 
sanctioned by Parliament, Thornton had to organize a 
bortanical lottery in order to bring his spectacujlar project 
to a provisional end. Surviving complete editions of the 
Temple number today among the great treasures of only 
a few libraries; meanwhile, the individual plates have 
become soughtrafter and extremely expensive collectors” 
items, whose particular allure lies in their unusual combi- 
nation of at times exotic plant motifs with highly roman- 
tic background landscapes. More than any other floral 
painting, the bewitchingly iuminated blossoms of the 
“Queen Plant" posed before darkening ruins, expresses the 
late 18th centuty sentiment that in the following decades 
found its characteristic expression in European Romantic 
literature and painting. Including all the Plates of the 
Tezzjpje of Fiora as loose-leaf color prints, this large-format 


edition represents a consummate reprint of the work. In 
addition to the botanical and cultural historical explana- 
tions of the individual plate illustrations, the volume nar- 
rates the history of the origin of the work and the life of 
its author This resplendent reprint has been made from 
one of the finest complete original copies, belonging to 
the Missouri Botanical Garden in St. Louis. 


The author Werner Dressendorfer, pharmaceutical 
historian and lecturer at the universities of Erlangen and 
Wirzburg,is currently conducting research into the 
history of healing plants from a socio-cultural viewpoint, 
with a focus on the symbolism of plants and their role 
in Superstition. He is the author of a number of pharma- 
ceutical publications and scientific papers on the Late 
Middle Ages and the early Renaissance. 
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Writers and bibliophiles alike frequently lavish praise 

on TJe Tezzjple of Fiora by Robert John Thornton 
(c.1768-1837) 一 a curious phenomenon in view of the 
works relatively modest 28 plant illustrations. However 
anyone who has had the rare opportunity of leafing 
through an original edition of this monumental work， 
Such initial disconcertion Soon gives way to unexpected 
but comprehending awe.A single glance at its pages 
affirms that very few 一 让 any 一 botanical volumes come 
close to matching the originality and splendour of the 
Tezzjples plates. 

As the product of Thorntons impassioned, well-nigh 
obsessive personal and scientific veneration of Carolus 
Linnaeus (Carl von Linngk) 一 foremost botanist of mod- 
ern history 一 the work as a whole is indeed curious， 
Dedicated to Flora, the Tewzjpje was intended as a monu- 
ment to the Swedish botanist, whose binomial classifica- 
tion System lent order to the plant realm. 

The publishing history of 7TJpe Tezzple o 太 Fora is, by con- 
trast anything but clear and well ordered. The first instal- 
ment of the series was published in London in 1799; 
eight years later however the project ground to a prema- 
ture halt, when the financially ruined Thornton could no 
longer pay for the completion of the remaining plates or 
the Printing costs. These financial setbacks, together with 
repeated alterations made to the plates Over the years， 
apparently also led to a lack of continuity in the later 
instalments of the series, some of whose subscribers did 
not receive all fascicles of the work. For this reason， 
extant editions of the Tezzzple betray variations in numer- 
ous details. 

Over the centuries,illustrations that were to appear in 
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color had to be painted by hand. Not until the 1730s did 
individual herbaria become available that were produced 
in color by means of an English printing technique. 
Making use of Several intaglio techniques such prints， 
generally in large format, appeared in a number of illus- 
trated botanical works published in the second half of 
the 18th century Thanks to highly skilled graphic artists 
working together with equally talented painters， 
engravers and printers, it became possible for the first 
time to represent plants with a previously inconceivable 
naturalness and beauty. 


Neither before nor after Thornton 
has anyone created such compellingly 
monumental images of flowers 


It was precisely this high standard of illustration in 
botanical books that Robert John Thornton, on the one 
hand, wanted to Surpass with his Tezzjple of Piora; on the 
other hand, as an Englishman, he wanted to break the 
Continents hegemony in this field, which he found 
painfully embarrassing. He clearly expresses this desire in 
his dedication of the Tezzbple to Queen Charlotte. 
However we must bear in mind that the Tezzajpe const- 
tutes “merely”one third of a more comprehensive publi- 
cation, Ne JUNUNON OF be SexWUEL sie1z OF Ca1OULs 2O7 
ZI2120eU5, Which also appeared as a separate WOIk. 

When one considers Thorntons dedication to Queen 
Charlotte together with his selfconfident claims ex 
Pressed in his Ne Tastatzoz 一 as well as the Tezzjpje 一 as 
both a monumental homage to Linnaeus and proof of 
the superiority of British scientists, artists and craftsmen 
over the writers and artisans of those magnificent botani- 
cal works that had appeared in the Previous decades on 
the Continent (Particularly in Germany and France)j, we 
may assume that, from the very beginning, Thornton 
intended to seek out only the very best artists for the 
paintings and to employ equally skilled engravers for the 
transferral of the images onto plates. 

Thorntons inheritance allowed him to commission 


renowned English painters to depict the desired plants as 
impressive illustrations for his botanical work. In order to 
tap at least one further possible financial source (in addi- 
tion to the lagging book sales), Thornton also set up a 
8gallery in London under the name "Dr Thorntons 
Linnaean Gallery” But all his efforts proved futile. 
Thornton had to break oft his ambitious project prema- 
turely He saw himself forced to inform his subscribers 
that the project would not contain the 70 different plant 
Plates that had originally been planned: regrettably less 
than half of the PrctoyesgUe Botazztcal Colored Platey would 
be completed. In order to rescue as much as possible， 
Thornton decided to hold a lottery The hope of saving 
his project financially remained unfulfilled. In his 
attempt to realize his dream over the years, Robert John 
Thornton plunged himself into financial ruin. His bold 


design to create a magnificent Work with famous artists 
at his own expense had failed. 

The plates in TJe Tezzjple o Pioxra remain outstanding and 
unique. Neither before nor after Thornton has anyone 
created such compellingly monumental images of flow- 
ers Set portraitlike in their typical ljandscapes. Thorntons 
achievement represents an early document of a scientific 
interest in botany which is expressed with the formal lan- 
guage of Romantic sensibilities 一 as a reflection of a fasci- 
nating age. Io this day the plates continue to exert an 
extraordinary charm. Thornton presents the plants in 
their original environments, or at least in those the 
painters assumed were original. For both the botanist 
and the layperson, it is important to be acquainted with 
the natural environment of plants. Flower lovers and gar- 
en enthusiasts alike will have longed to possess the exor- 
ic plants depicted in the Temzjpjes pages and to introduce 
the extravagant Varieties into their gardens. 

Thorntons Tezzjple remained uncompleted. The fact that 
even 一 of indeed, precisely 一 an unfinished work exerts a 
unique allure is ultimately substantiated by the ruin 
epicted in the cereus Print the most famous illustration 
of all the books splendid engravings. 


NSSS 


让 


SS 3 
W 三 


f 
攻 
/ 
/ 
《 


向 


ES 


m 一 CHICAGO BOTANIC GARDEN, TUzzzozs, oz Garden Eden 


164| 


RICHARD MEIER 


The great American 


Ojpposzte: TJpe Aijezex12 Net 万 Ca11z01) Tadz0110， 
US4, 1975-97 


East River Master Plan 


From the early days as a member of the New York Five， to adapt his style to very different circumstances and 
Richard Meier has been a centtal figure in contemporary locations. The entire span of Meiers career, right up to 
architecture in the United States. With the Getty Center ”his most recent designs for New York and Shenzhen, is 
and more recent buildings such as the Jubilee Church in included in this exceptional volume, created in close col- 
Rome, the New Yorker has cemented his reputation as a ”laboration between the architect the author and the emi- 
truly international figure who has expanded the horizons ”nent graphic designer Massimo Vignelli. This spectacular 
of contemporary American architecture while maintain- ”monograph displays Meiers work in unprecedented Size 
ing his rigorous approach to design and detailing.Known and brilliance, and is prefaced by the noted Spanish 

for carefully conceived grid plans and frequent use of architect Alberto Campo Baeza. 

white, Richard Meier is a master of light and space, able 


Rzcjard Mezer 
Ppjoto @ Luca Wegzel 


MEIER. 
RICHARD MEIER & PARINERS I963-2oo8 


Philip Jodidio / Hardcover XL-format: 30.8 x 39 cm 
(12.1 x 15.4 in.), 568 pp. 


1001$150 
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The editor: Philip Jodidio studied art history and eco- 
nomics at Harvard University and was editorin-chief of 
the leading French art journal Cozz7zza1ssC1zce des 4 for 
OVer twWo decades. He has published numerous articles 
and books on contemporary architecture, including 
TASCHENS Acpztectare Nomwl series, BzzUdiag 0 New 
MizUexzztzu1t, and monographs on Tadao Ando, Renzo 
Piano, Santiago Calatrava, Norman Foster and Alvaro 
Si1za. 


MEIER 
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Ifit is true that Ludwig Mies van der Rohe once said， 
“God is in the details” it might be possible to say of 
Richard Meiers architecture that God is in the numbers. 
More than any other contemporary architect Meier has 
imposed a style that is almost invariably driven by grids 
and precisely calculated proportions. Nor are these arith- 
metical elements the only predictable components of his 
designs. And yet his work is far from being as sterile as 
its Tigorous white demeanor might imply Rarely com- 
pletely open, Meiers buildings are usually a symphonic 
arrangement of geometric volumes composed of solids， 
voids, and generous glazing alternating with closed sur- 
faces. Closed on the entry side, open to the ocean or the 
landscape, separating Private and public spaces, double 
height and more where the design allows, or rather 
imposes, Meiers houses announce but do not summa- 
Tize his approach to larger buildings. Smooth glazed or 
white enameled panels alternate, too, with louvered， 
articulated facades, not according to the architects 
whim, but rather in function to the program and the 
Specific site. Why is white, the absence of color Richard 
Meiers choice? His own words answer this question 
best, explain the link between his method and his funda- 
mental concerns, and betray a poetic nature: “White is 
the ephemeral emblem of perpetual movement. White is 


always present but never the same, bright and rolling in 
the day silver and effervescent under the full moon of 
New Years Eve. Between the sea of consciousness and 
earths vast materiality lies this everchanging line of 
whbite. White is the light the medium of understanding 
and transformative power” Perhaps the most significant 
word in this description js not“white” but light” Light 
floods through the best of Richard Meiers buildings， 
bringing constant change to his architecture. Clouds 
moving across the sky the cycle of the seasons, the arc of 
the sun, and the moon in the heavens, quintessential 
expressions of nature, transfigure his grids and white sur- 
faces. Where there is no man-made color the rising sun 
and blue sky infuse Meiers forms with the authentic， 
ephemeral palette of the world. At night, artificial light 
makes his architecture glow from within, like a lantern 
in the blackness. Meier makes no Pretense to design 
“organic” architecture, rather he willfully Places his 
designs in a more reflective context. When asked 让 his 
Use of white geometric forms might not be considered a 
Symbolic victory over nature, he says“No.Ithink that 
its really a statement of what we do as architects, that 
what we make is not natural.Ithink that the fallacy that 
Frank Lloyd Wright perpetrated for many years had to 
do with the nature of materials. He claimed to use what 


are called natural materials, but the minute you cut 
down that tree and you use it in construction, it is no 
longer alive, it is no longer growing,it is inert. The mate- 
rials were using in construction are not natural, they do 
not change with the seasons, Or with the time of day. 
What we make is static in its material quality Therefore， 
its a counterpoint to nature. Nature is changing all 
around us, and the architecture should help reflect those 
changes.Ithink it should help intensify ones perception 
of the changing colors of nature, changing colors of the 
day rather than attempt to have the architecture change? 


Light is Life 


Richard Meier born in Newark, New Jersey in 1934, has 
been one of the most consistent of contemporary archi- 
tects, to a point that his stylistic choices, ffrom white alu- 
minum panels to nautical railings, are among the most 
recognizable of his profession. Beneath these surface ele- 
ments, Meiers plans continue to call on a geometric 
Vocabulary often based on the circle and the square. 
Linking plan to volume, a rigorous system of grids, even 
more than the choice of white cladding, constitutes the 
Signature element of a Richard Meier building. The rigor 
of the design is emphasized through meticulous atten- 
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tion to detail which in turn conveys an impression of 
quality often lacking in modern construction. Clearly an 
approach to architecture that verges on the mathemati- 
cal could very easily become repetitive, or worse, inhu- 
mane. Meier has been accused of just such a lack of con- 
cern for the inhabitant, yet it seems clear that his preci- 
Sionist geometric penchant is not So much an expression 
of formal concerns as a means to an end. That end is to 
create a Space that is coherent, comprehensible, and 
functional, but more, his is a space where light is an 
omnipresent element that itself forms the environment， 
Where the architecture creates a feeling of wellbeing, or 
of unspoken connection to the natural world, which 
may at its best, attain a Spiritual dimension. In the words 
of the architects friend, the artist Frank Stella“Light is 
life” Richard Meiers own interest in art, expressed in his 
Sculptures or collages, but also, most significantly in his 
atchitecture, is an important element in understanding 
both his approach and his built work. As the definitions 
of the word "art” have become more and more complex， 
often including forms of expression that are far less 
intellectually and culturally demanding than architec- 
ture, the critic is tempted to agree with Meiers appraisal 
of his own work. In a different time and place, John 
Ruskin said，“No person who is not a great SCulptor or 


painter can be an architect. f he is not a sculptor or 
paintern he can only be a builder” When asked if he 
makes a fundamental distinction between architecture 
and arb Meier responds，“No, architecture is just as much 
a Work of art as any other. I make a distinction between 
architecture and collages of course.Ithink that there is a 
Problem today in the world. Architecture as an art is a 
forgotten art. People look at sculpture and painting, but 
not at architecture. Maybe it has to do with the educa- 
tion of art historians”Recent architecture and art have 
been marked by frequent stylistic shifts, or perhaps more 
accurately by dissolution of style in favor of trends or 
Personal expressions. As the first decade of the 21st cen- 
tury draws to a close with no dominant aesthetic View， 
the very idea of style has been called into question. 
Architecture, once a symbol of permanence, has wavered 
between willful impermanence and computergenerated 
extravagance. Few mature creators have passed through 
this period without being tempted by one or another of 
the fashions of the times. Fewer still have set and main- 
tained a clear course. In fact an architect or an artist 
with a style recognizable over the years is exposed to 
accusations of immobility or inability to change. Yet 
many of the most durable works of art were born of 
rules as strict as the unity of time and place of the classi- 


MEIER. 


cal theater. Few would argue that Shakespeare's adher- 
ence to Elizabethan parameters prevented him from 
encompassing the entire range of human experience in 
his plays. In King Lear the English master wrote， 
“Ripeness is all" It would be overly simplistic to Say that 
in Meiers case Whiteness is all, and yet there is a sense 
that the life of his art is in the light that plays across his 
walls or floors. It is precisely its whiteness that allows 
Richard Meiers architecture to live and breath. 
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The photographers: 

Cai Shangxiong, Chen Jie, Chen Ling, Chen Man, Du 
Xiuxian, Feng Jianguo, Gu Shoukan, Guo Kai, Han Lei， 
He Yanguang, Hong Ke, Hou Bo, Hu Yang, Huang Yimin， 
于 Lianbo,Jiang Jian, Jiang Shaowu,Jin Alfred Cheng, Lei 
Yu Li Lang, Li Nan, Li Zhensheng, Liu Heung Shing, Liu 
Zheng, Lu Guang, Lu Yuanmin, Luo Xiaoyun, Lv Beifeng， 
Lv Nan, Lv Xiangyou Meng Zhaorui, Peng Xiangjie, Qin 
Wen, Qiu Haiyin, Qiu Yan, Ren Wen, Rong Rong and Inri， 


Ru Suichu, Shi Xunfeng, Tang Desen, Wang Fuchun, Wang 


Jie, Wang Jinsong, Wang Shilong, Wang Wenlan, Wei 
Dezhong, Wei Roxun, Weng Naiqiang, Wu Jialin, Xiao 
Chuan, Xiao Ye, Xiao Zhuang, Xie Guanfei, Xie Hailong， 
Xing Danwen, Xu Jingxin, Xu Xiaobing, Yang Shaoming， 
Yang Shizhong, Yang Yankan, Ying Fukan, Yong He, Yua 
Deshui, Yu Haibo, Zeng Nian, Zhang Dali, Zhang Peng， 
Zhang Yaxin, Zhao Cunying, Zheng Pingping, Zhou Cao， 
Zhou Jiandong, Zhou Yue, Zhu Yan, Zhuang Hui 
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In postMao China, late Chinese leader Deng Xiaoping 
urged his one billion countrymen to “seek truth from 
facts” Taking its cue from Dengs overture, China today 
is the leading economic story of the 21st century The 
process by which China navigated the path from periph- 
ery to a central position in world aftfairs dominates the 
debate about Asia and Chinas relationship to the west- 
ern world. Pulitzer-winning photojournalist Liu Heung 
Shing charts the visual history of sixty years of the 
Peoples Republic (1949 to 2008), and along the way 
aimas to illustrate the humanistic course. 

Via work by 62 Chinese photographers, this collection of 
images shows how the Chinese people have blossomed 
in spite of enduring previous decades of extraordinary 
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hardship. When China opens the curtain at the summer 
Olympics in 2008 and the world's focus falls upon 
Beijing, these photographs will serve to map out the 
remarkable road the Chinese have traveled to rejoin the 
rest of the world. To help place the images in context， 
also included are a map of China, drafted and prepared 
by the China National Institute of Geography and a 
chronology listing all the major political events in 
China since 1949. 


The editor: Liu Heung Shing was a former photo- 
journalist in China, U.$.,India and the former Soviet 
Union over a span of 20 years. His photograph of 1989 
Tiananmen turmoil was cited as Picture of the Year by 


CHINA.PORIRAIT OF A COUNTRY 


Liu Heung Shing / Hardcover format: 25 x 34 cm 
(9.8 x 13.4 in.), 360 pp、. 


the University of Missouris photography jury Liu and 
his colleagues shared the 1992 Pulitzer Prize and 
Overseas Press Club award for the coverage of the Soviet 
Union. He is the author of the widely acclaimed Cjzza 
4jier Mao as well as Soviefl LU1zzo11: COHajpse of 01z Exzzpz1e. 
Contributing authors: Karen Smith is an art critic and 
curator based in Beijing. She is author of Nzzze Lzzey 
Cjzxzese Co11e11tb012017 A/ 才 . 

James Kynge is an award-winning journalist in Asia 
for 20 years. His book, Cjzza SpapRes jpe Wia, was 
Selected as Goldman SachsFinancial Times” Business 
Book of the Year in 2006. 
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An Unsettled Childhood 


I was born at the dawn of the Peoples Republic in Hong 
Kong, which was then still under British rule. This was 
not the place in which I passed my formative years. That 
was to be China, for my parents sent me back to the 
Mainland in the early 1950s, not much more than a 
mere toddler whose first hours of "play”were devoted to 
participating in the Destroy Four Pests campaign aimed 
at ridding the country of enemies of the food chain. 
Initially the four pests were defined as being rats, spar- 
IOwWs, mosquitoes and flies. Later it was realized that 
Sparrows ate Worms and, therefore, were not a pest. As a 
consequence, the sparrow Was replaced by the flea. The 
Peoples Daizb reported that on April 19th, 1958, three 
million Beijing residents had spent the entire day catch- 
ing 83,249 sparrows. At the time of this national folly it 
Was Suggested that four sparrows would consume Sixteen 
ounces of grain, which was equal to one person's daily 
food ration. This was a major part of my Primary school 
education.Iregularly turned in my homework 一 match- 
boxes brimming with mosquitoes and flies that I killed 
with vigorous diligence, though I only caught a couple 
of sparrows 一 but no matter how much effort I expend- 
ed,the grade I was awarded for political behavior ”was 
rarely higher than“C2 The Destroy Four Pests campaign 
turned out to be a disguise to turn peoples attention 
awWay from Severe food shortages. 

In 1960, as the situation grew worse in the wake of the 
miserable failure of the Great Leap Forward, my father 
arranged for me to return to Hong Kong. China was in 
the throes of a three-year famine (1960-1962) in which 
30 million people reportedly died of hunger, 

Back in Hong Kong,Istudied English and learned local 
Cantonese dialect and during the summer breaks, my 
father taught me how to translate Associated Press (AP) 
and Reuters English wire stories into Chinese. As the for- 


eign editor of international news of Ta Kung Pao, a 
Beijing supported daily newspaper he would come 


home venting his frustrations, such as when Beijing cen- 
Sored the story that the American astronauts had landed 


on the moonl 
Time Out of Asia: Start of a Nev Life 


In 1970,Ileft Hong Kong to study in the US, choosing 
to major in political science at Hunter College in New 
York. In the final year of my studies I took a course in 
photography with famed ZL 办 Magazine photographer 


Gjon Mili. This one semester was to shape the rest of my 


life: upon graduation, I followed Mili and took an 
internship at ZL 友 Magazine. This put me in the right 
place, at the right time, for following the normalization 
of Sino-American diplomatic relations. In 1979 I was 
given an assignment in China which made me the first 
Chinese foreign correspondent to be sent to Beijing by 
T77ze Magazz11e and later [ joined the 4ssociated Pres， 


My work as a photojournalist for the AP resulted in 
many relocations: China, the Unites States, India, South 
Korea, and the former Soviet Union. As I moved from 
country to country my childhood experience in the 
Peoples Republic continued to loom large.Ifound 
myself comparing the poverty of India with that of 
China; the pragmatism of Chinese Communism with 
the political idealism of Russian Communism under 
Mikhail Gorbachev; and latterly (after moving back to 
Beijing in 1997), how overseas Chinese businessmen 
compared with the emergent generation of red capital- 
ists in China. As a photojournalist I would compare 
notes about Chinese politics with my fellow American 
reporters; all the while alert to the fact that China did 
not fit in with the reporting agenda of American news- 
papers. It seemed that many of my western colleagues 
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ended their own tours in China saddened and disap- 
pointed, perhaps it was the accumulated experience of 
the difficulties in daily reporting that they encountered， 
and the fact that China defies western generalization. 
Former British ambassador to China, Sir Percy 
Craddock, commented in his memoirs:“China-watching 
is an acquired taste, much of it is bitter 


Slow Boat to China 


My introduction to China as a professional photojour- 
nalist began with a jolt. Shortly after reading news of the 
earthquake that devastated the Chinese city of Tangshan 
in 1976 一 with tremors also felt in Beijing, 450 kilome- 
ters north of Tangshan 一 I was in Europe, photographing 
the Portuguese communist candidates on the campaign 
trail in Lisbon. Following this, in the wake of Francos 
death, I headed to Spain to photograph the socialist 
candidate Philippe Gonzalez who was leading Student 
rallies aimed at pulling Spain out of the Franco era. 

In Paris next, planning to photograph French Prime 
Minister Raymond Barre, Ileft Hotel Matignon one 


工 e 放 ;Seaz01 leader 节 Pag 25 de1zOU1UCed DO 0 JB12C1CQ1 
OO1RE1 0 0 SEC551012 111 1GO11111g 加 UN 0 太 c106 0VE1- 

友 17001 DO) jcUO115 10JQ1 加 Mo. 入 Pig 01 1112 SeC1e121J 
OZzlo11112g Povt2CUQL CONN2ttee OF 10e Cjzjzese CO1Nz- 
INI1N8 PR21 有 ) 2005 OUS1EG 0 轨 e Degz7211112g OF 芒 e CUUGL 
ReyOUU1O12 CNG Ze1t de10U1CEQ 7TJe Stg12 JU12g111g 10U1N0 ON 
NE&CR 12e066“J2 Pi Ciepba1tdd cajpztaASEOdder De SU1V20EG 
1je Clai1Ul Repo1pto7P ONd 7110] Date jad SO111E SI1SJCNON 
_Joza pez1tg ppott1ed 4 NteNer or ije 12017 1 10e jl1 oj tje 
“Gapg of Fozj De ded zz 1995. PJjoto @ Ja1zag SJaot01 
1966 Abopye: Tje Ust epe1O1 of1De @zag CN05 AS11 
Gzo1o0 Po 到 56 0O110 Ra1Ng Ded SeW11g 1053 OU11 Soey 11 2 
1210112 CN j07 Do121zCQL jp15O11E1S 11 1De No1tjeast of Cjz1d. 
1 厂 padpaced 05 legza1tce oo 芒 芒 e 10d211g Jpa1zzese 
CI1N2]/ IO 人 ZUCJ 112DESied jz1NU 05 友 e DUppe etjpe1017 Oo 
Ma1zcja1ta (Doxzagbez o1 轨 be Nortpeast or Cjazl) 了 Je 11e 
UDjpetl yegz1Nte JU CO tbe ed of 及 了 Ti0pez Jpa1 SU71e12- 
de1ed 加 te UL Aped Foxces Pr 下 zar detatzzed ia 
ZO01 CU1NUNCL JISE 1 G SOVef D115012 Dejo1e pez1lg exbQdzied 
1 加 Cjzzza 1 1950. De zol5 C11ested 1712 1951, 7eleased 11 
1959, CU11d died 11 1967 spezzdi11g 10e jial perrod oj px 1 太 
050 gQ1Ue1E1 0 Bel11118 Bota111CUL Ga1tle1zs QigoUgJ De 2005 
11llGe 0 111E1N1e1r of 1be Po1iiicaL Co1zsUUate Cozjeye1zce. 
Pjpoto @ Xzao 也 1959 


“7TJe Cjazzzeye 1e 110f 121zg71015. 


矶 ee, jzsto1yy 12Res 0 ce11104 701e. 


People gef 10ety NiO1UL esso115 


Jozz jzsioy TJyoxgj jzs1o7 力 )0U get 
0 Se115E 0 OUt 1 8000d Dejavto1 


一 ZHAJIANYING 


CHINA 


morning to be confronted by a full-page photograph of 
Chairman Mao on the cover of that days Le Fega1o. 
Realizing Mao had died, I called my agent in New York， 
Robert Pledge, who got me an assignment to photo- 
graph Maos funeral for 7T?zzze Magazz111e. However 
afrived in Guangzhou, only to be refused permission to 
travel to Beijing, and had to make do with photograph- 
ing people in mourning in Guangzhou. The faces I saw 
on the banks of the Pearl River suggested more of a 
Sense of relief than of grief. Little did I know that I had 
embarked upon my journey to photograph China after 
Maoi first for 7Tzzzre Magzzzze, 1979-81, and again in 1981 
When I joined the 4ssoczaled Presy. In 1978, one of my 
jobs of reporting was a daily bicycle ride to the bus 
depot on the western side of Beijing that was later 
dubbed Chinas Democracy Wall. It was here that promi- 
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nent dissidents regularly posted hand written posters on 
the wall urging China to open up and modernize and at 
the same time introduce more democratic reforms. 


Since 1976, a number of photography books about the 
Peoples Republic have been published by both foreign 
and domestic publishers. The paradoxes of China do not 
Seem obvious in these books. China has been an elusive 
Subject for editors in New York, London or Paris. Editors 
well versed in the language of photography nevertheless 
encountered a “Chinese Wall” when dealing with official 
institutions in China, and with its myriad socialist doc- 
trines: notable efforts have been made to gain access to 
the negatives in Some of the key photographic sources 
Such as the State-owned Xinhua News Agency China 
Pictorial, Nationalities Pictorial, Peoples Liberation 
Army Pictorial, and the Private archives of certain 
important individual photographers. Until now few 
have succeeded. 


The Open Door 


When China began to open to the outside world in the 
early 1980s, the works of western photographers Were 


slowly introduced as the importation of books, cata- 
logues and monographs was once again permitted. 
When Chinese photographers looked at the images of 
China that had been taken by western photographers 
Such as Henri Cartier-Bresson and Marc Riboud, they 
were at the same time astounded and fascinated by the 
highly stylized, undeniably charming images of daily life 
they represented. Perhaps it was also a result of sustained 
indoctrination that ultimately discouraged Chinese pho- 
tographers from finding beauty in their immediate drab 
Surroundings. 
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In the introduction for the photographic book on the 
Fazce of Cjaza (1860-1912), British historian Nigel 
Cameron wrote of western photographers and travelers: 
“The scene on which the cameras of professionals and 
amateurs directed their brass-bound lenses in mid-centu- 
Try China was a sorry one indeed. It was a China in the 
dotage of a long life; a China in the confusion and tur- 
moil of the recent past and the actual present, shaped by 
defeat at the hands of the West and by unrest within 
China has no doubt evolved from that period and its 
aftermath, in which the Communists fought the 
Japanese, as well as being mired in a civil war with the 
Nationalist Kuomintang. 


In 1942, at the Yanan Forum on Arts and Literature Mao 
“explained” how all forms of art and literature should be 
Placed in the service of the Chinese Communist Party as 
its most handy propaganda tools. Seven years later when 
Mao took power proclaiming the establishment of the 
Peoples Republic, the directives of his“propaganda” pol- 
icy Were carried out with meticulous attention to detail， 
With hindsight, the uses to which photography was put， 
and the crude manipulation to which it was subjectb 
especially documentary photography suited the Chinese 
rather well: it is ironic that the official censors would 
encourage only the coverage of social achievements 
under the Chinese Communist Party. This is compound- 
ed by the ingrained sensitivity expressed in the Chinese 
Proverb ji cpow Du Re Wai )a1g, Which means “scandal 
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and ugliness in the family should not be broadcast out- 
Side the home' 


Returning to Beijing in 1997 and witnessing the dramat- 
ic nature of the change,I was keen to undertake a com- 
prehensive photographic tour of New China; my persom- 
al path has crossed with China for 25 years in different 
crucial periods. I realize there was a Visceral impulse in 
me to edit this book and to use my own contextual 
understanding of the Chinese people to discover Works 
that may have been buried by Chinese editors fearful of 
straying too far from the official party line. Completing 
this project has been an assignment of discovery as well 
as selfdiscovery Meeting photographers of different gen- 
erations in different provinces and cities, ftnding dusty 
negatives envelopes in the shoe boxes under their beds， 
and sharing their personal Stories and photographs took 
almost four years.A number of the photographers I met 
divulged personal tribulations and fear of releasing their 
photographs.I had to reassure them by traveling to meet 
them at their homes in the different parts of the country. 
Regrettably a few of the elder photographers who 

were in their eighties, such as Zhou Jiandong and Lu 
Xiangyou, passed away before this book could come to 


CHINA 


fruition.I was also privileged to hear the stories from the 
photographers who shared with me the notes that 
Premier Zhou Enlai wrote in releasing the photo of the 
first Chinese hydrogen bomb test, and that Mao had 
acted as photo editor in deciding which photographs of 
the historic handshake in 1972 between Nixon and 
Zhou was to be released to the press. 


Photography Today 


The last two chapters of this book reveal how the works 
of the current generation of photographers have evolved. 
Today Chinese photographers are more open to new 
ideas, and materially better equipped to explore China. 
(Many early Chinese photographers of the 1950s and 
1960s used 35 mm cinematic film in their still cameras. 
The imported 35 mm film was scarce and more expen- 
Sive.) Their works, many of which reflected the prevail- 
ing influences of social documentary photography are a 
steady parting of ways with the Prism through which 
their elderly colleagues see China. I sense the journeys 
taken by this generation of photographers will increas- 
ingly open up new paths, and at a pace that will contin- 
ue to accelerate in tandem with the explosive energy of 
todays China. 


I owe my profound gratitude to each and every con- 
tributing photographer who has welcomed me to their 
homes and offices; and let me pour over the hundreds 
of thousands of negatives and Prints. They have shared 
with me their trust and insight; I hope this book is a 
tribute to the Chinese photographers for their persever- 
ance and love of the country, 
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So P-D is a 600-page visual anthology of ideas and images 
featuring personal insights and contributions from some 
of the most creative names in contemporary fashion， 
music, art, and design. Looking at issues that aftect all 

of our lives, from family values to global responsibility 
and personal lessons learned to inspirational survival 
Stories, all of the best Special projects are here 一 and with 
the mix of quirky irreverence that has been part of the 

ZD vocabulary since its ljaunch by Terry Jones in 1980. 


Contributors include: 

Ron Arad, Giorgio Armani, Christopher Bailey David 
Bailey Bono, Neville Brody Hussein Chalayan, Alber 
Elbaz, Olafur Eliasson, Tracey Emin, ITom Ford, John 
Galliano, Bob Geldof Marc Jacobs, Stephen Jones, Nick 
Knight David LaChapelle, Helmut Lang, Maison Martin 
Margiela, Chris Martin, Stella McCartney Alexander 
McQueen, Kylie Minogue, Yoko Ono, Miuccia Prada， 
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Terry Richardson, Anita Roddick, Renzo Rosso, Paolo 
Roversi, Peter Saville, Wing Shya, David Sims, Raf Simons， 
Paul Smith, Mario Sorrenti Sam TaylorWood, Juergen 
Teller Wolfgang Tillmans, Dries Van Noten, Patrick Vieira， 
Ellen Von Unwerth, Alek Wek, Vivienne Westwood, and 
Yohji Yamamoto. 


Chapters include': 

Family Future Positive - what are our Support Systems 
in this first decade of the 21st century? 

Beyond Price - what are the things we have in our 
lives already that money camt buy? (Wish lists were not 
allowed0) 

Learn and Pass It On - things we have learned in 

our lives that we would like to pass on to other people. 
Safe+Sound - inspirational stories of people who 

have come through difficult times in a positive way 
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Ed. Tricia Jones / Flexi-cover with flaps, format: 
19.5xX25 cm (7.7 x 9.8 in.), 608 pp. 


0NIY 世 29.991$39.99 
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The editor': Tricia Jones started her career as an infant- 
School teacher teaching from 1968-85.Involved from the 
very beginning of the -D story as the “maker of pasta” 
looking after the students who worked on the earliest 
issues of -D, her role changed and developed as the 
magazine grew' Tricia began working as editor of special 
projects for -D in 1998 with Family Future Positive. 
Since 1988 Tiicia has also acted as producer on Instant 
Designs promotions and advertising campaigns including 
Bogners Fire & Ice, Yohji Yamamotos Ys and Y3, and 
more recently Emperor Moth from Moscow. 
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1842-1920 


The history of western advertising is a long one, starting 
as early as the 1630s, when Frenchman Theophraste 
Renaudot placed the first advertising notes in ZLZ Gazett 
de Pazce,orin 1786, when William Tayler began to 

offer his services as "Agent to the Countrys Printers， 
Booksellers, etc.” but the first time that the term “advertis- 
ing agency”was used dates back to 1842, when Volney B. 
Palmer created his agency in Philadelphia, Pennsylvania. 
Widely considered to represent the birth of modern adver- 
tising, this date marks the beginning of a creative industry 


A History of Advertising 


StEbhaone Pincas orkd NMorc Loiseou 


that has transformed many commercial works into 
cultural icons. 

Divided into sections by decades, this book explores the 
legendary campaigns and brands of advertisings modern 
history with Specific anecdotes and comments on the 
importance of every campaign. You wil find the Picture 
of the camel that originated the Camel pack, the first Coca 
Cola ad, and even how artworks by masters Such as Picasso 
and Magritte have been used in advertising. 
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StEphane Pincas, Marc Loiseau / Hardcover, 
format: 24x28 cm (9.4x 11 in.), 336 pp. 
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The authors: Sttphane Pincas and Marc Loiseau are 
advertising veterans from Paris, having worked over three 
decades in top creative departments and on social 
reseafch respectively During their long period in the 
industry mostly at the fourth largest communication 
goup Publicis, they have helped to build some legendary 
French brands nationally and internationally Their in- 
depth knowledge of the field and their personal adven- 
tures are reflected in this publication . 
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The becsy of the preduct 


This book tells the story of advertising. Our story begins 
in 1842, starting point of both the advertising industry 
and Publicis Groupe, and brings us to 2006. This long- 
term view of advertising allows us to identify its salient 
features more easily What will we be able to observe' 
Firstly we will see that advertising works best when it is 
fed on a diet of emotion mixed with rationality. In some 
places and at Some times in its history the advertising 
Profession has binged on one or other of these. But the 
real challenge is to find the right balance between the 
two, to express a rational argument whilst appealing to 
the emotions. 

Secondly we will witness the variety of rhythms in 
advertising. Advertising sometimes entirely concentrates 
on Shortlived eureka moments. Some brands found 
their own message, and a means of encoding it, immedi- 
ately having appeared on the scene. Yet other brands 
have worked more slowly perhaps even laboriously wait- 
ing months or years until they found their own, distinc- 
tive angle. Marlboro is one brand which looked for a 
long while before finally finding its famous cowboy 
Flexibility is another of the industrys key characteristics. 
Advertising emerged as a commercial phenomenon 
during the industrial revolution, selling first goods 

then services. Two world wars gave it a chance to help 
mobilise forces, but advertising was equally at home 
Supporting the Russian revolution or promoting the 
American New Deal. It found words and images to 
accoOmpany student protest and major appeals as well as 
promoting financial performance and corporate policy. 
Advertising is also astonishingly adaptable in adopting 
new techniques for new technologies. Although it grew 
up in print, it has since learned to live harmoniously 
with radio, cinema and television, developing specialist 
audiovisual skills. And the new electronic media now 
emerging are encouraging the industry to adopt even 
more new and original ideas. 

As readers, we wil marvel at the way advertising moulds 
itself to different cultures. This fourth characteristic was 
first observed when advertising had not spread far 
beyond the opposite sides of the Atlantic. It became 
more starkly apparent when commercial communica- 


tion methods reached the command economies of 
Central and Eastern Europe. Such cultural confrontation 
Was repeated many many times as advertising was adopt- 
ed in Asia, Africa and Latin America. 


Advertising constantly borrows from 
contemporary art and lends in return 


As to its fifth observable feature, it is undeniable that， 
through the adaptations it has made to accommodate 
different cultures and technologies, advertising has estab- 
lished an enviable ability to revitalise itself, in terms of 
both the issues it addresses and its approach. Much as we 
admire the skill of the industrys pioneers, who leapt out 
of the starting blocks with such success, we must not for- 
get the tenacity of those who have taken up the baton 
and run with it over the past hundred and fifty years. 
They have all been creative, and this is not Something to 
be dismissed lightly Over the years, advertising has 
invented a hundred and one ways of making the con- 


Sumer connect with a brand 一 through humour or affec- 
tion, prose or Poetry information or appeal, by whisper- 
ing or shouting, and even with fireworks. 

The sixth phenomenon we will observe is how advertis- 
ing constantly borrows from contemporary art 一 and 
lends in return 一 in terms of ideas and talents. The 
Container Corporation of America from the United 
States ran the most impressive campaign to iustrate 
this, calling on the greatest artists of the time. The list of 
contributors looks like a catalogue from a modern art 
museuml In Europe in general 一 and France and Italy in 
Particular 一 most major film directors have worked on 
commercials. 

There is a seventh and final observation we can make: 
advertising has always interacted with the media. This is 
partly because the advertising profession was born when 
newspapers delegated the sale of advertising space to 
brokers. Advertisings heritage explains why for a long 
time and in many countries, agencies remuneration Was 
based on a percentage commission of the cost of the 
Space or time their advertisements occupied, rather than 
a fixed fee. 于 we look deeper we will see that media and 
advertising have always been an odd couple, with a rela- 
tionship of complicity and competition. It is understand- 
able that journalists worry about the potential for con- 
fusing fact and fiction, but it is also clear that writers 
and advertisers are United in the way they tap into social 
and cultural change. 

This book is a journey through the history of advertis- 
ing, and it has a fixed destination. It aims to give all sorts 
of products their due, from the everyday and ubiquitous 
to the lavish and luxurious, as well as the latest technolo- 
gies. By reviewing such a vast ljandscape of consumption， 
we can discern how mindsets and lifestyles evolved in 
the course of time. It is a journey which aims to revisit 
the evolution of the way advertising is expressed. This 
means looking at the artistic facet of advertising, but 让 
also means reviewing the technology employed. We 

will look at typography developments in color printing 
and the route advertising took from its beginnings in 
illustration through photography and into the digital 
revolution 
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Eds. Rob Ford, Julius Wiedemann / Softcover format: 
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Did you ever innocently click on a link, only to be direct- 
ed to a Website that pops open a fullscreen window and 
blasts annoying music from your speakers; Did you ever 
spend too much time trying to find basic information 
that was buried deep in a needlessly complex website? 
Designers of such sites probably didn't consider the com- 
fort and pleasure of the end user, Intelligent web design 
should be much more common than it js, and this book 
aims to change that. With chapters arranged by subject 
(interface and design, marketing and communication， 
technology and programming, technical advice， 
content/content management, and commerce), a clear 


do/don't structure, and plenty of real world examples of 
Successful websites, this book has all the advice you need 
to turn your personal or business website into a stream- 
lined and efficient specimen of good design. Your visitors 
will thank you. 


The editors: Rob Ford, born England 1969, founded 
Favourite Website Awards (FEWA) in May 2000, a recogni- 
tion program for cutting edge web design which has 
Since Served over 30 million site visits. His work has been 
featured in numerous publications including 7Tpe Cjzcago 
Tzpzzze, Tjpe Ga1adiajz and many web related magazines. 


He has judged for most of the industry award shows, con- 
tributes regularly to other well-known web design sites 
and magazines and writes a regular column in Adobes 
Edge Newsletter. 

Julius Wiedemann was born and raised in Brazil. After 
Studying graphic design and marketing, he moved to 
Japan, where he worked in Tokyo as art editor for digital 
and design magazines. Since joining TASCHEN, he has 
been building up the digital and media collection with 
titles such as 47zt1tC1012 NO the 4doertszjzg No series， 
the WE Desiezz series, and T4SCEENS 1000 Fozorzte 
VEpsztes. 
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Have you ever wondered why your websites didn't quite 
match up to the success of your competitors Or peers? 
Have you ever looked at other sites and thought “Why 
didnt Ithink of that?”Well let me open up a few new 
doors for you and some exciting new avenues for your 
online endeavours. 

Firstly let me give you a brief background on myself and 
the project I founded, Favourite Website Awards, and then 
Tl hand you over to many experts from around the 
world who will give you their unique perspective， 
insights and tips and tricks on how to achieve Success 
online. 

In 1997 I first started creating Websites. Those Were the 
days of animated GIFs and lake applets. Three years later 
I started to use Flash and began designing websites for 
Small businesses who wanted to get on the whole inter- 
web bandwagon. In the same year 2000, my small 
agency Website, treecity Was chosen as a finalist for the 
UK top web award, the Yell UK Web Awards, and the 
buzz surrounding the whole event was incredible. 

In May 2000,I set up my own website awards projectb, 
Favourite Website Awards, with a sole focus on cutting 
edge web design and more Specifically sites using Flash. 
Favourite Website Awards quickly became recognised as 
FWA and eight years later it has grown into the most vis- 
ited web award in history With over 30 million site Visits 
to date,FWA receives over one million site visits Per 
month (and still rising). It has become widely recog- 
nised by the industry as the number one achievement 
for innovative web design through its Site Of The Year 
award. It was also named the number one web award in 
the world after winning the Best Web Awards Award 
from 7je Cjzcago Tzpauxze in 2007, beating the likes of the 
Webby Awards and YouIube Video Awards. 

The purpose of this book is to give you access to Some of 
the best brains and most creative and forward thinking 
minds in the interactive world. There are contributors in 
this book who have won many of the worlds top acco- 
lades for new media work, including Cannes Lions, Clio 


Awards, D&AD, FEWA Site Of The Year The One Show， 
Webby Awards, and more. 

Gutdelzjzzes jor Ozlzze Succesy will act as your bible on 
how to go the extra mile when creating websites and 
marketing your ideas and projects. It will provide you 
with technology programming and technical advice as 
well as giving you an insight into the best ways to manm- 
age content and the whole e-commerce side of things. 
You will gain unique perspectives from many different 
agencies across numerous countries, all of whom add to 
the wonderful mix of culture and creativity that makes 
the web such a colorful and inspiring Place. For exam- 
Ple, have you ever wondered why the Japanese have 
always been good at minimal expression? Maybe you 


have seen a weird and wacky website overflowing with 
character and Personality that you will never forgeb 
How about a website that boasts great logic and intelli- 
gent content management? OFr even a Website that just 
had incredibly clear sound playing on it You can find 
out about all of these areas and many more, directly 
from the people who excel on these particular subjects. 
Gutdelz1zzer 07 Oxzalzzze Succesy is broken down into Six 
chapters: Interface & Design; Marketing & Communi- 
cation; Technology & Programming; Technical Advice; 
Content/Content Management; and E-Commerce. 

Each chapter is introduced by someone we could all 
dream of having as a mentor and each chapter is broken 
down into a number of categories, all of which are indi- 
vidually introduced by different people, who are experts 
in their field from around the globe. Each category has 
three or four example websites, all hand picked by myself 
from my initial list of over two thousand award winning 
WwWebsites. They are what I would class as the best most 
outstanding and influential examples of their kind. 
Please remember that this book has been created to give 
you an extra edge when designing and developing and it 
is not an idiots guide on how to build a website. This 
book is about how to succeed online and how you can 
gain an edge on your competitors and also win industry 
acclaim as Well as respect from your Peers. 

Guideljzzer or O1U1ze Succesy has website examples from 
over thirty countries with contributions from people in 
more than twenty countries. This is a universal book for 
People all over the world, just as the Internet is itself. 
Finally the cherry on the cake of this book is the Dos 
and Don'ts, which youll find in every category and these 
Should become your mantra when designing and 
developing, as they will tell you what you should and 
shouldnt do. By following the advice of people who 
have gained worldwide recognition for their work, you 
too could soon start to see your client base growing and 
Some industry awards for your new-found creativity. 
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This volume features a broad selection of jazz record cov- 
ers, from the 1940s through the decline of LP production 
in the early 1990s. Each cover is accompanied by a fact 
Sheet listing name, art directon photographer iustrator, 
yeab label and more. Special features for jazz lovers 
include a top-15 favorite records list by leading jazz DJs 
Michael Reinboth, Michael MacFadin, Russ 
Dewburry Patric Forge, and Gerald Short as well as 
interviews with legendary jazz personalities Rudy Val 
Gelder (sound engineer who recorded for many labels 
such as Blue Note, Inpulse, and Prestige), Creed Taylor 
(founder of many labels and one of the best jazz produc- 
ers ever credited also for bringing bossa nova to the US 
and fusing it with jazz), Michael Cuscuna (Blue Note 
jazz producer and catalogue researchern being responsible 


for its most Successful re-editions), Bob Ciano (designer 
at the CTI Label, founded in the 70s by Creed Taylon and 
one of the greatest cover designers everj, and Ashley 
Khan (writer critic and journalist for jazz whose books 
include 4 Loze Sujprezze,A4 Rd OFBUpe and 7Tpe Foxwse 
ipt Tajze BzzD)， 


The editor: Julius Wiedemann was born and raised 
in Brazil. After studying graphic design and marketing， 
he moved to Japan, where he worked in Tokyo as art 
editor for digital and design magazines. Since joining 
TASCHEN, he has been building up the digital and 
media collection with titles such as 47zzzzltzo7 Noz， 
the 4dovertszzzg Now series, the WE Destgzz series, and 
TI4SCHENS 1000 Fozyojzte WEpsz1es. 


JAZZ COVERS 


Joaquim Paulo Fernandes / Ed.Julius Wiedemann / 
Softcover in a slipcase, format: 24xX 24 cm (9.4x 9.4 in.)， 
400 pp. 


The author: Joaquim Paulo Fernandes serves as a 
consultant for major labels and directs a number of 
radio stations in Portugal. George Duke, Marvin Gaye 
and John Coltrane inspired his passion for black music. 
He started to collect vinyl when he was 15, and often 
flies to London, Paris, New York, and Sio Paulo to enrich 
his collection of now over 25,000 jazz LPs. He lives and 
Works in Lisbon and dedicates his free time to recuperat- 
ing old and rare jazz recordings. 
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As att director during the busiest years of Creed Taylors 
CTIL Kudu and Salvation labels, Bob Ciano helped to 
construct CTIs signature style, designing covers for an 
incredible roster of jazz legends. The labels lush and 
intricate recordings called for covers that could visually 
match the perfected sounds pressed on the vinyl. Today 
you can still recognise a CTI record cover from twenty 
yards away From the simple, clean layouts and wonderful 
Pete Turner photos, to the high-gloss ljaminated finish， 
CTIs packaging looked more like a luxury gift presenta- 
tion than a record jacket. The cover designs do as much 
to capture CTIS time and place as do the recordings 
themselves. Bob Cianos illustrious career as an art direc- 
tor has seen him shape the design and layout of many 
renowWned publications Such as zj, Tje Neto 功 妇 Tipzzes， 
ESGU11e, Tape! + 工 esU1e, E1zcyClopaedza B1ziz12121C0 Te 
Jadosjy Sia1zda1ad, Forbes 4S4P, and Ojperz Nexs.Bob is 
also Adjunct Professor of Graphic Design and Illustration 
at California College of the Arts (CCA). 


Can we talk a little about hovw you started working 
for CTD 

I officially became the art director in the early 708. 
Before that Td already done some covers for Columbia.I 
then did some freelance work for Creed [Taylor], and 


Eee brothers 


then he hired me.I stayed there for three years. It was a 
terrific job. 


Are there any particularities to being a designer in 
the record business? Is it difficult? 

It was difficult at Columbia because the artists had a lor 
of say on the covers. But with Creed they couldn't get 
involved at all. They were happy just to have covers at all. 
I could pretty much do what I wanted. 


This is a dream for any designer... to have total 
independence. 

I used to show them what I was doing, but they were all 
SO polite that they just said it was terrific. I wasmt used to 
that， 


Were the musicians involved in the design process? 
Did they ever make any suggestions to you? 

Hardly ever I would show them things for them to react 
to, but very rarely did they come up with any visual sug- 
gestions， 


When did you meet Creed Taylor? 

He called me because I had been working with Pete 
Turnen the photographer. I was on a ladies magazine 
called 7Tje Red BooR.They were looking for someone else 
to do the covers, and I had already done a few. Creed was 
expanding the office and needed a full-time art director, 
So he offered me the job. 


Was he easy to work with? 
He was soft spoken and very easy to work with. 


Creed also had a reputation for not worrying too 
much about costs.Is this true? 

He had very expensive tastes. You spent what you needed 
to Spend to get the job done right. Thats why the album 
coOvers were all fold out 一 and very well printed, much 
better printed than in most companies， 


Did CTI have a marketing budget? 

Ifthey had a budget nobody knew what it was.I would 
tell him 让 something would be very expensive and I 
dont think he ever said no. The whole office was like 
that. The physical set up in the Rockefeller Center was 


beautifully designed offices with beautiful furniture. 
Everything had to be the best. 


CTI had a very unique style and image, which was 
very modern for its time. Novw the hip hop genera- 
tion is rediscovering labels like CTI with its image 
that you helped to create. This must be very flatter- 
ing for you? 

Its strange because in the last couple of years Tve been 
called by people who collect CTI records and covers. And 
I know from friends that Djs are using them as well. 
When we were doing it we didn't have any idea of what 
was happening, we were just doing what we thought was 
Tight. 


Can you describe the daily life at CTT 

Musicians were all around. People hung out in the art 
department because it was a big space. We would talk 

about forthcoming albums and maybe about what the 
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titles would be. Then I would go out working with a 
small group of photographers and illustrators, trying to 
find images that might work as covers.I rarely heard the 
music in advance as 工 was trying to ftnd images that were 
eye-catching. It was a small company and we had a very 
little promotional budget. 


What would you do to make people stop and stare 
at a CTIrecord in a store? 

The covers were used to promote the records in a big 
way We used to Print extra copies of just the cover and 
would send them out to stores who put them out on dis- 
Play We used to give those out for free. Then we started 
selling the covers 一 just the image on the printed Paper 
think they were sold for a dollar A lot of people started 
collecting the covers. 
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You also designed covers for Creed'xs other labels 
like Kudu and Salvation? 

Creed started Kudu and Salvation, which was a gospel 
label, while I was there. For Kudu we used a lot of illus- 
tration and different photographers. The covers were 
beautifully printed. 


Was Kudu's image different from CTTs? 

It had more of a lustred look.Iset up a style which was 
distinctive. Each album was numbered,Kudu one, Kudu 
two, and So on. 


How do you feel when you go to a record shop 
these days and see the CTI catalogue on CD rather 
than vinyl? 

9ad. They're too small. As a designer you cant make 
much of a statement on a CD package. There are very 
few CD packages that are really distinct. The only ones 
that come to my mind is the stuff that Radiohead does. 
But as far as the jazz catalogue goes, its very hard to do 
much on that Size. 


Can you remember the working process for design- 
ing an album cover? Let's take Prelude by Deodato 
as an example. 


Thats the one with the green cover! That had the 2001 
theme on it, I remember The Process was Pretty much 
the same for each one. Creed and L along with some of 
the other people in the promotional department would 
sit around just talking about the records that would be 
recorded that month. There were usually several. Td go 
out and start thinking about what images TI could use; 
either by photographing something myselb or Td go to a 
photographer I worked with regularly to see 让 they had 
any existing images that weren't being used. Then 
would make up two or three versions for each cover.… 
Show them to Creed and he would make a decision, usu- 
ally picking one or two from the group.Irarely had to go 
back and do a whole bunch more. From there Id put it 
together for the Printer The only thing Id have to wait 
for would be the titles for the different tracks, which 
weren't often decided until late. 


Out of all the covers you designed, do you have 
any favourites? 

Ithink that all the ones for Hubert [Laws] just hap- 
pened. Theres one called Afro-Classic. Then there was 
a Randy Weston cover (Blue Moses) with a big image 
of a mans face. We did it in different colors.I liked 

it a lot. 


JAZZ COVERS 


Did you miss your time at CTI, when you finally 
left? 

Idid,but Ihad already had enough of it. I got the oppor- 
tunity to become art director for Esqyuze 一 and it was too 
good to turn down. 


Did you ever work for another record company 
after leaving CTD 

No,Istayed in magazines,. After Esqgwze [went on to 
become art director for Zi magazine. 


Is there anything you miss most about working at 
CIE 
I miss the interaction with the musicians, and I miss 
hearing them as well. Fd often go to wherever they were 
playing in NY and listen to them. Not so much with cov- 
ers in mind, but just to get a sense of what they were 
oing. Occasionally you work in a Place where everyone 
is right and this was a place that was like that. That does- 
mt happen too often. Part of it was because Creed was 
Very easy to Work with . 


Can you pick out any recollections of other record 
label designers at that time? 

Yes, there was a really wonderful group of covers done at 
Riverside. When I worked at Columbia records, which 
was my first job in design, the art director who I worked 
for was Reid Miles. So I kind of had a good role model. 
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No other book on the market explores global contempo- 
rary packaging to the extent and detail that Pzckpage 
Deszex Noml does. Practically everything you buy comes 
in Some sort of package 一 some are just functional, while 
others strive to be as innovative, elegant, and eye-catch- 
ing as possible. This book features eye-catching package 
icons from Apple iPhone to De Beers diamonds, that 
reveal the hard work dedicated to deliver these products 
with intense appeal, including in-depth case studies 
about package design developments, giving readers a 
peek at the way packaging is made and designed. 

This encyclopedic resource, divided into chapters by 


type (beverages, electronics, food, health &c beauty 
homecare & hygiene, luxury, pharmaceutical, and store 
&c retail) explores the work of top design and branding 
offices from all around the world. Also included are 
chapters on material and processes. This unique tome is 
indispensable for design and marketing professionals, as 
well as anyone who wants to know more about what 
makes a great package. 


The editors: Julius Wiedemann was born and raised 
in Brazil. After studying graphic design and marketing， 
he moved to Japan, where he wotked in Tokyo as art 
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editor for digital and design magazines. Since joining 
TASCHEN, he has been building up the digital and 
media collection with titles Such as 472z712C01072 Noz， 
the 4doertszag No series, the WE Deszgz Series, and 
T4SCPENS 1000 Fazozzte WEpiziey， 

Gisela Kozak was born in Buenos Aires, Argentina， 
Where she graduated as a product designer. After a decade 
of working experience, she went on to complete her 
PhD studies in Japan on package design, moving sub- 
Sequently to London, where she is a consujltant. Kozak 
is also a frequent writer on the subject and a lecturer 
on design. 
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Seen from the sea, Bahias coast Still resembles what the 
Portuguese found 500 years ago when they first arrived. 
The tree-lined, white-sand desert beaches and warm, clear 
waters COntinue to attract more tourists every year. Bahias 
regional architecture makes use of native materials, con- 
veying a natural harmony with the local climate and 
nature, and is distinguished by the clear influence of the 
three cultures in the region (indigenous, Portuguese, and 
African). Bahia is one of the most interesting states in 
Brazil, notable for its cultural history music, arb cuisine， 
and, most famously its laid-back lifestyle and architecture 
which have turned Bahia into a favorite destination for 


travelers from around the world. We have searched high 
and low for Bahias loveliest homes and locations, from 


typical fishermens huts to sophisticated modern homes. 


Highlights include the house of Brazils most brilliant 
and prodigious singer and composer Caetano Veloso in 
Salvador a treehouse by sculptor and environmentalist 
Frans Krajcberg, an experimental house with a bamboo 
roof and a house perched on a cli 侍 built by artist Joio 
Calazans， 


The editor: Angelika Taschen studied art history and 
German literature in Heidelberg, gaining her doctorate 
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Ed. Angelika Taschen / Photos: Tuca Reineks / Hardcoven, 
format: 26 x 30.2 cm (10.2 x 11.9 in.), 200 pp. 
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in 1986. Working for TASCHEN since 1987, she has pub- 
lished numerous titles on architecture, photography， 
design, contemporary art, interiors, and travel. 


The photographer: Tuca Reinks is a native and resident 
of ao Paulo. For over 20 years he has been a frequent 
coOntributor to magazines Such as Wgue, CS50 VDgue 
Brasil and WzUpoape ”among others. He is the photog- 
rapher of several architectural books as well as 
TASCHENS Great Esczajpes Sozt 切 4wze1zca. His Work 

has also appeared in many publications, including 
TASCHENS first volume of Seaszde Jaterzo15. 
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Walter Erben / Hajo Dichting 
Hardcoven format: 24 x30 cm 
(9.4xX 11.8 in.), 240 PP. 
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WIENER WERKSTATTE 
Gabriele FahrBecker 
Hardcover format: 22.5SxX 30 cm 
(8.9x 11.8 in.),240 pp. 
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CHAGALL 

Jacob BaalTeshuva 
Hardcover format: 24 x 30 cm 
(94X11.8 in.), 280 PP. 
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THE GRAPHIC WORK 
Hardcover format:24.3 x 30 cm 
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Hardcover format: 24 x 30 cm 
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EFRANK LLOYD WRIGHT 
Bruce Brooks Pfeiffer 
Hardcover format: 22.5 x 30 cm 
(8.9x11:8 in.),184 PP. 


GIL ELVGREN 

THE COMPLETE PIN-UPS 

Charles G. Martignette, Louis KK. Meisel 
Hardcover format: 22.5 x 30 cm 

(8.9x 11.8 in.), 272 PP. 
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ROY STRT 


SIXIIES DESIGN 

Philippe Garner 

Hardcover format: 22.5 x30cm 
(8.9 x 11.8 in.), 176 pp. 


ROYSTUARL VOL > 
Hardcovern format: 22.5 x 30 cm 
(8.9xX 11.8 in.), 240 pp. 
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@@ Hans Christian Adamy/ Andreas Krase 
7 六 VE1]J1 7205011BD7， 芭 e 711- HardeoasfoamaE24ix30cm 
取 几 各 9CL 帮 28 10O071 尺 OO717e of 克 (9.5 x 11.8iin),252 PPp. 


10g70 思 1 3 201 
ga1ey 85 ， J02057 
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BRASSAi PARIS 
Jean-Claude Gautrand 
Hardcover format: 24 x 30 cm 


SCHMEN 


SEEDESIGN (9.4x11.8 in.), 192 pp. 
RalfE. Ulrich / Photos: Ernst Hedler KARL BLOSSFELDT 

Hardcover format: 22.5 x 30 cm ITHE COMPLEE PUBLISHED WORK 

(8.9X11.8 in.), 160 pp. Hans Christian Adam 


Hardcover format: 24 x 30 cm 
(9.4x 11.8 in.), 256 PP. 
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ERIC SITANTON.THE DOMINANT 
WIVES AND OTHER STORIES 
Dian Hanson 


Softcover with flaps, format: 14 x 19.5 cm 


(7 in.),S76PR. ES 


Terry Jones / Susie Rushton 
Softcover with flaps， 
format: 15.2 x 19.5$ cm 
(6x7.7 in.), 3576 pp. 
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IoooDESSOUS 
Gilles NEret 
Softcover with flaps， 
format: 14 x 19.5 cm 
(5.5X 7.7in.), 576 pp. 


Iooo PIN-UP-GIRLS 
Softcover with flaps， 
format: 14 x 19.5 cm 
(5.5X 7.7 in.), 576 pp. 
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CAMERA WORK.ITHE 
COMPLETE PHOTOGRAPHS 
Alfred Stieglitz 

Softcover with flaps， 


CHINESE PROPAGANDA POSTERS 
Michael Wolf /Anchee Min /Duo Duo/ 
9Stefan R. Landsberger / Softcover with flaps， 


format: 22.5x34 cm (8:9X13.4 in.),240 pp: 
format: 14x 19.5 cm 
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DECORATIVE 
ART50S 
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DECORAIIVE ARI Ses 
Charlotte and Peter Fiell 
Softcover with flaps， 
format: 15.1 x 19.5 cm 
(5.9 xX7.7 in 小 3576 PP. 
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ATHOUSAND DOGS 

Raymond Merritt / Miles Barth 

Softcover with flaps， 

format: 14 x 19.5 cm 

(5.5X7.7 in.), 376 pp. 
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Jacob Baal-Teshuva 2 Meio O1 OO7RS 1eL0AL1NG DTNL0L 邮 121111115 
rdcoveed mar 17.5x217 cm 加 7 切 e zzzagt11101072 12222001G 11 | 
(6.9 x 8.5 In.), 352 PP. 


一 AD FRANCE, Paris oz Architecture Now! Vol3 


TENOW: 


ARCHITECTURE NOW ILLUSTRATION NOW' 


VOL.3 Ed.Julius Wiedemann 


Philip Jodidio Hardcover format: 17.1 x 21.7 cm 
Hardcover format: (6.7xX 8.5 in.),352 pp. 


1 21.7 cm 
(6.7 x 8.5 in.),352 pp. 
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MEN'SADVENTURE MAGAZINES 
Max Allan Collins / George Hagenauer 
Rich Oberg 

Hardcover format: 16.7 x 21.7 cm 
(6.6X 8.5 in.),352 pp. 
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THE POLAROID BOOK 
Barbara Hitchcock / Ed. Steve Crist 
Hardcover format:17.5 x 21.7 cm 
(6.9 x 8.5 in.jj352 PP. 


STEVE MCQUEEN 
Photographs: William Claxton | 
Hardcover format: 24 x 30 cm GREEN 
(9.4X11.8 in.), 192 pp. ] ARCHRITECTURE 
本 
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GREEN ARCHITECTURE 
James Wines /Ed.Philip Jodidio 
Hardcover format: 17.3 x 21.7 cm 
ITHE SPA BOOK (68x 8.5 in.), 240 PP. 

Allison Arieff/Bryan Burkhart 

Hardcover format: 17.1 x 21.7 cm 

16.7 x 8.5 in.),352 pp. 


ARTNOWI' VOL.: 

Ed. Uta Groseiiick 

Hardcover format 17.1 x 21.7 cm 
(6.7X 8.5 in.),352 PP. 


GARDEN EDEN 
MASTERPIECES OF BOTANICAL 


IELLEUSTRATIION 
TOoO HOUSES FOR HW Lack 
THE MOST BEAUTIFUL MEDIEVAL BIBLES TOO ARCHITECT 写 Osterreichische Nationalbibliothek, Vienna 


Andreas Fingernagel / Stephan Fiissel 
Osterreichische Nationalbibliotheks: Vienna 
Christian Gastgeber 


Hardcover format 24.8 x 31.6cm 
(9.8 x 12.4 in.), 576 PP. 
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Hardcover format: 24.5 x 37 cm 
(9.6x 14.6 in.),320 PP. 
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Ioo HOUSES FOR Iceo ARCHITECTS 
Gennaro Postiglione / Ed. Peter Gossel 
Hardcover format: 24 x 31.5 cm 

(5.4x 12.4 in.), 480 pp. 
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SEASIDE STYLE 
AESTHETICSURGERY 全 ia Ts 二 中 ) 74) (CU 71717 
Ed. Angelika Taschen Diane Dorrans Seaks 
Hardcover format: 21 x 29.3 cm Hardcover format: 14x 19.5 cm 
(8.3 x 11.5 in.), 440 pp. (55x7.7 in 小 贡 2 pp. 


STYLE 


PARIS STYLE 
Ed. Angelika Taschen 
Photos: Deidi von Schaewen 


TUSCANY STYLE 

Ed. Angelika Taschen 
Hardcover format: 14 x 19.5 cm 
(SS 7 29pp， 


Hardcover format: 14 x 19.5 cm 3 
(5.5x7.7in.),192 pp. PROVENCE STYLE 
Ed. Angelika Taschen 
Hardcovern format: 14 x 19.5 cm 
(5.5X7.7 in.), 192 PP. 


TWO 
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SLIPCASE 


“Delzuxe 六 UDLSJer exXzt- 
Oo1iz11011e 7T4SCEEN LN 
5S11 10 轧 of 82111e 20pe1z 玉 
CO111E3 10 Reejpz115 近 207 态 
ze Jastpaced 01 OO 
CI1CJztecta1e D7y CO111211N0LOJ) 
jyodzctz1lg gz1Ges 加 1e 
100110'S Dest Geszo11e15 011G 
DT101Ec6 

一 AITITUDE, Foxzdozz, ozz 成 e 

I665 CONTEMPORARY Architecture Nowl! serzes 
ARCHITECTS 

Philip Jodidio 

Hardcover 2 volumes in a slipcase， 

format: 24x 30.5 cm (9.4x 12in.)， 

848 pp. 


TERRYRICHARDSON 
TERRYWORLD 

Dian Hanson /Gavin McInnes / 
Olivier Zahm 

Hardcover format: 24.5 x32 cm 
(9.6X 12.6 in.),288 pp. 
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一 THE AGE, Me1borxrzrze, ojz French Gardens 


GARDENS IN FRANCE 
Ed.Angelika Taschen / Marie-Francoise Valkry/ 
Deidi von Schaewen 


Hardcover format: 24 x 31.5 cm 
(9.4x 12.4 in.), 340 pp. 


LONDON STYLE NEW YORK STYLE 


二 Ed. Angelika Taschen Ed. Angelika Taschen 
INDIAN STYLE Jane Edwards MEXICO STYLE and format: 14 x 19.5 cm 
Ed. Angelika Taschen Photos: Simon Upton EdSAiigelika Thschen (5.5Xx7.7 in.), 192 PP， 
Photos: Deidi von Schaewen Hardcover forniat: 1T4X19.5 cm Hits BarbaraEARGHRENL。 
Hardcover format: 14 x 19.5 cm (355x 7.7 in.), 192 pp. HB 天 史 ,ao formac 任 人 9.5 cm 


(5.5X7.7 in.), 192 pp. (5.5x7.7 in.), 192 pp. 
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CANDELA 


FELIX CANDELA 

Experimentation and invention 

Enrique X. de Anda Alanis 

The focus of this monograph on Spanish-born FElix 
Candela (1919-1997) is on modern Mexican architecture 
and its international influence. Conducting daring struc- 
tural experiments with materials such as reinforced con- 
crete and experimenting with shell vaulting to find new 
methods to Save costs and material in building, Candela 
not only succeeded in Putting his engineering knowledge 
into high quality constructions but also into high quality 
architecture. Geometry marks his impressive sculptural 
work, not only in the industrial buildings but also in 


churches, restaurants, university buildings, and Sport facil- 


ities. With this book, readers are invited to discover how 
construction problems result in poetic and bizarre forms， 
and how advances in engineering can lead to expression- 
ist afchitecture. 


ALBERT FREY 

The desert modernist 

Gloria Koenig 

In 1930, when Albert Frey (1903-1998) came to the US 
from his native Switzerland, he brought the influence of 
his mentob Le Corbusier with him. The innovative 
Aluminaire House that he developed together with A.. 
Kocher was exhibited in 1932 by Henry-Russell Hitchcock 
and Philip Johnson in the legendary show in the Museum 
of Modern Art in New York "The International Style: 
Architecture since 1922” as one of the very few American 
examples of the movement. Soon after Frey discovered the 
California desert where he would settle and complete his 
most Substantial works. Throughout his life, Frey was inter- 
ested in finding new ways of building, as well as working 
with and doing research on prefabricated materials, the 
results of which he regularly published. With visionary tal- 
entb Frey built elegant, clearly structured residential houses 
and was the founder of the "desert modernism"” style. 
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Ed. Peter Gossel / Softcover flaps, format: 18.5 x 23 cm 
(7.3 x 9.1 in.), 96 pp， 
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史 9.99/ 半 1500 
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ALVAR AALTIO TADAO ANDO BAUHAUS SANTIAGO CALATRAVA CASE STUDY HOUSES 
Louna Lahti Masao Furuyama Magdalena Droste Philip Jodidio Elizabeth A.T Smith 


CHARLES wx RAY EAMES ANTONI GAUDTI WALITER GROPIUS JOSEF HOFFMANN LOUIS ISIDORE KAHN PIERRE KOENIG 
Gloria Koenig Maria Antonietta Crippa Gilbert Lupfen Paul Sigel August Sarnitz Joseph Rosa Neil Jackson 
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JOHN LAUTNER LE CORBUSIER ADOLF LOOS ERICH MENDELSOHN MIES VAN DER ROHE RICHARD NEUTRA 
Barbara-Ann Campbell-Lange Jean-Louis Cohen August Sarnitz Arnt Cobbers Claire Zimmermann Barbara Lamprecht 
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JEAN PROUVE EERO SAARINEN HANS SCHAROUN RUDOLEF SCHINDLER. KARL FRIEDRICH UNSTUDIO 
Nils Peters Pierluigi Serraino Eberhard Syring， James Steele SCHINKEL Aaron Betsky 
J6rg Kirschenmann Martin Steffens 


“7 切 e Baszc Acjpatectaye Se1z65 
T4SCDPFEN jp1ese11 帮 1e UDej-VEje 太 
Of MtOde111z 01CJpz1ectz12.2 

一 ARCHITEKTUR AKTUELL, Vzezzzz4 


OTIO WAGNER. FERANK LLOYD WRIGHT 
August Sarnitz Bruce Brooks Pfeiffer 
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THE A-Z OF MODERN ARCHITECTURE JULIUS SHULMAN 
Ed. Peter Gossel / Hardcoven 2 vols.in a slipcase， MODERNISM REDISCOVERED 
XLformat: 29.2 x 36.5 cm (11.5 x 14.4 in.), 1072 pP. Julius Shulman /Text Hunter Drohojowska-Philp， 
所 2001$ 3oo /无 TI6o /至 4oooo Owen Edwards / Hardcover 3 volumes in a slipcase， 


XL-format: 29 x 36.8 cm (11.4 x 14.5 in.), 1,.008 pp. 
所 2 /1$ 3co /无 2oo /至 So)ooo 
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SANTIAGO CALATRAVA. MEIER. RENZO PIANO BUILDING WORKSHOP 
COMPLETE WORKS I979-2co7 RICHARD MEIER sx PARTNERS I963-2co8 I966-2oo5 

Philip Jodidio / Hardcover XLformat: Philip Jodidio / Hardcover XL-format: Philip Jodidio / Hardcoven XL-format: 
30.8x39 cm (12.1 x 15.3 in.), 536 PP. 30.8x39 cm (12.1 x 15.4 in.), 568 PP. 30.8x39 cm (12.1x 15.3 in.), 528 PP. 
@IOo1$I5o /无 8o /至 2oJooo eIoo/1$ISo /无 8o /至 20Jooo 有 IOoO/1$ISo /无 8o /至 20Jooo 
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CASE STUDY HOUSES NEUTRA.COMPLETE WORKsS 
THE COMPLETE CSH PROGRAM I945-I966 Ed. Peter Gossel / Barbara Lamprecht / Hardcover, 
Ed. Peter Gossel / Elizabeth Smith / Hardcover' XLformat: 40 x 31 cm (15.7 x 12.2 in.), 464 pp. 


XLformat: 40 x 31 cm (15.7 x 12.2 in.), 440 pp. 有 IO/1$ 20o /无 I20 1 至 3oJooo 
@ISO1$ 2co /无 I2o /至 3oJooo 
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ANDO.COMPLETE WORKS 


Philip Jodidio / Hardcover format: 
22.8 x28.9 cm (9 x 11.8 in.), 500 pp. 


e 29.99 / $ 39.99 /无 24.99 /至 95,9co 


JosEP MARIAJUJOL 


Text: Jose Llinas / Photos: Jordi Sarra / 
Hardcover format: 22.5$ x 30 cm 
(8.9 x 11.8 in.), 160 pp. 


e I9.99 / $ 29.99 / 大 T6.99 /至 3)9co 


ARCHITECTURE IN 
THE EMIRATES 


Philip Jodidio / Hardcovern format: 
23.1x28.9 cm (9.1 x 11.4 in.), 192 pp. 


eI9.99 / $ 29.99 /无 I6.99 /至 3)9co 
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ARCHITECTURE IN 
SPAIN 


Philip Jodidio / Hardcover format: 
23.1x28.9 cm (9.1 x 11.4 in.), 192 pp. 


e I9.99 / $ 29.99 / 大 T6.99 /至 3)9co 


Nice Price 
Edition 


| 国 


EILEEN CR4Y 


EILEEN GRAY 


Philippe Garner / Hardcover format: 
22.3Sx30 cm (8.9 x 11.8 in.), 160 pp. 


有 I9.99 / $ 29.99 / 无 T6.99 /至 3)9co 


ARCHITECTURE NOW' VOL.4 


Philip Jodidio / Flexi-cover format: 
19.6 x 24.9 cm (7.7 x 9.8 in.), 576 pp. 


人 29.99 / $ 39.99 / 无 24.99 /至 5,9co 


ARCHITECTURE 
IN FRANCE 


ARCHITECTURE IN 
FRANCE 


Philip Jodidio / Hardcoven format: 
23.1x28.9 cm (9.1 x 11.4 in.), 192 pp. 


有 I9.99 / $ 29.99 / 无 T6.99 /至 3)9co 


TASKHMEN 


ARCHITECTURE IN 
SWITZERLAND 


Philip Jodidio / Hardcovern format: 
23.1X28.9 cm (9.1 x 11.4 in.), 192 pp. 


eI9.99 /8$ 29.99 /无 I6.99 /至 3,9co 
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一 POINT DE VUE, Paris, ozz 11e Architecture in serzies 


ARCHITECTURE NOW'VOL.S 


Philip Jodidio / Flexi-cover format: 
19.6X24.9 cm (7.7X9.8 in.), 576 PP. 


e 29.99 / $ 39.99 /无 24.99 /至 9,9oo 
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ARCHITECTURE IN 
JAPAN 


Philip Jodidio / Hardcover format: 
23.1x28.9 cm (9.1x 11.4 in.), 192 pp 


eI9.99 / $ 29.99 /无 I6.99 /至 3,9co 
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ARCHITECTURE IN 
THE UNITED KINGDOM 


Philip Jodidio / Hardcoven format: 
23.1xX28.9 cm (9.1 x 11.4 in.), 192 pp. 


8 I9.99 / $ 29.99 / 无 I6.99 /至 3,9co 


ARCHTECTURE 
IEGHINA 


2 世 ! [一 一 一 
ARCHITECTURE IN 
CHINA 


Philip Jodidio / Hardcover format: 
23.1X28.9 cm (9.1 x 11.4 in.), 192 PP. 


8 I9.99 / $ 29.99 / 无 I6.99 /至 3,9co 


TAICHMEN 


ARCHITECTURE IN 
THE NETHERLANDS 


Philip Jodidio / Hardcoven format: 
23.1x 28.9 cm (9.1x 11.4 in.), 192 pp. 


e I9.99 / $ 29.99 / 无 I6.99 /至 3,9co 


ARCHITECTURE IN 
THE UNITED STATES 


Philip Jodidio / Hardcoven format': 
23.1X28.9 cm (9.1x 11.4 in.), 192 PP. 


E I9.99 / $ 29.99 / 无 I6.99 /至 3,9co 
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MICHELANGELO 

COMPLETE WORKS 

Frank Zollner / Christof Thoenes /Thomas Popper / 
Hardcover XL-format: 29 x 44 cm (11.4 x 17.3 in.)， 
9 foldouts, 768 pp. 

有 ISOo/1$ 2co /无 I2o1 至 3oJooo 
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ONE HUNDRED FAMOUS VIEWS OF EDO 

Melanie Trede, Lorenz Bichler / Japanese binding， 
bookcase,XL-format: 34 x 42.5 cm (13.4 x 16.7 in.), 294 pp. 
有 IOo/1$ISo /无 8o /至 2oJoco 
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COLLECTING CONTEMPORARY 


Adam Lindemann / Flexi-cover format: 
16.8x22.6 cm (6.6X 8.9 in.),300 pp. 


所 24.99 / $ 34.99 /无 T9.99 /至 49co 


STUDIO ELIASSON. AN ENCYCLOPAEDIA 
Introduction: Philip Ursprung / Hardcover, 
XL-format: 30.8 x 39 cm (12.1 x 15.4 in.), 528 PPp. 
有 IOoo/1$I5o /无 8o /至 2oJooo 


DIEGO RIVERA.THE COMPLETE MURALS 
Luis-Martfn Lozano / Juan Rafael Coronel Rivera / Hardcover, 
XLformat: 29 x 44 cm (11.4 x 17.3 in.), 12 foldouts, 674 pp， 
有 IO/1$ 2co /无 I2o1 至 3oJooo 
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BRTUDCKE 

Color and clash: the height of German 
expressionism 

Ulrike Lorenz 

The “Brucke” (established in Dresden in 1905) is together 
with the Blauer Reiter in Munich, the most important 
movement in German expressionism, Meaning "the 
bridge” in German,，Brticke” refers to Nietzsches belief 
that humanity has the potential to make a bridge to a 
Perfect future; more concretely the movement formed a 
bridge between neo-romantic and expressionist painting. 
This book covers the work of founding members Ernst 
Ludwig Kirchner Erich Heckel, Karl SchmidtRottluft, 
and Fritz Bleyl, as well as works by their friends, such as 
Emil Nolde and Otto Mueller Divided into four main 
categories (Selfportraits and portraits of friends, nudes in 
the Studio and in nature, men in the cities, and war and 
apocalyptic themes) this volume provides a stimulating 
Overview of the movement. 
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LANDSCAPE PAINTING 

The landscape from Renaissance to Pop 

Norbert Wolf 

The landscape has been, for many centuries, one of the 
most important genres in painting. This book examines 
the landscape from the late Middle Ages to modern 
times, comprising a Synopsis of the genre and covering a 
selection of the most important landscapes in the history 
of art. From Titian to Warhol, readers will discover the 
evolution of this popular genre. 


Featured artists include: Limbourg Brothers, Titian， 
Joachim Patinin Albrecht Altdorfer Veronese, Pieter 
Bruegel, El Greco, Adam Elsheimer Rembrandt, Claude 
Lorrain, Jacob van Ruisdael, Caspar David Friedrich, John 
Constable, William Turner Eugsne Delacroix, Albert 
Bierstadt Arnold Bocklin, Claude Monet Vincent van 
Gogh, Edvard Munch, Paul Cezanne, Georges Braque, Paul 
Klee, Ernst Ludwig Kirchnen Wes Tanguy Andy Warhol 
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SELF-PORIRAITS 

Me, myselb andI 

Ernst Rebel 

Js a selfportrait of an artist a medium of reflection 一 or is 
it merely a black void,the false mirror as the surrealist 
Reng Magritte entitled his 1928 painting of an eye Do 
selfportraits reveal how artists see themselves, or how 
they wish others would see them? From the 15th centufry 
to today this collection brings together many of the best 
examples of selfportraiture in art history whilst exploring 
these and many more questions pertaining to the art of 
selfreflection. 


Featured artists include: Fra Filippo Lippi, Albrecht Direr 
Giorgione, Michelangelo, Caravaggio, Peter Paul Rubens， 
Rembrandt Francisco de Goya, Vincent van Gogh, Edvard 
Munch, Pablo Picasso, Egon Schiele, Ernst Ludwig 
Kirchner Frida Kahlo, Max Beckmann, Diego Rivera, 
Salvador Dalf, Andy Warhol, David Hockney Albert 
Oehlen, Martin Kippenberger Je 仁 Koons, Gerhard Richter 
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“ iv or 必 s 人 到 
ABSTRACT BAROQUE CONCEPTUAL ART CUBISM DADAISM EGYPT ART 
EXPRESSIONISM Hermann Bauer， Daniel Marzona Anne GantefuhrerIrier Dietmar Elger Rose-Marie and Rainer Hagen 
Barbara Hess Andreas Prater 


Fantastic 
Art- 所 


本 


EXPRESSIONISM FANTASTIC ART EUTURISM GOTHIC GREEK ART IMPRESSIONISM 


Norbert Wolf Walter Schurian Sylvia Martin Robert Suckale， Michael Siebler / Karin H.Grimme / 
Matthias Weniger Ed.Norbert Wolf Ed. Norbert Wolf 


本 = 昌 
一 一 ea 一 | 时 中 K 一 

LAND ART MINIMAL ART NEW MEDIA ART POP ART REALISM RENAISSANCE 
Michael Lailach Daniel Marzona Mark Tiribe, Reena Jana Klaus Honnef Kerstin Stremmel Manfred Wundram 


surrealism 


二 一) 


ROCOCO ROMAN ARTI ROMANESQUE ROMANTICISM SURREALISM VIDEO ART 
Eva Gesine Baur Michael Siebler Norbert Wolf Norbert Wolf Cathrin KlingsohrLeroy Sylvia Martin 
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Also available in this series: 


ARCIMBOLDO Werner Kriegeskorte 
BALIHUS Gilles Neret 

BOSCH Walter Bosing 

BOTERO Mariana Hanstein 
BOTTICELLI Barbara Deimling 
BRUEGEL Rose-Marie and Rainer Hagen 
CALDER Jacob BaalTeshuva 

DE CHIRICO Magdalena Holzhey 
CEZANNE Ulrike Becks-Malorny 
CHRISTO AND JEANNE-CLAUDE Jacob BaalTeshuva 
COURBET Fabrice Masanes 
DELACROIX Gilles Neret 

EL GRECO Michael Scholz-Hansel 
ENSOR Ulrike Becks-Malorny 
M.C.ESCHER 

FONTANA Barbara Hess 
GAUGUIN Ingo E Walther 

HR GIGER ARH+ 

GIOTITO Norbert Wolf 

HARING Alexandra Kolossa 
HOPPER Rolf G. Renner 
HUNDERTWASSER Pierre Restany 
INGRES Karin H.Grimme 


JAN VAN EYCK ANTOINE WATTEAU KANDINSKY Tiajo Dichting 
。 洒 了 KIRCHNER Norbert Wolf 
Renaissance realist Le roi de Rococo 
。 KKLEE Susanna Partsch 
TilrHolger Borchert 4 Iris Lauterbach DE LEMPICKA Gilles Neret 
The 47zzozxzzt Pormba 丰 depicting the wedding of a young 。 Best known for his 'fetes galantes” such as the famous LICHTENSTEIN Janis Hendrickson 
couple, is one of the most famous paintings of the Early ”Peerzzagei1te de Cipere,Antoine Watteau (1684- MACKE Anna Meseure 
Renaissance. With its unprecedented precision and mas- ”1721) was a major proponent in the revival of the MANET Gilles NEret 
terful use of color (down to the most minute details Baroque style and the formation of the Rococo move- MATISSE. CUEOUTS Gilles Neret 
reflected in the background mirror), the painting is a ment Watteau was inspired by the theater and in particu- ”MICHETANCELO Gilles NEret 
1 ， < ; ， MODIGLIANI Doris Krystof 
testament to the mastery of Flemish painter Jan van Eyck lar the commedia dellarte; hence elaborately costumed NiDNDSRINE SSETG SEE 
(c. 1390-1441), leader of the Early Netherland School. actors, dancers, and musicians Were recurrent Subjects; he MONET Christoph Heinrich 
Though he cannot be credited， as many have claimed， as 。 Was also fond of bucolic Scenes and Portraiture， Infused MOORE Jeremy Lewison 
the inventor of oil painting, his use of the medium was ”with romance, drama, and joie de vivre, Watteaus paint- MUNCH Ulrich Bischoff 
highly innovative, allowing for great intensity and depth ”ings depict a idyllic world of pleasure and entertainment， ”OKEEFFE Britta Benke 
of color Often imitated but never equaled, van Eyck left POUSSIN Henry Keazor 
an indelible impression on Renaissance art and paved the REMBRANDT Michael Bockemiihl 


RENOIR Peter HT. Feist 
RIVERA Andrea Kettenmann 
ROCKWELL Karal Ann Marling 
RODIN Gilles NEret 
ROTHKO Jacob BaalTeshuva 
ROUSSEAU Cornelia Stabenow 
SCHIELE Reinhard Steiner 

| TITIAN Ian G. Kennedy 
TOULOUSE-LAUTREC Matthias Arnold 
TURNER Michael Bockemihl 
VASARELY Madgalena Holzhey 
VELAZQUEZ Norbert Wolf 


way for future realist painters. 


BASIC ART 


Softcover flaps, format: 18.5 x 23 cm 
(7.3x 9.1 in.), 96 pp. 


ACON 


BACON BASQUIAT 
Luigi Ficacci Leonhard Emmerling 


LUCIAN FREUD 
Sebastian Smee 


JOHNS KAHLO 
Barbara Hess Andrea Kettenmann 


MAGRITTE MALEVICH 
Marcel Paquet Gilles NEret 


POLLOCK RAPHAEL 
Leonhard Emmerling Christof Thoenes 


PETRA LAMERS-SCHUTZE / p.lamers-schuetze@taschen.com 


CARAVAGGIO CHAGALL DALI 
Gilles Lambert Ingo E Walther Gilles NeEret 


Rainer Metzger 
是 洒 1 SS 


FRIEDRICH GOYA HIROSHIGE 
Norbert Wolf Rose-Marie and Rainer Hagen ”Adele Schlombs 


KLEIN 


了 LEIN 
Hannah Weitemeier Gilles NEret Barbara Hess 


MATLIsSsE NMIRO 
MATIISSE MIRO MUCHA 
Volkmar Essers Janis Mink Renate Ulmer 


汪 六 : 
2 已 G 避 


RUBENS VAN GOGH VERMEER 
Gilles NEret IngoE Walther 


DE KOONING 


Nobert Schneider 


DUCHANME 


DUCHAMP 
Janis Mink 


HOLBEIN 
Norbert Wolf 


LEONARDO 
Frank Zollner 


PICASSO 
IngoE Walther 


WARHOL 
Klaus Honnef 


EOR MORE INFORMATIION ON THESE TITLES 
PLEASE VISIT OUR WEBSITE zz0t0tascjejz.co711z 
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WELUANM CLAXTON moowc me 


由 


WILLIAM CLAXTON. JAZZLIFE 

Photos and introduction: William Claxton / Text: 
Joachim E. Berendt /Hardcover in a cloth-covered 
box, 4 ultrachrome Prints, CD, XXL-format: 

29.1 x 40.7 cm (11.5 x 16 in.), 696 pp. 

Limited to Dooco numbered copies, signed 

by William Claxton and accompanied by four 
numbered and signed ultrachrome prints in the 
Size So X 6o cm (I9.6 X 23.6 in.) 

有 IOOo / $ TS$oo / 大 75$O /至 20o)ooo 


“7T211TUOONG 15 0 pastzcjpe of 
SEXZUGLZ1 CE ZN 112OS GUO INC 
ZLzce1tz 太 0US11E55S 0 7 太 1125 1 
DBI1ULLC1E CIUG ceyey 7111051211j12C22 
一 CITY MAGAZINE, Nezg yozrK 


TERRY RICHARDSON.TERRYWORLD 


Ed. Dian Hanson / Hardcover format: 26 x 34 cm 
(10.2 x 13.4 in.), 288 pp. 

Limited to Dooo numbered copies, signed by 
Terry Richardson, packaged in an acrylic box 
and comes with a Terrybear and one of four 
numbered and signed photographic prints in 
the size 25.SX 33 cm (Io xX I3 in.) in limited 
editions of zso each 

所 $oo /1$ 7oo /大 4oo /至 ITooooo 


FOR MORE INFORMATIION ON THESE TITLES 
PLEASE VISIT OUR WEBSITE zz0t0.tascjezz.co711z 


CHRISTO AND JEANNE-CLAUDE 

THE GATES,CENTRAL PARK NEW YORK 
CITY IT979-2oo5 

Hardcover in a slipcase, format: 29 x 27 cm 

(11.4 x 10.6 in.), 968 pp., 2,445 ilustrations 
Limited to %ooo numbered copies, signed by 
Christo and Jeanne-Claude and photographer 
Wolfgang Volz. Each copy comes with a 
24Xx24 cm (9.4X9.4in.) piece of the fabric 
used for the work of art. 


有 35 /1$ 5$oco /无 3oo /至 7oooo 


SR1 HCl DanCaCEE Nezo) 


Deutscjand nach dem Krieg 1952 一 1967 
armeny jier me war -1dlemagie oprie 各 gvarre 


JOSEEF HEINRICH DARCHINGER. 
WIRTSCHAEFTSWUNDER 
GERMANY AFTER THE WAR ri952-I967 


Photos: Josef Heinrich Darchinger / Text: Klaus Honnef / 
Editor: Frank Darchinger / Hardcover in a slipcase, with an 
original signed and numbered photograph. Limited to Dooo 
copies, all numbered and signed by the photographer, 
XLformat: 39.6x 33 cm (15.6x 13 in.), 290 pp. 

所 4oo/15$ 6co /无 3$o1 至 8ojcooo 


人 4018 DCcR Meycedez-Be11z 

ofdL DooR … Rizeje1zs1200 jjo 加 - 
1CjN5 jp1ese1VE 0 NEOZC U15107 
Of1115 Edezz gejo1e tje 1 凡 
QIO1N1U1U1C 10Sf 2001[C cjp1z12EG 
170 11110g25 05 人 ZLD) Sedzctzye 
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一 V MAGAZINE, Los 4zzgeles 


AFRICA.LENI RIEFENSTAHL 

Ed. Angelika Taschen / Interview by Kevin Brownlow 
Hardcover in a box, XXL-format: 34.5 x 5S0 cm 
(13.4x 19.7 in.),564 pp. Limited edition of 2,goo 
numbered copies, signed by Leni Riefenstahl. 

万 2;$00 / $ 3)5$Co / 无 Ti9oo / 至 Sooooo 


EOR MORE INFORMATIION ON THESE TITLES 
PLEASE VISIT OUR WEBSITE zz0t0tascjejz.co711z 


Tis hook js copy num 


0024 
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Of wenty-fvr houndred copies 


和 
At 
ARAKI ) 
Interview by Jkrome Sans /Limited edition 和 < 
of 2,5oo numbered copies, signed by Araki / 垮 开 
Hardcover in a box, XXL-format: 34.5 x 50 cm 、 性 


(13.4 x 19.7 in.), 636 pp. 
毛 2;900 / $ 3)$oo / 无 T9oo / 至 Soo)ooo 济 1 N 


办 
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lokvo. 2001 


VANESSA DEL RIO 

FIFTY YEARS OF SLIGHTLY SLUTTY 
BEHAVIOR 

Dian Hanson / Hardcover in a clamshell， 
DVD,XLformat: 30 x30 cm (11.8 x 11.8 in.)， 
640 pp. 


CRUMB EDITION, No. I-2co 


Limited to 2oo numbered copies， 

signed by Vanessa del Rio and accompanied 
by a signed and numbered Robert Crumb 
lithograph. 

所 IOoo / $ I)$oo / 万 75$o /至 2ooooo 


VANESSA DEL RIO, No. zcI-IL%oco 


Limited to D3co numbered copies, signed 
by Vanessa del Rio. 


所 $oo / $ 7oo /无 4oo /至 Iooooo 


VALENTINO 

Ed. Armando Chitolina / Matt Tyrnauer / 

Suzy Menkes / Hardcover in a clamshell box, 
XXL-format: 33 x 44 cm (13 x 17.3 in.), 738 pp. 


ART EDITION, No. I-Ico 


Accompanied by four prints of original drawings 
from the 1950s and 1960s, all signed by Valentino， 
and authenticated with a stamp on the back. 
Features giltedged pages and is covered in an 
elegant book cloth with sixcolor silkscreen 
Printing.Comes in a clamshell box finished in 
silk cloth. Limited edition of Ioo numbered 
copies, signed by Valentino Garavani and 
accompanied by four numbered and signed 
Prints. 


有 3)Ooo / $ 4;ooo / 无 2,25O / 至 45c)Coo 


VALENTINO, No. IorI-2,Ico 


Finished in setalux book cloth with sixccolor 
silkscreen printing, packaged in a clamshell box 
in silk cloth, especially tinted in Valentino red. 
Limited edition of 2,ooo numbered copies， 
signed by Valentino Garavani. 

有 7$O / $ IOoo / 无 6oo /至 TI2oJooo 


FOR MORE INFORMATION ON THESE TITLES 
PLEASE VISIT OUR WEBSITE zz0t0.tascjezz.co711z 


CHRISTOPHER WOOL 


Ed. Hans Werner Holzwarth / Hardcover finished in 
boolkecloth, packaged in a cloth-covered clamshell box， 
XLformat: 33 x 44 cm (13 x 17.3 in.), 402 ppP. 


ART EDITION, No. I-Ico 


Limited to Ioco numbered copies, each signed 
by Christopher Wool and accompagnied by an artwork. 
Foy detaz1 1ease zzs1t oz7 10eBszte. 


CHRISTOPHER WOOL No. IoI-ILIco 


Limited to Dooo numbered copies, each signed 
by Christopher Wool. 
所 74 /1 $ IJooo /无 6oo /至 ISo)ooo 


GOAT CHAMP'S EDITION, No. I-Looco COLLECTOR's EDITION, No. ULooI-Ic,cooco 
ATIRIBUTIE TO MUHAMMAD ALI Limited to Dooo numbered copies, signed by Limited to 9,ooo numbered copies, signed by 
Ed. Benedikt Taschen / Principal photography Muhammad Ali and Jeff Koons.Accompanied “Muhammad Ali and Jeff Koons. 

Howard L.Bingham and Neil Leifer/ Hardcover in by four gallery-quality silver gelatine prints Every“Collectors Edition” comes with the 

a box,XXL-format: 50 x 0 cm (19.7 x 19.7 in.)， signed by photographer Howard L. Bingham Photo-litho“Radial Champs”by Jeff Koons 
792 pp. and Muhammad Ali. in the size So x 4o cm (2o XI6 in.)。 


Every“Champ's Edition” comes with the 
sculpture“Radial Champs”by Jeff Koons 
in the size I7$X I7o cm (69 xX 67 in.). 

万 IO)Ooo / $ 工 S)Ooo / 无 7;$Co /至 2,Oooooo 


TI1JIOC 丰 
ZI]ZC47， 


ECVE1 


一 4135 Liyit 


人 人 ~ 


一 DER SPIEGEL, 瑟 azzzpzi7g 


as 0ne 0f his red-carnetg0wns- 


罗 
一 THE FIRST POST Lozdozz, oz Vzlexztzizzo 


万 30oo / $ 4;5$co / 无 2,25O / 至 6oo)ooo 


FEOR MORE INFORMATIION ON THESE TITLES 
PLEASE VISIT OUR WEBSITE zt020.tzscpe1z.co112 


TASCHEN 


WALION FORD: PANCHA TANTRA 
Introduction: Bill Buford /XXL-format': 

37.5 x 50 cm (14.8 x 19.7 in.), 12 horizontal and 
4 vertical foldouts, 354 pp. 


WALTON FORD: PANCHA TANTRA, No. IorT6oo 
Hardcover finished in Luxor book cloth with a 

leather Spine and corners with gold embossing， 
Packaged in a clamshell box in Luxor book cloth. 
Limited edition of zyoo numbered copies， 

signed by Walton Ford 

有 I25$O / $ I8oo / 大 9$o /至 25c)Ooo 
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Cabinet of 
Natural 
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多 下 人 天 下 二 
COLOW 二 生 自 
和 让 二 1 绩 重 
1734-096 


JOAN BLAEU.AILAS MAIOR OF 1665 A.RACINET 肥 M.DUPONTAUBERVILLE ALBERTIUS SEBA 
Peter van der Krogt / Osterreichische Nationalbibliothek， THE WORLD OF ORNAMENT CABINET OF NAIURAL CURIOSITIES 
Vienna / Hardcover 2 fold-outs, 4 folded posters， Introduction: David Batterham / Hardcover + DVD， Irmgard Misch, Jes Rust Rainer Willmann / Hardcover, 
XL-format: 29 x 44 cm (11.4x 17.3 in.), 594 pp. XLformat: 29 x 44 cm (11.4 x 17.3 in.), 528 pp. 6 posters,XL-format: 29 x 44 cm (11.4x 17.3 in.), 636 pp. 
eISo1$ 2co /无 I2o1 至 3cooo eI5o1$ 2co /大 IT2o 1 至 3oooo eISo /8$ 2oo /无 I2o /1 至 3oooco 

Jezol 


PT 人 Yo、 


TA 约 HEN 


ANDREAS CELLARIUS ROBERT JOHN THORNTON 

HARMONIA MACROCOSMICA OF I66o THE TEMPLE OF FLORA 

THE FINEST ATLAS OF THE HEAVENS Werner Dressendorfer / Loose leaf collection with 

Robert van Gent / Hardcover XXL-format: 32 x 53 cm 35 Elephant folio-sized color prints for browsing or framing， 
(12.6 x 20.9 in.), 240 pp. 24-page booklet box, XXL-format: 42.8 x 53 cm (16.9 x 20.9 in.,) 


有 IOo/1$ISo /无 8o /至 2oJooo 有 IOoo/1$I5o /无 8o /至 2oJoco 


JULIUS WIEDEMANN /jwiedemann@taschen.com 
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GUIDELINES FOR ONLINE SUCCESS 


Eds. Rob Ford, Julius Wiedemann / Softcover, 
format: 16.8 x 22.6 cm (6.6x 8.9 in.),336 pp. 


人 29.99 / $ 39.99 /五 24.99 /至 95,9co 


JNezol 


PACKAGE 
DESIGN NOW 


了 PACKAGE DESIGN NOW! 


Eds.Julius Wiedemann, Gisela Kozak / 
Flexi-cover format: 19.6 x 24.9 cm 
(7.7X9.8 in.), S12 pp. 


人 29.99 / $ 39.99 /五 24.99 /至 95,9co 


NezO1 


JAZZ COVERS 


Joaquim Paulo Fernandes /Ed.Julius 
Wiedemann / Softcover in a slipcase， 
format: 24x24 cm (9.4x 9.4 in.),400 pp. 


29.99 / $ 39.99 /五 24.99 /至 9,9co 


LATIN AMERICAN GRAPHIC DESIGN 


Eds. Julius Wiedemann, Felipe Taborda / 
Flexi-cover format: 19.6 x 24.9 cm 
(7.7X9.8 in.),576 pp. 


所 29.99 / $ 39.99 / 无 24.99 /至 5,9co 


Iooco LIGHTS 
VOL. LT I878 TO I959 


Eds. Charlotte & Peter Fiell / Flexi-cover， 
format: 19.6 x 26.7 cm (7.7 x 10.5 in.), 576 pp. 


e 29.99 / $ 39.99 /无 24.99 /至 5,9co 


FREE 
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ADVERTISING 
NOW. ONLINE 


ADVERTIISING NOW ONLINE 


Ed.Julius Wiedemann / Flexi-cover DVD， 
format: 19.6 x 24.9 cm (7.6 x 9.8 in.), 448 pp. 


e 29.99 / $ 39.99 /无 24.99 /至 5,9co 


CONTEMPORARY GRAPHIC DESIGN 


Eds. Charlotte &c Peter Fiell / Hardcover, 
format: 19.6x 24.9 cm (7.7 x 9.8 in.), 576 pp. 


有 29.99 / $ 39.99 /无 24.99 /至 9,9oo 


司 
刀 
六 


TASCMEN 


LOGO DESIGN 


Ed.Julius Wiedemann / Agenda finishing 
with ribbon closure, format: 16.8 x 22.6 cm 
(6.6x 8.9 in.),384 pp. 


有 29.99 / $ 39.99 /无 24.99 /至 9)9oo 


Icoo LIGHTS 
VOL. z: I96c TO PRESENT 


Eds. Charlotte & Peter Fiell / Flexi-cover'， 


format: 19.6 x 26.7 cm (7.7 x 10.5 in.), 576 pp. 


e 29.99 / $ 39.99 /无 24.99 /至 9,9oo 


ADVERTISING 
NOW 
WPRiNT 


ADVERTISING NO 了 PRINT 


Ed.Julius Wiedemann / Flexi-coven， 
format: 19.6 x 24.9 cm (7.6 x 9.8 in.), 640 PP. 


e 29.99 / $ 39.99 /无 24.99 /至 5,9oo 


DESIGN NOW7' 


Eds. Charlotte & Peter Fiell / Hardcover， 
format: 19.6 x 24.9 cm (7.7 x 9.8 in.), 560 pp. 


所 29.99 /1$ 39.99 /无 24.99 /至 5,9co 


SHOP AMERICA 

MIDCENTURY STOREFRONT DESIGN 
I938-I95o 

Ed.Jim Heimann / Steven Heller / Hardcoven, 
format: 26.5x34 cm (10.4x 13.4 in.), 246 pp. 


所 39.99 / $ 59.99 / 无 29.99 /至 7;9oo 


IOoo 
LIGHTS 


Icoo LIGHTS 


Eds. Charlotte & Peter Fiell / Flexi-cover' 
Klotz, format: 14.5 x 19.$ cm (5.7 X 7.7 in.)， 
704 PP. 


e I9.99 / $ 29.99 / 无 I6.99 /至 3,9oo 


ILLUSTRATION 
NOUWA 


ILLUSTRATIION NOW' VOL.> 


Ed.Julius Wiedemann / Flexi-coverm, 
format: 19.6 x 24.9 cm (7.6 x 9.8 in.), 480 PP. 


e 29.99 /1$ 39.99 /无 24.99 /至 5,9co 


JULIUS WIEDEMANN /jwiedemann@taschen.com 
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jaze oz 7yOU1 ZooRsje 太 7Tpere 5 110 200 
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一 ICON MAGAZINE, Loxzdozz, ozz domus 


DOMUS VOL.4- 1I955$-I959 DOMUS VOL.5 - I96c-I964 DOMUS VOL.6 - I965$-I969 
Hardcover format: 21.8 x 3.4 cm Hardcover format: 21.8 x 3.4 cm Hardcover format: 21.8 x 3.4 cm 
(8.5 x 12.3 in.), 580 pp. (8.5 x 12.3 in.) 580 PPp. (8.5x 12.3 in.), 580 pp. 


ICONS DESIGN 一 ALL TITLES 


Flexi-cover format: 14 x 19.5 cm 
(5.5X7.7 in.), 192 pp. 


0NIYVE 6.991$ 9.99 
史 9.99 /1900 


户 CC 
DES 


FASHION RE 


DESIGN HANDBOOK DESIGN OF THE STARCK EASHION FROM THE ISTrH FASHION NOW WEB DESIGN: 
CONCEPTS,MATERIALS， ”2zora CENTURY Ed Mae Coopen Pierre Doze， ”TO THE zora CENTURY ”Ed.Terry Jones and Susie E-COMMERCE 
STYLES Charlotte & Peter Fiell Elizabeth Laville The Kyoto Costume Institute Rushton Ed.Julius Wiedemann 


Eds. Charlotte & Peter Fiell 


) Nezol 
WEBDESIGN: 全 WEB DESIGN; WEB DESIGN: 
FLAsHSITES MUSIC SITES PORTFOLIOS STUDIOS 
WEB DESIGN: WEB DESIGN: WEB DESIGN: WEB DESIGN: WEB DESIGN: WEB DESIGN: 
FLASH SITES MUSIC SITES PORTEFOLIOS STUDIOS STUDIOS > INTERACTIVE wx GAMES 


Ed.Julius Wiedemann Ed.Julius Wiedemann Ed.Julius Wiedemann Ed.Julius Wiedemann Ed.Julius Wiedemann Ed.Julius Wiedemann 


PAUL DUNCAN / p.duncan@taschen.com 


MOVIE 真 ICONS 


PRESLEY 


TASCHEN 


ELVIS PRESLEY 

The life and times of The King 

上 X. Feeney 

Elvis Presley would have been the first to laugh at the 
godlike status he attained after death, but he would have 
surely identified with the human need such adoration 
Tises Out of. He shared that need, and courted it. He 
could sing and move with a spellbinding violence and 
grace, yet an eerily contented lack of ambition kept him 
from growing after his first fiery years of success. That 
early fire still burns, nevertheless, and his mythical figure 
remains an Omnipresent fixture today. 


MOVIE 真 ICONS 


JINATRA 


TASCHEN 


ERANK SINAIRA 

He did it his way 

Alain Silver 

Frank Sinatra Was a child of the jazz age and its free-wheel- 
ing approach to life. During his meteoric rise from singing 
waiter to the worlds first pop stan Sinatra relied on his 
own version of keeping it simple:“TPm not one of those 
complicated, mixed-up cats. Pm not looking for the secret 
to life or the answer to life.I just go on from day to day 
taking what comes” As an entertainer Sinatra was both a 
visionary and a pragmatist who realized in the end that 
“You only live once, and the way Ilive, once is enough> 


MOVIE ICONS 一 Nevw Titles 


Ed. Paul Duncan / Flexi-cover format: 14 x 19.5 cm 
(5.5x 7.7 in.), 192 pp. 


MOVIE 让 ICONS 


TAYLOR 


TASCHEN 


ELIZABETH TAYLOR 

The last true Hollywood diva 

James Ursini 

Elizabeth Jaylor was adiva” when that word still had 
meaning, before it was applied to every female celebrity 
with slightest bit of attitude and style. She was also one of 
the first actors to be raised to celebrity status by the media 
for the dramatic conflicts of her personal life as much as 
for any thespian achievements on the screen. Taylors 
expansive personality and roller coaster personal life was 
Way too extravagant and exciting to be contained by the 
Spin doctors of Hollywood. 


ELIZABETH TAYLOR 
ETERNAL ROMANTIC 


PAUL DUNCAN /p.duncan@taschen.com 
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IE ETIE 
MOWVIE 让 ICONS 


MAE WEsST 


TASCHEN 


MAE WEST 

The statue of libido 

James UrsinyDominique Mainon 

In terms of celebrity icons, few attained the highest levels 
of fame and controversy as rapidly as Mae West, Labeled a 
“pornographer” by censorship boards, she was also one of 
1930s Hollywoods most lucrative boxoffice draws. 
Nicknamed by critic George Jean Nathan “the Statue of 
Libido' her voluptuous image and signature Platinum 
blond air became recognizable worldwide and for decades 
beyond her prime years of fame in the 1930s. Her return 
to the Screen in M)wna B)ecRzzo1zdee (1970) was a triumph. 


INGRID BERGMAN HUMPHREY BOGART MARLON BRANDO CHARLIE CHAPLIN 
Scott Eyman James Ursini 上 EX. Feeney David Robinson 


上 全 
EASTWOOD 

JAMES DEAN MARLENE DIETRICH CLINT EASTWOOD GRETA GARBO 

EX. Feeney James Ursini Douglas Keesey David Robinson 


泌 


CARY GRANT AUDREY HEPBURN KAITHARINE HEPBURN GRACE KELLY 
EX. Feeney 上 上 X. Feeney Alain Silver Glenn Hopp 


具 : 


MONROE 


MARX BROTHERS STEVE McQUEEN MARILYN MONROE ORSON WELLES 
Douglas Keesey Alain Silver 卫 X. Feeney 下 X. Feeney 


MARX BROS. 


PAUL DUNCAN / p.duncan@taschen.com 


BASIC FILM 


Ed. Paul Duncan / Softcover flaps， 
format: 18.5x 23 cm (7.3 x 9.1 in.), 96 pp. 


MICHELANGELO 


Te Conms 


ANTDNIONL 


一 


全 
本 


《 


TARASCHEN 


MICHELANGELO ANTONIONI SITANLEY KUBRICK FRANGOIS TRUEFFAUT 

Poetry and motion: the film art of Michelangelo The incomparable career of a cinematic genius The complete films of France's favorite director 
Antonioni Paul Duncan Robert Ingram 

Seymour Chatman One of the most esteemed filmmakers of all time, Stanley From 7TJe 400 Bious to Jmles aad Jazz to The Last Metro， 
With ZL4wpeztara he piqued the worlds curiosity With Kubrick (1928-1999) was also one of the most enigmatic. Francois Truftaut (1932-1984) practically defined the 

ZLZ Notte and PEcjpsse, he mystified audiences and broke He broke into the film scene at the age of 26 with the French cinema of his era and was one of the founders of 
hearts. With Red Desem his first color Picture, he blurred ”ambitious, independently produced Kzery Kzss and the New Wave which took the industry by storm in the 
all the lines between art cinema, and still photography within a few years was working with the likes of Kirk late 19505. His endlessly touching and romantic flms 一 
Continuing his creative explosion with Boz-L, ZapyzxsRze Douglas,Laurence Oliviern and Peter Sellers on such always tinged by a touch of reflective sadness 一 made him 
Popzzb Te Possexzgeh and Te Jezatjicatoz ofa WDNza1， seminal films as Lolzia and Spartacuws. Having gained the one of Frances favorite and most Successful directors. This 


Michelangelo Antonioni cemented his reputation as the ”Support of the actors, producers, and movie studios with ”book traces Truffauts career and includes rare images 
most innovative and artistic filmmaker of his generation. his early efforts, Kubrick garnered the creative control he ”drawn from his archives. 
With a plethora of ilustrations, drawn in part from needed to produce uncompromising masterpieces such 
Antonionis own archives, this book explores his life and 。 as 2001: 4 Space Odyssey) CUocRzOR O1a1lge, and Ba117) 
career from his earliest documentaries to his latest collab- ”Dadoz. Polishing off 1999$ Byes Wzade Sjzt just before 
orations. his untimely death, Kubrick left behind a puzzling and 
positively brilliant body of work. 
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TASCHEN 


LUIS BUNUEL 


Bill Krohn / Ed. Paul Duncan / Flexi-covem, 
format: 19.6 x 24.5 cm (7.7 x 9.6 in.), 192 pp. 


有 I4.99 / $ I9.99 /无 TI.99 /至 2;9co 


EILM NOIR 


Alain Silver James Ursini / Ed. Paul Duncan / 
Flexi-cover format: 19.6 x 24.5 cm 
(7.7X9.6 in.), 192 pp. 


E I4.99 / $ I9.99 /无 TI.99 /至 2;9co 


ROMAN POLANSKI 


EX. Feeney /Ed. Paul Duncan / Flexi-cover, 
format: 19.6 x 24.5 cm (7.7 x 9.6 in.), 192 pp. 


eI4.99 / $ I9.99 /无 TI.99 /至 2;9co 


FEDERICO FELLINI 


Chris Wiegand /Ed. Paul Duncan / 
Flexi-cover format: 19.6 x 24.5 cm 
(7.7X9.6 in.), 192 pp. 


EI4.99 /1$ I9.99 /无 II.99 /至 2,9co 


ALEFRED HITCHCOCK 


Paul Duncan / Flexi-cover format: 
19.6x24.5 cm (7.7 X 9.6 in.), 192 pp. 


eI4.99 /1$ I9.99 /无 II.99 /至 2,9co 


蝇 
由 


老 
-和 宁 - 


Christopher Faulkner /Ed. Paul Duncan / 
Hardcover format: 23.1 x 28.9 cm 
(9.1x 11.4 in.), 192 pp. 


有 I9.99 / $ 29.99 / 无 T6.99 /至 3)9co 


JEAN RENOTIR. 


MOVIES OF THE 2os 


Jiargen Miller / Flexi-cover format: 
19.6x24.9 cm (7.7X9.8 in.),448 pp. 


人 29.99 / $ 39.99 /无 24.99 /至 95,9co 


MOVIES OF THE 3os 


Jargen Miller / Flexi-cover format: 


19.6x 24.9 cm (7.7 x 9.8 in.), 576 pp. 
e 29.99 / $ 39.99 /无 24.99 /至 5,9co 
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JURGEN MULLER /umbramsuam@aolcom 
PAUL DUNCAN /p.duncan@taschen.com 


一 FILM REVIEW,TLorzdoxz, ojz Roman Polanski 


STANLEY KUBRICK 


Paul Duncan / Flexi-cover format: 
19.6X24.5 cm (7.7 x 9.6 in.), 192 pp. 


EI4.99 / $ I9.99 / 无 II.99 /至 2,9co 


PAUL VERHOEVEN 


Douglas Keesey / Ed. Paul Duncan / Flexi-covem, 
format: 19.6x 24.5 cm (7.7 x 9.6 in.), 192 pp. 


EI4.99 /$ I9.99 /无 II.99 /至 2,9co 


MOVIES OF THE 4os 


Jiargen Miiller / Flexi-covern format: 
19.6Xx24.9 cm (7.7 x 9.8 in.), 576 pp. 


有 29.99 / $ 39.99 /无 24.99 /至 9)9co 


MICHAEL 
MANN 


MICHAEL MANN 


EX. Feeney Michael Mann / Ed. Paul Duncan / 
Hardcover format: 23.1 x 28.9 cm 
(9.1 x 11.4 in.), 192 pp. 


E I9.99 / $ 29.99 / 无 I6.99 /至 3,9co 


BILLY WILDER. 


Glenn Hopp /Ed. Paul Duncan / Flexi-cover, 
format: 19.6 x 24.5 cm (7.7 x 9.6 in.), 192 ppP. 


eI4.99 /$ I9.99 /无 II.99 /至 2,9co 


CINEMA NOW/ 


Ed. Paul Duncan / Andrew Bailey / 
Flexi-cover + DVD, format: 19.6 x 24.9 cm 
(7.7X9.8 in.),576 pp. 


所 29.99 /1$ 39.99 /无 24.99 /至 5,9co 


Lifestyie/ 
Travel 


ANGELIKA TASCHEN / a.taschen@taschen.com 


AFRICAN STYLE BAMBOO STYLE BERLIN STYLE BRUSSELS STYLE BUENOS AIRES STYLE CHINA STYLE 


Photos: Deidi von Schaewen Photos: Reto Guntli Photos: Eric Laignel / Photos: Reto Guntli Photos: Reto Guntli 
Production: Patricia Parinejad 


EGRESTYL 
一 尖 


怒 ， 


一 间 


EGYPT STYLE GREECE STYLE HAVANA STYLE MIAMI STYLE MINIMAL STYLE MOROCCO STYLE 


Photos: Deidi von Schaewen Photos: Reng Stoeltie Photos: Gianni Basso/ Photos: Eric Laignel / 
Vega MG Production: Patricia Parinejad 


mr 


SOUTH AFRICAN 人 
册 6EBICA IOKY9S [ 男 


SAFARI STYLE SOUTH AFRICAN STYLE SWEDEN STYLE SYDNEY STYLE TOKYO STYLE 
Photos: Deidi von Schaewen ”Photos: Deidi von Schaewen Photos: Giorgio Possenti/ Photos: Reto Guntli 
Vega MG 


< 愉 717 ZU5jpI71118 LO0oR 1 ie ICONS 直人 TITLES 
Ed. Angelika Taschen 


1200 7177OSL 思 DzC121BSGIUE Flexi-cover format: 14 x 19.5 cm (5.5 X 7.7 in.), 192 pp. 


SECLS1Le Jo1171652 
一 INSIDE OUT 9ydrzey ofzz Seaside Style 二 本 9.99 
日 9 
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Lifestyie/ 
Travel 


全 条 区 全 ANGELIKA TASCHEN / a.taschen@taschen.com 


Angelika Taschen 
Softcover plastic jacket with silk screen， 
format: 17.8 x 24.8 cm (7 x 9.8 in.), 224 pp. 


0NIVY 19.991$ 24.99 
史 16.99 / 闻 39.900 


BARCELONA BERLIN 


| 


LONDON 


he 
Angrutb Trans 


BARCELONA. BERLIN. LONDON. PARIS. 
HOTELS < MORE HOTELS < MORE HOTELS < MORE HOTELS xs MORE 
Photos: Pep Escoda Photos: Thorsten Klapsch Photos: David Crookes Photos: Vincent Knapp 
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一 MEN'S STYLE, 9ydrzey ozz 友 e Hotels & More Series RESTAURANTS/ 
SHOPS < MORE 一 ALL TITLES 


Angelika Taschen 
Softcoven plastic jacket with silk screen， 
format: 14 x 19.5 cm (5.5 x 7.7 in), 192 pp. 


0NIYVE 9.991$12.99 
史 71.99 / 半 1900 


召 己 只 1 


19ry we 


BARCELONA EERLIN 
seope PP aenie 5801 


BARCELONA. BARCELONA. BERLIN. BERLIN. 
RESTAURANTS < MORE SHOPS < MORE RESTAURANTS sx MORE SHOPS sx MORE 
Photos: Pep Escoda Photos: Pep Escoda Photos: Thorsten Klapsch Photos: Thorsten Klapsch 


LODNDON LONDON _PARIS PARIS 


89IpURan1T YI Wi 二 网 0 TDHNNNTS 天 DRE 昌 Wi 人 二 本 fp 


Leacre 


LONDON. LONDON. 了 PARIS. 了 PARIS. 
RESTAURANTS < MORE SHOPS < MORE RESTAURANTS sx MORE SHOPS < MORE 


Photos: David Crookes 了 Photos: David Crookes Photos: Vincent Knapp Photos: Vincent Knap 
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Travel 


ANGELIKA TASCHEN / a.taschen@taschen.com 


NEW PARIS INTERIORS NEW SEASIDE INTERIORS 
Ed. Angelika Taschen / Hardcover， Ed. Angelika Taschen / Hardcoven， 
format: 24x 31.6 cm (9.4x 12.4 in.),300 PP. format: 24x31.6 cm (9.4x 12.4 in.),300 PP. 


e 29.99 / $ 39.99 /无 24.99 /至 9,9oo 29.99 /1$ 39.99 /无 24.99 /至 $,9co 


Jezol 


HIAGLINLBAN 
Eee 


心 二 
LIVING IN BAHIA LIVING IN BALI LIVING IN CHINA LIVING IN JAPAN 
Ed. Angelika Taschen / Photos: Tuca Reines / Photos: Reto Guntli / Text: Anita Lococo / Photos: Reto Guntli /Text: Daisann McLane / Photos: Reto Guntli /Text: Alex Kerr / 
Hardcover format: 26 x 30.2 cm Ed. Angelika Taschen / Hardcover format': Ed. Angelika Taschen / Hardcover format: Ed. Angelika Taschen / Hardcover format: 
(10.2 x 11.9 in.), 200 PPp. 26 X 30.2 cm (10.2 x 11.9 in.), 200 PP. 26 Xx 30.2 cm (10.2 x 11.9 in.), 200 PP. 26X30.2 cm (10.2 x 11.9 in.), 200 PP. 


e I9.99 / $ 29.99 / 大 T6.99 /于 3)9co 有 I9.99 / $ 29.99 / 无 T6.99 /至 3)9co 有 I9.99 / $ 29.99 / 无 T6.99 /至 3,9co  I9.99 / $ 29.99 / 无 I6.99 /至 3)9oo 


The Hotel Book 


二 hfwh Furmim 


3fwar Encapes Norfmn hmeria 
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了 HEN TSCHEN 
THE HOTEL BOOK THE HOTEL BOOK THE HOTEL BOOK THE HOTEL BOOK 
GREAT ESCAPES AFRICA GREAT ESCAPES ASIA GREAT ESCAPES EUROPE GREAT ESCAPES NORITH AMERICA 
Shelley-Maree Cassidy / Ed. Angelika Christiane Reiter / Ed. Angelika Taschen / Shelley-Maree Cassidy / Ed. Angelika Photos: Don Freeman / Text: Daisann McLane / 
Taschen / Hardcover format: 23.8 x 30.2 cm Hardcover format: 23.8 x 30.2 cm Taschen / Hardcover format: 23.8 x 30.2 cm Ed. Angelika Taschen / Hardcover format: 
(9.3 x 11.9 in.), 400 PP. (9.3 x 11.9 in.), 400 PP. (9.3 x 11.9 in.), 400 PP. 23.8 x30.2 cm (9.4X 11.9 in.), 400 PP. 


所 29.99 /1$ 39.99 /无 24.99 /至 59oo 所 29.99 / $ 39.99 / 无 24.99 /至 $,9co 有 29.99 /1$ 39.99 /无 24.99 /至 $,9co 所 29.99 /1$ 39.99 /无 24.99 /至 $,9co 
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THE HOTEL BOOK INSIDE ASIA INSIDE ASIA INSIDE CUBA 

GREAT ESCAPES SOUTH AMERICA Photos: Reto Guntli / Text: Sunil Sethi / Photos: Reto Guntli / Text: Sunil Sethi / Photos: Gianni Basso/Vega MG / Text: Julio Cesar 
Photos: Tuca Reines / Text: Christiane Reiter / Ed. Angelika Taschen / Hardcover 2 volumes， Ed. Angelika Taschen / Hardcover 2 volumes， Perez Hernindez /Ed. Angelika Taschen / Hardcover, 
Ed. Angelika Taschen / Hardcover format: format: 24x31.5 cm (9.4x 12.4 in.),432 PP. format: 24x31.5 cm (9.4x 12.4 in.), 448 PP. format: 24x31.6 cm (9.4x 12.4 in.),416 PP. 

23.8X 30.2 cm (9.3 x 11.9 in 小 360 PP. e 39.99 / $ $9.99 /无 29.99 /于 7,9co E 39.99 / $ 59.99 / 无 29.99 /至 7,9co E 39.99 /1 $ 59.99 /无 29.99 /至 7,9co 


人 29.99 / $ 39.99 /无 24.99 /至 95,9co 


THE CIRCUS. T87c-I95o 


Ed. Noel Daniel / Texts: Dominique Jando, Linda Granfield / 
Historical consultant: Fred Dahlinger Jr / Hardcover, 


XL-format: 29 x 44 cm (11.4 x 17.3 in. 


有 IO/$20o /无 I20 1 至 3oooo 


),4 foldouts, 670 PP. 


夷 


HOT BRODS 
& CUSTOM CARS 


WINTAE 于 EED GNAPHC5 


Oree Be 


M.C.ESCHER HR GIGER HOT RODS sx CUSTOM CARS 
Ed. Marc Veldhuysen / Icons， Icons, Flexi-cover format: Text: Tony Thacker / Ed. Coco 
Flexi-cover format: 14x 19.5 cm 14x 19.5 cm (5.5 X 7.7 in.)， Shinomiya / Icons, Flexi-cover, 
(5.5X7.7 in.), 192 pp. 192 pp format: 14 X 19.5 cm 
E6.991$9.99/ 天 和 .99 “ee6991$9.99/1 无 .99 (535X7.7 in 小 192 PP. 
至 世 S0o 至 六 So e 6.99 /1 $ 9.99 /无 5.99 

至 ISOo 


THE PLAYBOY BOOK. So YEARS 


Gretchen Edgren / Introduction: Hugh M. 
Hefner / Revised edition, Hardcover 2 fold-outs， 
format: 22.8 x30 cm (9 x 11.8 in.), 464 PP. 


所 29.99 1$ 39.99 /无 24.99 /至 %;9co 


2 


THE PLAYIMATE BOOK 


THE PLAYMATE BOOK. So YEARS 


Gretchen Edgren / Introduction: Hugh M. 
Hefner / Revised edition, Hardcover format': 
22.8x30 cm (9x 11.8 in.), 472 PP. 


所 29.99 / $ 39.99 / 无 24.99 /至 5,9co 


JIM HEIMANN /j.heimann@taschen.com 
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A History of Advertising 攻 Nezel 


Shaoe Prcai ded Msrec Ladeos 


AHISTORY OF ADVERTISING SOUL ID 
StEphane Pincas, Marc Loiseau / Hardcover, Ed. Tricia Jones / Flexi-cover with flaps, format: 
format: 24x 28 cm (9.4x 11 in.),336 pp. 19.5x25 cm (7.7X 9.8 in.), 608 PP. 


所 29.99 / $ 39.99 /无 24.99 /至 5,9oo 所 29.99 / $ 39.99 / 无 24.99 /至 95,9oo 
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SUREFING 

Ed.Jim Heimann / Icons， 
Flexi-cover format: 14 x 19.5 cm 
(5.5X 7.7 in.), 192 pp. 

e 6.991$ 9.99 /无 5.99 

至 ISO 


TIKI MODERN BUNKER SPRECKELS: SURFING2S 
Sven A. Kirsten / Hardcover format: DIVINE PRINCE OF DECADENCE 
24.8 x 29.9 cm (9.7 x 11.7 in.),300 PP. 了 Photos: Art Brewer / Text: C.R.Stecyk III/ 


所 29.99 1$ 39.99 / 无 24.99 /至 %)9co Hardcover format: 21.8 x 28.9 cm 
(8.6x 11.4 in.),216 pp. 


所 29.99 / $ 39.99 /无 24.99 /至 5,9oo 


SIMONE PHILIPPI / s.philippi@taschen.com 


CHINA.PORIRAIT OF A COUNTRY PETER BEARD 
Liu Heung Shing / Hardcover format: THE END OF THE GAME: THE LAST 
25x34cm (9.8x 13.4 in.),360 pp. WORD FROM PARADISE 


39.99 / 囊 5S9.99 /无 29.99 /至 7;9oo Peter Beard / Foreword: Paul Theroux / 
Hardcover format: 24.5 x 27.2 cm 
(9.6 x 10.7 in.), 288 pp. 


所 29.99 /1$ 39.99 /无 24.99 /至 5,9co 


JEANLOUP SIEFF LEROY GRANNIS BURION HOLMES.TRAVELOGUES 
人 0 证 交 3 区 SURF PHOTOGRAPHY OF THE r96os THE GREATEST TRAVELER OF HIS TIME 
(10 x 13.6 in.),288 pp. AND I97cs Ed. Genoa Caldwell / Hardcover， 
EI9.991$29.99/ 万 I6.99 /至 3,9co Ed.Jim Heimann / Steve Barilotti / Hardcover, format: 30.5 x 26 cm (12 x 10.2 in.), 368 pp. 
format: 31 x 25.7 cm (12.2 x 10.1 in.), 276 PPp. 所 39.99 /1 $ $9.99 /无 29.99 /至 7;9oo 


所 29.99 / $ 39.99 / 无 24.99 /至 95,9co 
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ALISON JACKSON DAVID LACHAPELLE FEFRANS LANTING 
CONFIDENTIAL HEAVEN TO HELL LIFE -AJOURNEY THROUGH TIME 
Texts: William Ewing, Will Self Charles Glass / Hardcover + Box, format: 27.8 x 35.5 cm Ed. Christine Eckstrom / Hardcover, 
Hardcover format: 23.1 x 28.9 cm (10.9 x 14 in.),344 pp. format: 29x 36 cm (11.4 x 14.2 in.),304 pp 
(9.1x 11.4 in.), 264 pp. 所 49.99 15$ 7o /大 39.99 /至 Ioooo e 39.99 /1$ 59.99 /无 29.99 /至 7;9oo 


人 29.99 / $ 39.99 /无 24.99 /至 95,9co 


Nice Price 
Edition 


ROY STUART ARNOLD NEWMAN HELMUT NEWTON ANDY SUMMERS 

THE FOURTH BODY Philip Brookman / Hardcoven format A GUN FOR HIRE PLL BE WATCHING YOU: 
Preface: Dian Hanson / Hardcover book + DVD，23.1x28.9 cm (9.1 x 11.4 in.),280 pp. Ed.June Newton / Laminated cover, INSIDE THE POLICE r98oc-83 
format: 23.8 x 30.2 cm (9.3 x 11.9 in.),280 pp 所 I9.99 / $ 29.99 / 无 TI6.99 /至 3)9co format: 23 x 30.5 cm (9 x 12 in.), 216 pp. Hardcover format: 24.9 x 31.4 cm 
所 29.99 / $ 39.99 / 无 24.99 /至 5)9co 毛 29.99 / $ 39.99 /无 24.99 /至 $,9co (9.8 x 12.4 in.), 376 pp. 


有 29.99 / $ 39.99 /无 24.99 /至 9)9oo 
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DOUBLE JE, rz976-2oo7 

Paul Ardenne / With a foreword by Je 任 
Koons/ Hardcover format: 24x 30 cm 
(9.4X 11.8 in.), 460 PP. 


39.99 /1$ $9.99 /无 29.99 /至 7;9co 
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一 SUNDAY TELEGRAPH SEVEN MAGAZINE, 工 ozzdozz 


BERLIN.PORIRAIT OF A CITY 


Hans Christian Adam / Hardcover, 
format: 25 x 34 cm (9.8 x 13.4 in.), 672 pp， 


所 49.99 1$ 7o /无 39.99 /至 Ioooo 


Phot0 


SIMONE PHILIPPI / s.philipPi@taschen.com 
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,AMC1DVELLozp. 
一 WORLD OF INTERIORS, Loxzdozz, ozz Berlin 


UWE OMMER 
DO IT YOURSELF 


Ed. Renaud Marchand / Hardcover format': 
22.5X 30 cm (8.9 x 11.8 in.), 256 PP. 


所 29.99 / $ 39.99 / 无 24.99 /至 5,9oo 


WOLEFGANG TILLMANS 
TRUTH STUDY CENTER. 


Minoru Shimizu / Softcover format: 
22.5xX30 cm (8.8 x 11.8 in.), 220 PP. 


所 I9.99 / $ 29.99 / 无 I6.99 /至 3)9oo 
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SEBASTIAO SALGADO.AFRICA 


Ed.Lelia Wanick Salgado /Text: Mia Couto / 
Hardcover format: 36 x 26 cm (14.2 x 10.2 in.), 336 pp. 


e 49.99 / $ 59.99 /无 39.99 /至 8,9co 


DIAN HANSON / d.hanson@taschen.com 


Alltitles 
Adults only 


KelD Madzso7z 711C81tcezzt COVe7 
170deL Jor The Big Book of Breasts, 
12C1eG1es jer COVE1 Do5e, 201 芒 芭 e 
peip of Diaz azzso12 0t ie Ed Fox 


THE BIG BOOK OF BREASTS 


Dian Hanson / Hardcover format: 
30x30 cm (11.8 x 11.8 in.), 396 pp. 


e 39.99 / $ $9.99 / 无 29.99 /至 7,9co 


THE BIG PENIS BOOK 


Ed. Dian Hanson / Hardcover format': 
30x30 cm (11.8 x 11.8 in.),384 pp. 


e 39.99 / $ 59.99 / 无 29.99 /至 7,9oco 


DooR szg11111g 0f T4SCEFEN Bever 作 
Maycj 27 


THE HISTORY OF MEN's MAGAZINES 
VOL. ET I9oo TO POSTWAW 工 


Ed. Dian Hanson / Hardcover format': 
21.3x27.7 cm (8.4x 10.9 in.),460 pp. 


e 39.99 / $ 59.99 /无 29.99 /至 7,9co 


ED FOX: GLAMOUR FROM THE 
GROUND UP 


Ed. Dian Hanson / Hardcover DVD, format': 
21.2x30 cm (8.3x11.8 in.),280 pp. 


人 29.99 / $ 39.99 /五 24.99 /至 9,9co 
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THE HISTORY OF GIRLY MAGAZINES 


Ed. Dian Hanson / Flexi-cover format: 
14.9 x 19.5 cm (5.9 x 7.7 in.), 672 pp. 


eI9.99 /1$ 29.99 /无 I4.99 /至 3)9co 


THE HISTORY OF MEN'S MAGAZINES 
VOL. 2z: POSTWW I TO ro959 


Ed. Dian Hanson / Hardcover format': 
21.3 x 27.7 cm (8.4x 10.9 in.), 460 pp. 


所 39.99 / $ $9.99 / 无 29.99 /至 7;9oo 
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PHOTOGRATHY 
ee 


THE NEW EROTIC PHOTOGRAPHY 
Eds. Dian Hanson, Eric Kroll / Hardcover， 


format: 19.6x 27.3 cm (7.7 x 10.7 in.), 608 pp. 


人 39.99 / $ 59.99 / 无 29.99 /至 7;9co 


SEX TO SEXTY. THE MOST VULGAR 
MAGAZINE EVER PUBLISHED 


Ed. Dian Hanson /Mike Kelley / Hardcover, 


format: 20.5 x 27.8 cm (8.1 x 10.9 in.), 420 PPp. 


所 29.99 / $ 39.99 / 无 24.99 /至 $,9co 


有 


THE HISTORY OF MEN'S MAGAZINES 
VOL.3j: I96cs AT THE NEWSSTAND 


Ed. Dian Hanson / Hardcover format: 
21.3 x27.7 cm (8.4X 10.9 in.), 460 PP. 


所 39.99 / $ 59.99 / 无 29.99 /至 7;9oo 


RICHARD KERN.ACTION 


Ed. Dian Hanson / Richard Kern / 
Hardcover DVD, format: 22.$ x 30 cm 
(8.9 x 11.8 in.),280 pp. 


e 29.99 / $ 39.99 /无 24.99 /至 5,9oo 


ROY STUART. THE FOURTH BODY 


Preface: Dian Hanson / Hardcover book + DVD， 


format: 23.8 x 30.2 cm (9.3 x 11.9 in.),280 pp. 
e 29.99 / $ 39.99 /无 24.99 /至 9,9oo 


THE HISTORY OF MEN'S MAGAZINES 
VOL.4: 1I96os UNDER THE COUNTER. 


Ed. Dian Hanson / Hardcover format: 
21.3x27.7 cm (8.4x 10.9 in.), 460 PP. 


E 39.99 / $ 59.99 /无 29.99 /至 7;9oo 


JNezol 


TOM OF FINLAND 
THE COMPLETE KAKE COMICS 


Touko Laaksonen / Ed. Dian Hanson / Flexi-cover, 
format: 13.5 x 19.5 cm (5.3 xX 7.7 in.), 704 PP. 


8 I9.99 / $ 29.99 / 无 I6.99 /至 3,9co 
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Mpazes Above 178 有 TA4SCEEN Sioe Los 47zgeles 

Pjoip @ T27z Siee-Porter 

AH stores destg1ed DJ PJrppe SR 
Text: Alison Castle, Paris 
Design: Sense/Neb Andy Disl & Birgit Reber， 
Cologne 
Coordination: Annick Vollke Cologne 
Production: Nadia Najm, Claudia Frey Cologne 
Directed and produced by Benedikt Taschen 
Printed in Germany ISBN 978-3-8365-0944-2 


Front cover: Dazy Pjo 如 @ Ed Fox 


\WWa Te hou S 全 4 a Ge | Back cover: Cjrztopper WpolL Trouble 7990. 


@ CJxzsiobpjper WoL 


Thousands of slightly damaged and display copies 了 Pages 2-3: Amaztype, D) Jso NaRaj11z21i， 7TJa 过， 
on sale at bargain basement prices, S0-75$% of 任 JpDU12 2005. 011421ie. 切 0. 力 
for 3 days only: 


in Cologne and Paris: June 19-21, 2008 
in Beverly Hills, Hollywood and Nevw Yorks: June 20-22, 2008 
For details please Visit zozwzw,txscjpezz.co71z 


OFFICES 

TASCHEN TASCHEN TASCHEN TASCHEN TASCHEN TASCHEN TASCHEN 
America Deutschland Espana France Hong Kong Japan UK 

6671 Sunset Boulevard， ”Hohenzollernring 53， c/ Victor Hugo, 1"-2? 82, rue Mazarine， 27E The Workst@tion， ”Atelier Ark Building， Sth Floon 1 Heathcock 
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Tel: +1-323-463-4441 Eax: +49-221-201 80 42 Fax: +34-91-360 50 64 Fax: +33-1-43 26 73 80 Tel: +852 25448018 107-0062, Japan， Tel: +44-20-7845 8585 
Fax: +1-323-463-4442 contactd@taschen.com ”contact-e@taschen.com 。 contactf@taschen.com 。 Fax:+852 25448012 Tel: +81-3-5$778-3000 Fax: +44-20-7836 3696 
contactus@taschen.com contacthk@taschen.com Fax:+81-3-$778-3030 contactuk@taschen.com 


contactj@taschen.com 


HEADQUARTIERS STORES 


TASCHEN GmbH Beverly Hills Cologne Hollywood New York Paris 
Hohenzollernring 53， 354 North Beverly Hohenzollernring 28， Farmers Matrket 107 Greene Street; 2,rue de Buci， 
D-50672 Koln Drive, USA-Beverly D-50672 Koln 6333 双 3rd Streeb CT10 USA-New Yorle F-75006 Paris 
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